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What are these
favorite things?




Overall Marketing Budget Will...

Decrease Remain the same Increase
Digital Decrease 1.8% 0.6% 0.6% 3.0%
Digital Remain the Same 1.8% 25.4% 3.6% 30.8%
Digital Increase 7.1% 29.0% 17.8% 53.8%

10.7% 55.0% 21.9%




What Do You Expect to Happen to the Number of FTEs
Dedicated to Digital Marketing in the Next 12 Months?

Laggard (n=49)

Average (n=89)

Leader (n=31)
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" Increase © Remain the same B Decrease

Source: Geonetric 2016 Digital Marketing Trends in Healthcare Survey
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INn-house Staffing by Role
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Social Media Content Web Writing Analytics Leadership/ Design Digital Email or Search Web Customer
Marketing or editing management Advertising marketing Engine development Relationship
autormation Optimization Management
(SED) administration

Have FTE, Not Hiring

Have FTE, Hiring

B No FTE, Hiring

Source: Geonetric 2016 Digital Marketing Trends in Healthcare Survey



What a Year.






Understanding
your audience




Understanding
your audience




Hot Topics ~  Parents/Professionals ~  About  Contact Y2CONNECT G O En Espafiol

Q. Search clinics or keywords...

Designed to find health and other
resources for young people in
Baltimore.

0 R

Birth control Health insurance HIV testing

Edl

Job readiness

Now Availablel
ownload on the

GETITON L Dc
® GooglePlay | @ App Store




ﬁ L]NM HEALTH About UNM Health NewsBeat Way ive  Biling & Insurance What can we he!p you find?

Patient Care Find a Doctor Locations Patients & Visitors Classes & Events Community Benefit

e o (505) 272-4866

Whether you need a routine checkup or care for an

welcome to . _ : | | injury or iliness, find a provider who's right for you.
Health I e - V3 Find a Doctor

=t

Serving New M@}i@’s Heél?h e
Care Needs ‘f : r —

Get access to almost any type of medical care your
family needs.

Find a Service

Explore our wide-reaching network of hospitals and
clinics conveniently located throughout New
Mexico.

Find a Location




Take advantage
of the moment













Tell a
compelling story
















Content Marketing Gap Analysis: Use vs. Effectiveness
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Staying on brand
doesn’t have to be boring
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Marketing

isn't everything



What's Shaping
User Experience



WHY DO YOU BREATHE
WITHOUT THINKING ABOUTIT?

LAMBEAU

FACTS

Historic Lambeau Field is the

LONGEST

continuously occupied stadium in the league

10 YEARS MORE

than the next-closest venue,
Qualcomm Stadium in San Diego
at 50 years.
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(More of)
Our Favorite Things
From Google






Examples of interstitials that make content less accessible

An example of an An example of an Another example of an
intrusive popup intrusive standalone  intrusive standalone

interstitial interstitial



Examples of interstitials that make content less accessible ST e ]|

HTTP pages in Chrome:

A Not secure = yourhospitalwebsite.com

’ AMP

An example of an An example of an Another example of an
intrusive popup intrusive standalone  intrusive standalone

interstitial interstitial



Examples of interstitials that make content less accessible ST e ]|

HTTP pages in Chrome:

A Not secure = yourhospitalwebsite.com

’ AMP

An example of an An example of an Another example of an
intrusive popup intrusive standalone  intrusive standalone

interstitial interstitial



Bringing It All Together



Key Questions

e \WWhat do we know about our audience?

e How can we seize the moment?

o Are we telling a new, compelling story?

e Can we stretch our brand in a different emotional direction?
e |S there substance behind our message?

« \WWhat experience are we trying to create?

GEONETRIC®
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Go forth and

make someth




Questions?
Type yours in the “Ask a Question” box



Sign up to get the official results:
geonetric.com/marketingsurvey

GEONETRIC®



2017 Digital Marketing Trends
for Healthcare

January 18, 2017 -2 p.m. EDT/ 11 a.m. PDT

Last year’s predictions included You'll learn:

consumerism and transparency. * The important "macro” trends and

What's in store for 2017? Get how they relate to healthcare
marketing

ready with a high-level look at the
trends that will directly impact
healthcare marketing in the
coming year.

 Where the latest marketing
technology intersects

 How to weave these trends into your
plan for 2017 and beyond

Register at: geonetric.com/webinars * And more...

GEONETRIC®


http://www.geonetric.com/learn-and-share/growing-digital-reaching-health-consumers-online/
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