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Trend 1:
Healthcare will see more
uncertainty in the coming year
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What that means for you:

« More pressure to measure results
« Greater importance on consumer-focused marketing

« Move from awareness and brand-building to filling schedules
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Trend 2:
INn response, healthcare providers
continue to get bigger



According to Becker’s Healthcare:

Thirty-one percent of executives plan to launch new segments or
business lines to drive growth, up from 17 percent last year.

 Thirty-eight percent of the executive respondents report merger and
acquisition transactions are driving their growth plans for 2017.

« Twenty-six percent of the respondents who said M&A activity would drive
their growth in the coming year reported organic growth initiatives as their
top strategy.

« Almost half of the respondents said they expect capital needs to rise in
2017.

Source: http://www.beckersasc.com/asc-transactions-and-valuation-issues/8-trends-in-healthcare-mergers-acquisitions-for-2017.htm|
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What that means for you:

You are telling a more complex story

Getting the content strategy, information architecture, and navigation
correct is more important than ever

The website is key to messaging

Marketing leads operations here
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Trend 3:
Transparency will grow considerably,
but we still have a long way to go




Adoption of Advanced Website Features: "Overall"

Q 42% Adding in 2017!
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Pricing Transparency Is Another Story
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My Cost Out-of-Pocket Price Estimator

Need help at any time? 3

Procedure: Chest X Ray (two views)
Insurance: Mo Insurance (100% self-pay)

Approximate Charge: $231.00 {total charge)

Estimate of how much you will owe: 5231.00

Please note: This estimate is based on the insurance you selected and your responses to the questions. Please note that
this is not a gquarantee of coverage and not a contract for the actual amount you will be required to pay. You will be held
responsible for the actual amount you owe determined after services are rendered. If you have insurance coverage,
your insurance policy coverage (including deductibles, network coverage, co-pay, co-insurance and out-of-
pocket maximums) will help determine the amount you owe. For example, if you have met all or part of your
deductible or maximum out-of-pocket expenses, the actual amount you owe may be different. In addition, many health
plans have arrangements with us for discounted charges, which could mean that the amount you have to pay may be less
than this estimate.

[EiEmail | ([ Print Begin a new estimate

» Back to Pricing Introduction
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Trend 4
Mobile continues to change the game
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Google Webmaster Central Blog

Official news on crawling and indexing sites for the Google index

Mobile-first Indexing
Friday, November 04, 2016

Today, most people are searching on Google using a mobile device. However, our
ranking systems still typically look at the desktop version of a page’s content to
evaluate its relevance to the user. This can cause issues when the maobile page has less
content than the desktop page because our algorithms are not evaluating the actual

page that is seen by a mobile searcher.

GEONETRIC®



What that means for you:

« The bar has been raised for muUx
 First generation responsive websites work

« MUX Audit and plan to update or redesign
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Trend 5:

Search engines continue their
march to become answer engines
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What that means for you:

e Structured content

e Microdata (such as Schema.org)

schema.org

Physician

A doctor's office.

Usage: Between 1000 and 10,000 domains

Property Expected Type

PostalAddress or

Person

areaserved GeoShape or
Place or
Text

Home Schemas Documentation

[more.. ]

Description

Physical address of the item.

The overall rating, based on a collection of reviews or ratings, of the item.

Alumni of an organization.

Inverse property: alumniOf.

The geographic area where a service or offered item iz provided. Supersedes servicefirea.
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Trend 6:

Digital Marketing continues to
surge
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Global Adblocking Users on Web (Mobile + Desktop), 4/09 — 3/16
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Where Did All the Organic Search Results Go?

3%

* Local Results

* Paid Results

« Knowledge panels
* Answer boxes

« Knowledge graph

* Local snack packs
* Local one-boxes

* Mega video

* Review stars

« Expanded sitelinks

carousels * Mini knowledge
* Images callouts
* News results 97% * Hybrid knowledge
* In-depth articles graphs / ads

B Traditional Organic Search Results ® Nontraditional Organic or Paid Results
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Native
Advertising
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Native
Advertising
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What that means for you:

e Free reach is harder than ever
e (GGet creative and iterate

« Permission based and native advertising
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Trend /:
We're in the age of storytelling
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WILL BROADCAST

SECRET MESSAGES

TO HIS FOLLOWERS - EVERY
MONDAY ang 3WEDNESDAY

COLUM BIA Network Stations
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What that means for you:

 Unigque high-quality content is the key to success here

« Every healthcare organization is going to need to generate a lot more
content in the future

« This may look different than in the past - look for skills in photography,
design, and video production

GEONETRIC®



Trend 8:
The growing marketing technology stack



Does Your Organization Use CRM Software?

(Excluding "I don't know" answers)



Do You Plan to Change Your CRM?



Social Media

Content Relationships
(Taxonomy)

Web Content Management (WCMS)

Search Optimization / Personalization
The

Health
Cconsumer

Digital Asset Management

Data Integration Analytics

Email /
Marketing Automation
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What that means for you:

 You should have a marketing technology strategy in place to support your
marketing strategy for the next few years.

« Don't plan to buy unless you plan to use! Understaffing/under spending
/underutilization of tools is pervasive.

« These technology solutions are catalysts and enablers of massive change
for marketing organizations.
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Final Thoughts



Questions?
Type yours in the “Ask a Question” box



Selecting a Web Content Management
System for Your Health System

February 22, 2017 - 2 p.m. EDT/ 11 a.m. PDT

You'll learn:
Nearly 1in 5 healthcare Organizations are . Signs your CMS isn't Working for you (and
currently planning to change their content how to know if the problem is really
management system. It's a decision that something else)
impacts your ability to deliver on consumer « To maneuver the landscape of
engagement, physician strategies, and approaches and options for managing
service line growth for years to come. web content from both a technical and
Whether you're in the selection process, or organizational perspective
wondering if you should be, this webinar + Healthcare-specific considerations —
will provide the information you need to including functionality, governance, and
make an educated choice. security — for selecting a web CMS

« And more...
Register at: geonetric.com/webinars
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