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Writing for the Web for Healthcare
101: The Basics



How and Why We Read on the Web
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Why Do We Go Online?

• Explore new subjects
• Access products and services and make purchases
• Find locations when walking or driving around
• Choose entertainment when/where we want it
• Connect with family and friends
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“Nobody cares about information 
for its own sake. … The customer 

has a task they want to complete, a 
problem they want to solve.”

— Gerry McGovern
User experience expert
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1 in 4 people have 
used online 
physician ratings 
to choose a 
primary care 
physician.

What Are We Looking For?
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Specific disease or medical problem

Certain medical treatment or procedure

How to lose weight or control weight

Food safety or recalls

Drug safety or recalls

A drug you saw advertised

Medical test results

Caring for an aging relative or friend

Pregnancy and childbirth

How to reduce health care costs

Percent of U.S. Adult Internet Users Who Have Looked 
Online in the Last 12 Months for Information About
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How We Read Online
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20 – 28%
Source: https://www.nngroup.com/articles/how-little-do-users-read/

How much of your webpage 
content users will actually read.

How We Read Online



Three Steps to Great Web Writing
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3 Steps to Great Web Writing

1. Keep it simple and scannable.
2. Focus on the user.
3. Make it easy to take action.



Step 1
Keep it Simple & Scannable
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Keep it Simple

• Get to the point. Put the most important information 
first.

• Use everyday language.
• Explain any technical terms, abbreviations, and 

acronyms.
• Use an active voice.
• Eliminate ROT – redundant, outdated, or trivial content.
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Keep it Simple

Below Basic
14%

Basic
22%

Intermediate
52%

Proficient
12%

The ability to obtain, process, and understand 
basic health information and services to make 
appropriate health decisions.

Even people with strong literacy skills can face 
challenges when they’re:

• Diagnosed with a serious illness and are 
scared or confused

• Not familiar with medical terms

• Interpreting numbers or risks to make a health 
care decision

Health Literacy of US Adults Health literacy
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Keep it Simple: Everyday Language

Instead of this Try this
Hematological disorders Blood disorders
Emergent and urgent aortic 
pathologies

Aortic disease

Percutaneous procedure Minimally invasive procedure
Obstruct blood flow Block blood flow
A very irregular fashion Irregularly
Does not require use of Doesn’t use
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Keep it Simple: Active Voice

The nurse called the patient. The patient was called by the nurse.

Active Voice Passive Voice

Subject
(Performs action) Action Subject

(Receives action) Action
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Keep it Simple: Active Voice

Therapists are selected by 
patients to best fit their clinical 
needs.
A treatment plan is negotiated 
with the patient that will 
accommodate work, school 
and/or family responsibilities.

Select a therapist who fits your 
clinical needs.
You’ll work together to create a 
treatment plan that fits your 
work, school and/or family 
responsibilities.

Passive Active
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Keep it Simple: Get to the Point

Start with the main 
point/conclusion

Include supporting 
information

Share less 
important details



geonetric.com

Keep it Simple: Geto to the Point

Supporting Information

Main Point
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Keep it Scannable

• Cover one topic per page.
• Write short sentences.
• Keep paragraphs short – three sentences or less.
• Use bullets and numbered lists.
• Use straightforward headlines and subheads.
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Keep it Scannable: An Example

What is low vision?

Causes of low vision

Low-vision 
rehabilitation program 
services

Get an eye evaluation



geonetric.com

Keep it Scannable: An Example Clear subheads

Short sentences 
& paragraphs

Bulleted lists

Callout box

VS.



Step 2
Focus On the User
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Focus On the User

Ask…
• WHO is your user? Who are you talking to?
• What does your user want to know?
• How will your service or product make your user’s life 

better or easier?
• What do you want users to do after visiting

your website?
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Focus On the User

Speak TO your users, not AT them.
• Address the user directly; write in second person.
• Be warm and conversational.
• Remain sensitive. 
• Anticipate and answer your users’ questions.
• Focus on benefits, not features.
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Focus On the User: An Example

We offer minimally invasive total knee replacement.
What does that mean for me?

The surgeon doesn’t have to cut as much of the tissue 
around your knee.

What does that mean for me?

You’ll experience less pain and scarring, and you’ll 
recover faster.
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Focus On the User: An Example

When surgery is your best option, choose a minimally 
invasive knee replacement procedure at Benefit Health 
System.
Your expert surgeons use a small incision, affecting less 
tissue around your knee, so you experience less pain and 
scarring. That means you’ll enjoy a quicker recovery and 
get back to the activities you love sooner.



Step 3
Make It Easy to Take Action
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Make it Easy to Take Action

On every page, include a call to action (CTA) that’s:
• Clear and concise
• Relevant to the page and audience
• Prominently displayed
• Trackable whenever possible



Wrap Up
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3 Steps to Great Web Writing

1. Keep it simple and scannable.
2. Focus on the user.
3. Make it easy to take action.
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“Geonetric’s content 
team is incredibly 
professional and 
shared lots of 
expertise. We really 
valued their 
recommendations, 
direction, and 
suggestions.”
Sara Cushing, Marketing Program 
Manager at Cape Cod Healthcare

Get a Content Checkup!

Learn how to make the most of your content 
during a free one-on-one consultation with a 
member of Geonetric’s expert content team. 
You can use the consultation to:
• Get expert feedback and suggestions on a page of your current site 

copy

• Answer your top web copy questions

• Explore recommendations for improving conversions, user 
experience and search engine optimization efforts

geonetric.com/checkup
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Check Out Our Next Content Webinar!

Learn how to make simple tweaks to your web content to 
improve your site’s SEO.
We’ll talk about:
• How content impacts Google rankings
• Effective use of keywords
• Writing metadata
• And more!


	Writing for the Web for Healthcare
	How and Why We Read on the Web
	Why Do We Go Online?
	“Nobody cares about information for its own sake. … The customer has a task they want to complete, a problem they want to solve.”
	What Are We Looking For?
	How We Read Online
	How We Read Online
	Three Steps to Great Web Writing
	3 Steps to Great Web Writing
	Step 1
	Keep it Simple
	Keep it Simple
	Keep it Simple: Everyday Language
	Keep it Simple: Active Voice
	Keep it Simple: Active Voice
	Keep it Simple: Get to the Point
	Keep it Simple: Geto to the Point
	Keep it Scannable
	Keep it Scannable: An Example
	Keep it Scannable: An Example
	Step 2
	Focus On the User
	Focus On the User
	Focus On the User: An Example
	Focus On the User: An Example
	Step 3
	Make it Easy to Take Action
	Wrap Up
	3 Steps to Great Web Writing
	Get a Content Checkup!
	Check Out Our Next Content Webinar!

