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Webinar Information

• Webinar lasts one hour

• Enter questions at any time

• Recording will be posted in our webinar archive within 48 

hours 

• Please take the post-webinar survey which will appear at 

the conclusion of the webinar

• Follow along on Twitter using the #Geonetric hashtag
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SEO Clinic for 

Healthcare Marketers

Sign up to learn more about this 

private, 8 week online course. It 

provides: 

• Advanced SEO instruction 

• One-on-one guidance to tackle 

your unique questions and 

challenges 

• Quick hits and long term plays 

to help improve your SEO efforts 

www.geonetric.com/seo-clinic
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Today’s Presenter

Casey Hansen | Digital Marketing Strategist 

Casey has two passions – online marketing and flying. 

 Helps Geonetric clients create social media and search 
engine marketing strategies.

 He is also reviews analytics to help clients understand the 
impact social media, SEO, and SEM have on their overall 
online marketing efforts. 

 Casey is also flight instructor. 
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SEO: A Brief History
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“Old” Best Practices

1. Build some content.

2. Put keywords in the page title, heading tags, first few 

paragraphs.

3. Get other websites to link to your content via manual 

methods or automated methods.

4. Wait for Google to bless your efforts.

5. Adjust strategy based on today’s algorithm update from 

Google.

6. Celebrate!
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Best Practices to Remember

• Know your audience. Research their needs and what they 

search for.

• Build great content.

• Ensure page titles and content structure makes sense.

• Share your content with the world and encourage them 

to share it for you.

• Understand your brand’s impact across platforms.

• Rinse, repeat.

Which leads us to… 



SEO in 2015:

A Comprehensive Approach
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The Patient Journey
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Research
Consider 

Results

Click (and 

Convert!)
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Research
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Searchers Use Various Tools
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They Look for Various Topics
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They Look for Various Topics
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What is Your Content Strategy?

• Are you paying attention to search trends?

• Does your content answer the searcher’s question?

• Are you aligning your content strategy with current 

events?

Your content can (and should!) 

take many forms…
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Blogging
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Video Content
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Website Content
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Considering Results
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The Options Seem Unlimited…

Text 

Ads

Organic 

Search 

Results

Video 

Search 

Results

Local 
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News 

Results
Knowledge 

Graph
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The Landscape is (Still) Changing
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The Landscape is (Still) Changing

+
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More Options, More Clutter
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The Knowledge Graph

• Google is providing 

answers on SERPs

• The information is 

pulled for several 

sources

• Schema.org is one 

answer to giving 

Google more 

information about 

your content
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Cut Through: Focus Your Content

• Focus on topics/keywords that may be more relevant to 

your local area

• Use your keyword research to write content that 

matches queries meaningful to your audience

• Provide more specific answers to more specific search 

queries

• Become the “go-to” resource and the linking will follow

– Via sharing and natural links back to your website
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Seek Content Opportunities

• Take every opportunity to create content around a topic

• Use the platform(s) that makes sense

– Website content

– Blog content

– Video (YouTube, Vimeo)

– Social media
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Turn Visitors into 

Conversions
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You’ve answered the searcher’s 

question – now what?
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Consider All Opportunities

• Appointment requests or lead generation

• Event registration

• Downloadable information (track it!)

• Submission of reviews for your services

• Social media engagement/growth

• Email list growth

• Phone calls (track it!)
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Don’t let your content 

generation and SEO efforts be 

for nothing.
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It is not good enough to leave 

the user with no obvious next 

steps.



Wrapping Things Up



Tweet it: #GEONETRIC

Research
Consider 

Results

Click (and 

Convert!)



Technical SEO 
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Sitemap.xml

• Considerations

– Does it update regularly?

– Is the format correct for Google and other search engines?

• Available Tools

– Use Webmaster Tools to submit and analyze your sitemap.xml 

health
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Robots.txt

• Considerations

– Are you blocking the correct content from search engines?

– Does it follow the correct format so all search engines will 

understand the directives?

• What to Exclude

– Test pages/content

– System files

• Use robots.txt to point to your sitemap.xml files
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Structured Data (Schema.org)

• Search engines are trying to understand the content on 

your site

– It’s not just about the Knowledge Graph

• Schema.org is a collaboration between Google, Bing and 

Yahoo
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An Example…
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Structured Data Markup Helper
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Structured Data Markup Helper



Key Action Items
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Key Action Items

1. Consider SEO at every opportunity with your online 

presence.

2. Research and understand your audience’s needs and 

search habits.

3. Focus.

4. Ensure you have the technical pieces in place so search 

engines can find and index your content.



Thank You!
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SEO Clinic for 

Healthcare Marketers

Sign up to learn more about this 

private, 8 week course. It 

provides: 

• Advanced SEO instruction 

• One-on-one guidance to tackle 

your unique questions and 

challenges 

• Quick hits and long term plays 

to help improve your SEO efforts 

www.geonetric.com/seo-clinic
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Proving the Value of Your Website

March 26, 2015 – 3:00 p.m. CT

Your website is a big investment. 

It’s also one that, if done well, will 

pay for itself over and over again.

Attend this webinar and learn how 

to successfully translate your 

organization’s strategic goals into 

digital goals, making your website 

a revenue-generating and volume-

driving machine. 


