
Unleash the Power of Your 
Website’s Health Library 



About Geonetric

• Sophisticated CMS, VitalSite, designed for healthcare

• Responsively-designed websites and intranets 

• Effective, cross-channel marketing campaigns

• Content development and strategy

www.geonetric.com



Geonetric Clients



About StayWell

• Adult English/Spanish Health Library
– 12,000 topics 

• Pediatric English/Spanish Health Library 
– 12,000 topics 

• Medical Illustrations and Photos 
– 1,400+

• Healthy Living Guides 
– Blood Pressure ● Smoking Cessation ● Stress 

Management ● and more

• Health Centers 
– Asthma ● Cancer ● Diabetes ● and more

• Your Family 
– Children’s Health ● Men’s Health ● Older Adults 
● Women’s Health



StayWell Clients 
Employers Providers Health Plans Partners

http://www.stjosephtowson.com/Home.aspx


Webinar Information
• Webinar lasts one hour
• Enter questions at any time
• Recording will be posted in our webinar archive within 48 

hours 
• Please take the post-webinar survey which will appear at 

the conclusion of the webinar
• Follow along on Twitter using the #Geonetric hashtag



Takeaway: Web Writing for Healthcare eBook

Fill out the survey at the end of today's webinar 
for this free eBook! 
 A comprehensive guide for healthcare content 

development and strategy 

 Packed with examples of great healthcare content in 
practice, including health library integration 



Today’s Presenters

Rachelle Montano 
VP Professional Services 
StayWell 

Ben Dillon
Chief Strategy Officer
Geonetric 



Unleash the Power of Your 
Website’s Health Library 
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Objectives for Today’s Presentation

• Increase engagement and foster brand loyalty with a health library 

• Present a consistent user experience by integrating your health 

library with the look, feel, and navigation of your site 

• Effectively cross-promote providers and services with health 

library content 

• Integrate health library content into your online and offline 

marketing efforts 

You’ll walk away with ideas on how to: 

10
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Average Staffing Mix by Role

Source: Geonetric’s Digital 
Marketing in Healthcare Survey
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Number of Content Contributors Outside 
of the Core Web Team
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Marketing in Healthcare Survey
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Consumers are seeking help to stay 
healthy, as well as answers

14StayWell Consumer Research, 2013
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Today’s Consumer Experience
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The Digital Objective

16

Solutions purposefully designed as digital marketing tools to: 

Attract Engage

Convert Retain
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The Digital Objective

17

Build digital health solutions that can help you…

Build site 
traffic

Generate 
appointments

Sign up 
subscribers

Drive 
registrations
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The Digital Objective

18

Build digital health solutions that support organizational goals…

Build 
relationships

Improve your 
payer mix

Improve 
market 

perception

Elevate 
brand 

awareness
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Health Information

19

Consumers are hungry for it.

80% Millions

40% 6,000+
Of online consumers seek 

it via social media

Have sought it online Read health magazines

Healthcare apps for 
mobile devices
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Today’s Consumer
Rise of Empowerment and Consumer Experience

1990s Early 2000s Mid 2000s Late 2000s Today
Beginnings of 
consumer 
empowerment and 
experience

Consumer
empowerment on 
the rise

Information
transparency

Greater focus on 
experience

Time becoming 
increasingly limited

Growing emphasis 
on balance, 
spirituality family, 
community

Focus on consumer 
experience 
mainstream

Emerging focus on 
credibility and 
integrity

Increasing 
customization

Social networking 
becomes 
mainstream creating 
new market 
dynamics  

Credibility, integrity 
critical factors

Online feedback 
increasing creating 
greater 
empowerment

Distraction = 
entertainment

Shorter attention 
spans

Message overload

Empowered with 
knowledge and 
control

Individualistic

Craves meaningful 
experience

Engagement on their 
own terms

Increasingly 
intolerant, hostile 
about poor service

Desire to simplify

Time is a scarcity

Individual 
Control/Influence 

Organizational 
Control
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Consumer Experience 
Today’s Consumer Expects More

http://www.garyasanchez.com/wp-content/uploads/2011/01/consumer-insights.jpg
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Health Care:  The Age of the Consumer

22

Driven By Convergence of Multiple Trends

• Retailization of Health Care

• Health Care Reform

• Information Age

• Rising Health Care Costs

• Unhealthy Lifestyles

• Empowered Consumers
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Creating a Positive Experience
• Regular and relevant ongoing 

communication

• Create value, relevance and loyalty 

– Understanding the environment

– Leveraging market research/insights

– Demonstrating value 

• Market segmentation

– Use data to provide a holistic view of the 

consumer driving more relevant and 

effective communications
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Creating the Content Strategy
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Consumers
Web Goal

• Increase brand awareness
• Engage with Internet technologies
• Build a relationship
• Present relevant physicians and 

services
• Provide calls to action

Content Strategy

• SEO & SEM leveraging health 
content keywords

• Relevant content delivered through 
multiple Internet technologies

• Integrated content that provides a 
doorway to the appropriate 
physician or service

Inform Engage Empower
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Syndicated Health Content as a 
Marketing Tool to Drive ROI

• Customized & SEO-friendly

• Cross-walks (and Integration) for convenience

• Be social

• Always fresh & current

• Include your doctors / medical staff

• Personalization

• “Content Marketing” to support your advertising

• Start with your home page

26
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Engage Visitors Right Away

27
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Engage Visitors Right Away

28
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Attract & Engage from Your Home Page

29



©2015 The StayWell Company, LLC. All rights reserved.

RESULTS: Increased Health Engagement
Baylor Healthcare System, TX –

• Multi-prong campaign to drive more traffic to HealthSource

Results:

• 10,000 quizzes completed  

• 7,000 risk assessments  

• 2,500 calculators 

• Total Health Source visits increased 189.84% in six months.
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Health Library Content 
Integration: 
Because not everyone 
comes to your web site via 
the front door!

31
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Health Library Content Integration

• Taxonomy driven
• Client-specific nomenclature for service, specialties, videos, etc.
• Access to application for real-time updates and additions

Goal: Take advantage of meeting site visitors’ needs, and 
achieving web site goals, even if they don’t enter the web site via 
home page.

Presents hospital-specific relevant information in the health library to drive 
web site visitors to the information which will allow them to take action with 
the hospital. 

32
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Sanford Example

33
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Roper St. Francis Example

34
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Integration: Drives Results

35
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Results: Increased Appointments
Baylor Healthcare System, TX –

Results:
• 2,500+ visitors sent to “Find a Doc”  
• 1,400 sent to Service Line 

Landing Pages  
• Avg. Time on Page: 5:14 minutes
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Reverse Integration: 
Taking it a step further!

37
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Reverse Content Integration

• Customized to meet specific hospital goals and technical requirements.
• Not a one-size-fits-all approach

Goal: Augmenting hospital content with health information to 
engage, meet site visitors’ content needs and achieve 
organizational goals.

Take advantage of syndicated health information throughout the hospital’s site. 

Long Title Example Here Presentation to Client XYZ 3810/15/2014
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Rutland Regional Medical Center

39
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Wheaton Franciscan Example

40
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Sylvester Example

41
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Stony Brook Example

42
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Cooper Example

43
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Integrated Health Information Also 
Improves the Online Experience 

44
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Increased User Satisfaction in 2013
Hopkins Medicine and Foresee –

Results:
• Survey: Satisfaction score of visitors who… 

– visit at least 1 health library page =  84

– do not visit the library = 77
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Integrating Health Content Into 
Your Marketing Efforts 

46
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Goal: Promote Your Medical Staff
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Mobile-Ready: Responsive Design 
Friendly: Not Friendly:
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Symptom Advisor Smartphone App
Deliver the answers consumers want, when 
and where they want.
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SMS Text Messaging

• Maternity Updates
• Diabetes Management
• Fitness/ Nutrition
• Asthma 
• COPD 
• Depression 
• Heart Failure 

Programs Available

50
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Texts, Educational Articles and Videos
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Enhance SEO Rankings: Edit with 
Marketing Messages
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AdminTool Included for Editing
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Social Media
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Social Media

Long Title Example Here Presentation to Client XYZ 5510/15/2014
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Social Media

56
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Email Marketing
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Increased Engagement – Increased 
Appointments

Springfield Clinic, IL –

• Colorectal Cancer Awareness campaign; 

utilized StayWell Colorectal Cancer Risk 

Assessment

Results:

• 28% increase in appointments / 9% 

increase in procedures performed.
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In Summary

• Increase engagement and foster brand loyalty with a health library 

• Present a consistent user experience by integrating your health 

library with the look, feel, and navigation of your site 

• Effectively cross-promote providers and services with health 

library content 

• Integrate health library content into your online and offline 

marketing efforts 

Today we discussed how to: 

59



Questions?



Takeaway: Web Writing for Healthcare eBook

Fill out the survey at the end of today's webinar 
for this free eBook! 
 A comprehensive guide for healthcare content 

development and content marketing strategy 

 Packed with examples of great healthcare writing in 
practice, including health library integration 



Sept Webinar:
Email Marketing: The Opportunity You 

Can’t Afford to Miss!

Attend this webinar and learn how you can use 
email marketing for everything from educating 
patients on health topics to driving service line 
volume. We’ll also be workshopping examples 
and offering tips for improvement. Want to be 

included? Send your examples to 
corina.olinger@geonetric.com

Register today! 
www.geonetric.com/webinars

Sept. 23, 2015 
1:00 pm CT

mailto:corina.olinger@geonetric.com


For More Information

StayWell Solutions Gallery: 
staywell.com/interactive-solutions-gallery/

Geonetric Portfolio: 
www.geonetric.com/portfolio



Thank You! 
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