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Today’s Presenter

Joanna uses her love of comic books to inspire her 

approach to web writing and digital marketing strategy: 

The best content is engaging, smart, easy-to-follow and 

paired with compelling visuals. As part of the digital 

marketing team at Geonetric, she applies this philosophy 

to healthcare websites and digital presences every day, 

helping health systems around the country develop user-

focused experiences across their digital ecosystem. 

.Joanna has a bachelor’s degree in English and gender 

studies from the University of Notre Dame and is living 

proof that liberal arts grads can find meaningful work 

outside academia. In her free time, she writes humor 

essays and holds out hope that someone, one day, will 

make a good Superman movie.

Joanna Basile | Sr. Digital Marketing Strategist



The Evolution of SERPs
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Early Medical 

Knowledge Panel

Current Medical 

Knowledge Panel
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Where Did All the Organic Search Results Go?

3%

97%

Traditional Organic Search Results Nontraditional Organic or Paid Results

• Local Results

• Paid Results

• Knowledge panels

• Answer boxes

• Knowledge graph 

carousels

• Images

• News results

• In-depth articles

• Local snack packs

• Local one-boxes

• Mega video

• Review stars

• Expanded sitelinks

• Mini knowledge 

callouts

• Hybrid knowledge 

graphs / ads
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Uh Oh
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A Whole New Way of Thinking 

About Search
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I’m sorry. I didn’t 

understand your 

question.
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It’s Not Just About …

Pages on a Site

Keywords

Browsers

It’s About …

Optimizing for Entities

Topics

New and Different Ways to 

Search
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How to Move Forward in This Crazy 

World of Search
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Mobilegeddon 2.0

• Mobile-friendly sites more important 

than ever

• Algorithm change only affects 

smartphone search results

• On a page-by-page basis—not site-wide

• Affects only the “10 blue links”

“As a next step in our ongoing efforts to 

help users find more mobile-friendly 

content, beginning in May, we’ll start 

rolling out an update to our algorithm that 

increases the effect of the ranking signal.”

—Google Spokesperson
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Mobilegeddon 2.0

72%

Users who want mobile-

friendly sites

Searches performed on a 

mobile device

50%+
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Mobile-First Approach to Search
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Mobile-First Approach to Search
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Think Mobile First



Keyword Strategies & High-Quality, 

Evergreen Content
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Bye Bye, Keyword Stuffing—Hello, Quality Content

We are a dog food company that sells quality 

dog food. Our varieties of dog food are the 

best types of dog food on the market. If you 

want to buy the best dog food available, you 

should buy that dog food from us.
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Google Algorithm Updates & Their Purposes

Panda

• Quality content

• Reduce keyword stuffing

Penguin

• Reduce link farming

• Improve anchor text

Hummingbird

• Semantic search

• User search intent

Pigeon

• Local search results

• Focus on proximity
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Keywords & Key Phrases Aren’t Dead
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The Importance of User Search Intent
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The Importance of User Search Intent
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Conversation Is King

“Content isn't king. If I sent you to a desert 
island and gave you the choice of taking your 
friends or your movies, you'd choose your 
friends—if you chose the movies, we'd call you 
a sociopath. Conversation is king. Content is 
just something to talk about.”

— Cory Doctorow
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Conversation Is King



Structured Data, Rich Snippets & 

Teaching Search Engines How to Think
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Structured Data Markup & Rich Snippets

• Structured data – Helps search engines better understand your content

• Added to the backend of your site in HTML tags

• Can help your site/content appear in rich-snippet features on Google’s SERPs

– Ratings and reviews

– News articles

– Events

– Video

– And more
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Think in Terms of Entities

People Places Things
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Example: Schema.org/physician

Thing

• Name

• Image

Organization

• Address

• Aggregate Rating

Local 

Business

• Opening Hours

Medical 

Organization
Physician

• Medical Specialty
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Structured Data Markup & Rich Snippets
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Ah, I get it now. The 

results of last night’s 

primaries were …



Local Search Results
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Local Knowledge Panel
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Local Knowledge Panel



Accelerated Mobile Pages, or AMPs
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What Is an AMP?

• Fast-loading media pages displayed in Google’s mobile SERPs

– Marked by AMP logo so easily distinguishable from other results

• Uses AMP HTML, AMP JS and Google AMP Cache

• So far, primarily in use on news pages, blog posts

• Likely to evolve to other webpages soon

• Content must be marked with schema.org tags to be eligible for AMP display

10x less4x faster

Page load speed Data used



The Importance of Video
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The Importance of Video in Search Results



PPC & SEO
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SEO in Relation to PPC
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SEO in Relation to PPC

Source: Justin Aldridge of Artemis Marketing, as published on The SEM Post (www.thesempost.com). 

http://www.thesempost.com/


Accepting the Inevitability of Change
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The Temporary Loss of Review Stars in SERPs

Source: http://mozcast.com/features 
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Change Is the Only Constant
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Great—Now What?
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Where to Focus Your SEO Efforts

1. Implement structured data markup on your pages where you can.

2. Create long-lasting user-focused content that answers the questions of users seeking 

your website.

3. Claim and maintain your local search listings with Google My Business.

4. Re-examine your PPC strategy.

5. Ensure you follow the proper steps when changing domains or redesigning your site.



Questions?


