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Webinar Information

• Webinar lasts one hour

• Enter questions at any time

• Recording will be posted in our webinar archive within 48 

hours 

• Please take the post-webinar survey which will appear at 

the conclusion of the webinar

• Follow along on Twitter using the #Geonetric hashtag



Takeaway: Online Physician Promotion eBook

Fill out the survey at the end of today's webinar 

for this free eBook! 

 Packed with information that will help you develop 
effective tactics for driving qualified visitor to your 
physician profiles

 See examples of physician promotion in practice 



Physician Profile Review

Fill out the survey at the end of today's webinar 

and request a free physician profile review. 

Get personalized feedback on your physician profiles and 
recommendations on how to improve your content and 
conversions! 



Today’s Presenters
David Sturtz | Product Strategy Director 

 Background in design, content strategy and product 
development

 Tackled healthcare digital marketing from all sides – from 
creating user-friendly IAs to building content 
management software

Maggie Wright | Sr. Content Strategist 

 Experienced and strategic writer and content strategist 
with an approach that sees content as a piece of the 
bigger picture 

 Strong background in marketing communications and 
graphic design 
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Understanding What Patients Want









What Patients Need & Want

Qualification Criteria

- Pass/fail criteria

- Filters providers in/out of 

consideration

Selection Criteria

- More nuanced evaluation 

- Ranks providers according to 

preferences

 Will I like them?

 Do others trust them?

 Are they good?

 Are they convenient?

 Do they accept my insurance?

 Can I get to them?

 Are they accepting new patients?

 Can they treat my conditions?



Physician 

Promotion



Physician 

Directory 

& Profiles



Provider Profiles



Where Do You Start?



Include Information Potential 

Patients Need &/or Want to Know



Understand What a Visitor Wants to 

Know About Your Physicians

Phase I

 Do they accept my insurance?

 Can I get to them?

 Are they accepting new patients?

 Can they treat my conditions?

Qualify



Understand What a Visitor Wants to 

Know About Your Physicians

Phase II:

 Will I like them?

 Do others trust them?

 Are they good?

 Are they convenient?

Select
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Include Engaging 

and Interactive Elements



Compelling Bios



Compelling Bios

• Narrative unique to each physician that:

– Humanizes the doctor

– Displays a sense of commitment to their work

– Conveys relatable aspects between patient and physician
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select

endorsement

select

likability

select





conditions

qualify

expertise

select
accessible

qualify

available

qualify



Follow Good Web Writing Practices

Web Writing Best Practices
• Focus on the user

• Keep it simple

• Make it easy to take action

Voice & Tone Guidelines
• Define your persona

• Consider your audience

• Develop your adjectives

• Create guidelines



Engaging Videos



Videos

• Interactive and sharable element that:

– Adds depth to the physician

– Shows the physician’s personality

– Creates a sense of familiarity







Physician Ratings and Reviews



endorsement

select



We Don’t Have to “Know” the Source!

2014 BrightLocal 2014 Local 

Consumer Review Survey



Physician Ratings Matter

February 2014 JAMA Study Public Awareness, 

Perception and Use of Online Physician Rating Sites



endorsement

select



endorsement

select



Calls To Action



Why CTAs Are Important

• Gives your site visitors a cue of what to do next

• Allows you to track your efforts

QA the process — make sure it works!











The Whole Story



Compelling 

Bio

Engaging 

Video

CTA











Search & Search Results













Physician 

Directory 

& Profiles



Physician 

Promotion



Physician SEO



77%
of patients use search 

prior to booking an 

online appointment.
2012 Google/Compete Hospital Study





Ads

Organic Results

Local Pack

Local Map/

Detail





Local Pack

Organic Results

Local Detail



3 Steps to Better Search Traffic

Getting 

Indexed

Getting 

Impressions

Getting 

Clicked



Getting Indexed

Can search engines reach your content?

Robots.txt should allow crawling of profiles

– Find it at: YourDomain.com/robots.txt

– Test it through Google Search Console 

(http://www.google.com/webmasters/)

Real, HTML links to provider profiles are ideal

– Be wary of search forms and AJAX

Sitemap.xml should include physician profiles

– Find it at: YourDomain.com/sitemap.xml (or via robots.txt)



Getting Impressions

Can search engines understand the value of your content?

• Good overall domain rank

• Sufficient content and keywords

• Page titles, descriptions, headings, URLs, alt tags

• Inbound deep links to provider profiles

• Schema.org markup

• Mobile-friendly



Even More Impressions

• Local

– Google My Business

– Bing Places

• Video & Images

– YouTube

• Social Profiles

– LinkedIn, Facebook, Twitter

Own more of the results page by diversifying your content. 



Google My Business



Getting Clicked

When you appear in results, does your audience click?

expertise

likeability

accessibleselect

qualify

select

my condition

qualify

 Do they accept my insurance?

 Can I get to them?

 Are they accepting new patients?

 Can they treat my conditions?

 Will I like them?

 Do others trust them?

 Are they good?

 Are they convenient?



Getting Clicked

expertise

endorsement

select

select

my condition

qualify



Physician Ratings for SEO: Utah’s Results

• Monthly physician page views have 

increased between 200% and 300%

• Higher search engine rankings:

– Physicians appearing on first page results 

increased from 4% to almost 50%

• Reduced paid search by 14%

– Saved an average of $60,000 per practice 

area

http://cdnapi.kaltura.com/index.php/extwidget/openGraph/wid/1_yaz0vmyk


Paid Promotion



Paid Search

• Immediate boost for an 

individual practitioner or 

specific services

• Make sure your CTAs are 

clear, immediate, and 

functional.



Social Media + Native Ads

• Be appropriate to the 

platform: tell a personal 

story, share helpful tips, 

highlight the ‘real person’

• Use photos or video

• Use targeting to get the 

most from even a small paid 

boost



Physician Reputation



“…patients have become 
more empowered to demand 
both good care, and a good 
attitude.”
http://well.blogs.nytimes.com/2015/07/23/shopping-for-a-doctor-who-fits/

http://well.blogs.nytimes.com/2015/07/23/shopping-for-a-doctor-who-fits/


“When patients are asked to rate 
how doctor quality should be 
measured, clinical outcomes, 
such as getting cured of a 
disease, rarely come up… 
Physicians, on the other hand, go 
straight to the clinical.”
http://www.washingtonpost.com/national/health-science/sites-like-yelp-can-be-tough-but-hospitals-
embrace-online-reviews/2015/06/03/a07a68b6-fe63-11e4-805c-c3f407e5a9e9_story.html

http://www.washingtonpost.com/national/health-science/sites-like-yelp-can-be-tough-but-hospitals-embrace-online-reviews/2015/06/03/a07a68b6-fe63-11e4-805c-c3f407e5a9e9_story.html


Monitoring the Patient Experience

Social

ReviewsSurveys



Putting It All Together



Addressing What Patients Need & Want



If you can only do three things…

1. Ensure your profiles have clear, prominent calls to action.

2. Run a ‘site’ query in Google for your provider directory 

and see what you find (or what’s missing):

Type in site:YourDomain.com/your-provider-directory-url

3. Look for an opportunity to highlight a provider’s 

personality or soft skills on social media and boost that 

post.



Questions?



Takeaway: Online Physician Promotion eBook

Fill out the survey at the end of today's webinar 

for this free eBook! 

 Packed with information that will help you develop 
effective tactics for driving qualified visitor to your 
physician profiles

 See examples of physician promotion in practice



Physician Profile Review

Request a free physician profile review! 

Get personalized feedback on your physician profiles and 
recommendations on how to improve your content and 
conversions! 



August Webinar:
Unleash the Power of Your Health Library 

Join Geonetric’s Ben Dillon and StayWell’s

Rachelle Montano and learn proven strategies 

to help you get the most value from your 

health library. 

www.geonetric.com/webinars

August 19, 2015 

1:00 p.m. CT



Thank You


