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More physicians offering concierge-style primary care: 5 insights Featured

Written by Megan Wood | Friday, 15 January 2016 00:00
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Ivlore primary care physicians are offering direct primary care to avoid Affordable Care Act complications and payer
issues, according to Kaiser Health News.

Here are five insights:

1. Direct primary care follows suit with concierge medicine practices, offering patients comprehensive primary care, like
medic ations, lab tests and follow-up appointments.

2. Patients pay approximately $100 monthly directly to their physicians.

3. Physicians hope they can afford more time with patients, resulting in better care, if they aren't burdened by immense
payer paperwork.

4 The ACA allows direct primary care, because consumers still need to purchase health insurance for emergency
situations.

5. More than 400 group practices offering direct primary care exist. More than 1,300 physicians offer direct primary care.



Source: PWC Top health industry issues of 2016









Tools To Support Health Consumerism

Source: http://healthpopuli.com/2015/09/08/employers-pushing-consumerism-for-health-benefits-in-2016/



http://healthpopuli.com/2015/09/08/employers-pushing-consumerism-for-health-benefits-in-2016/

Transparency



Quality Data



Patient Reviews Learn more about these ratings

ALgust 18, 2015

Dr. Berry is a good listener and responds to questions/statements appropriately and in a
helpful manner. | feel confident in his care.

September 02, 2015

Dr. Berry is a very knowlegeable, caring physician. He listens and offers sound advice. He
is a 5 star doctor.

September 25, 2015

*Dr. Berry is MY doctor, | won't share.

Jkee ¥
September 30, 2015
Inability to get a written prescription from physician for an over the counter medication 1D Find Fhone & Address
he prescribed. The result is that this over the counter medication can't be claimed and
paid through the medical flexibile spending account. This over the counter medication nd more.

cost will need to be paid at my own expense. Physcian/medical staff should understand
the need to get the prescription for prescrebed over the counter medications to be
covered by medical flexible spending accounts.









My Cost Out-of-Pocket Price Estimator

Need help at any time? &)

Final - Review Your Estimate: oo e —

Procedure: Sleep Study

Insurance: All other insurance

Deductible: 1,500

Co-Payment: O

Co-Insurance: 20%
Out-of-Pocket Maximum: 10,000

Approximate Charge: $3.324.00 (total charge)

Estimate of how much you will owe: 51,864.80

Flease note: This estimate is based on the insurance you selected and your responses to the questions. Please note that
this is not a guarantee of coverage and not a contract for the actual amount you will be required to pay. You will be held
responsible for the actual amount you owe determined after services are rendered. If you have insurance coverage,
your insurance policy coverage (including deductibles, network coverage, co-pay, co-insurance and out-of-
pocket maximums) will help determine the amount you owe. For example, if you have met all or part of your
deductible or maximum out-of-pocket expenses, the actual amount you owe may be different. In addition, many health
plans have arrangements with us for discounted charges, which could mean that the amount you have to pay may be less
than this estimate.






Ubiquitous Search



Search is now part of the OS.



just
SEO is no Ionger/]about page rank.



SEO-is ho lohgerabout page rahk:

SEO makes your information findable.



1. Think about entities.




1. Think about entities.




Example: schema.org/Physician

Local Medical

ClghlEIEr Business Organization

« Name « Address « Opening Hours « Medical Specialty
* Image « Aggregate Rating

<script type="application/ld+json™>
r
1

name”: “James D
"medicalSpecialty™:
{
“liitype”: "MedicalSpecialty”,
*: "Osteopathic Medicine’

"name™ : .

: "MedicalSpecialty”,

'/npiregistry.cms.hhs.gov/registry/provider-view/1497713515",
wi . mywheaton.org/app/files/public/img-doctors-Davis_James_web.jpg",




Structured Data

( } Google Developers Q Structured Data Testing .

Products > Search » Structured Data > Structured Data Testing Tool

G Structured Data Testing Tool

L]
hitp:ifwww.mywhe aton.orgfind-a-doctoripr CANCEL Shortlink Results - Filter by use case ~ Steve n I rl n kI, M D

1 «!DOCTYPE html PUBLIC “-//W3C//DTD XHTML 1.2 Transitional//EN"
"http:/ /v, w3.org/ TR/xhtml1/DTD/xhtmll-transitional.dtd">

ici All good

2 <html xmlns="http://www.w3.org/1999/<html"” lang="en"> 'Physlclan (‘2) g <
ol < Physician 1

. name: Steven Trinkl, MD SPECIALTY
4 <!-- Copyright (c)1998 - 2816 Geonetric, Inc. and Wheaton Franciscan sameAs: hitps:iinpiregistry.cms.hhs.goviregistry/provider-view/12251

Healthcare. - 32210 .
5 <l-- All rights reserved. http://www.geonetric.com/ image: hitp:iwww.mywheaton arg/app/iles/publicimo-doctors- O rt O e IC S l I r e r

s KI_Steven_web.jpg

-
& <! dicalSpecialty [Medical Specialty]:

- -3 name: Hand and Wrist Surgery | |
7 <head id="VsMasterPage_HtmlHeader"> medical Specialty [Medical Specialty]:
2 «<meta http-equiv="Content-Type" content="text/html; charset=utf-&" name: Onhopedic Surgery

/> i jalty [Medical Specialty]:

9 «l-- meta content-type added by WebControls.PageAdapter in
~/App_Browsers -->
18 <script type="text/javascript">

name: Orthopedics
location [PostalAddress]:

RATING

11 //<![CDATA[ addressLocality: Franklin .
12 window[ VitalSite'] = { addressRegion: wi R 5 4 4
ey o ating: 4. - 39 votes
E :::ez:r;fr"flﬁg:ﬁl’ streetAddress: 3111 W, Rawson Averue, Suite 200/205
ethod": N
16 "IsPostBack™: false, telephone: 414-284-6700
17 *StatusCode”: 288, employee [Person]:
18 "Status": "28@ OK" givenName: Steven
19 T familyName: Trinkl
20 vprovider®: { honorific Suffix: MD
21 "Pr?uldErId": 128, gender: Wale
22 "Npi“: 1225132218 . e .
=1, hospitalAffiliation [Hospital]:
24 "locations": [ name: Al Saints

25 i hospitalAffiliation [Hospitall:



Structured Data Highlighter

Type of information to highlight
Articles
Book Reviews
Events
Local Businesses
Movies
Products
Restaurants
Software Applications

TV Episodes




2. Go to the source.






Email Automation



- 2014 -
Email a growth area for healthcare marketers

EMAIL MARKETING
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— 2015 -

91% of Consumers Use We Use Email 6 hrs/day
Email At Least Dally (30+ hrs/week)






“One size fits all”
fits no one.






Friend, here are a few stories we thought would interest you.

Ruth Bader Ginsburg And Sandra Day

QO'Connor, 'Sisters In Law' m

2 Young Ghanaians Recruited By ISIS

Hard Evidence: Teachers' Unconscious Biases
Contribute To Gender Disparity

Sleep More, Sneeze Less: Increased Slumber




Where to begin?






Combined Approaches

PPC + Drip Campaigns
Email + Custom Social Audiences
Email + Retargeting

PPC/Social + Email Remarketing




Content Marketing



Content Marketing



The Branded Content Hub

Companies and brands across
industries are using a content hub
approach to collect high-quality
content that is useful and
interesting to their target
audience.

These sites use an editorial look,
feel, and tone to create an
engaging, branded experience.



The Health Content Hub

Healthcare organizations are
getting into the game as well,
building on their trusted brand to
engage consumers and patients
with timely, useful content.

These hubs provide a central
point of engagement that is
typically supplemented through
email newsletters, social media
and paid advertising.



Where do you already create timely,
consumer-focused content?




Think like a publication.




Think like a publication.




Brand




Brand




In 2016 no one tactic stands alone.



DIRECTED

UNDIRECTED

Searching Monitoring
Browsing Being Aware

Modes of Information Seeking, Marcia Bates



DIRECTED

UNDIRECTED

ACTIVE

PASSIVE

Modes of Information Seeking, Marcia Bates



Disruptive Innovation












Final Thoughts

Responding to market Technology enablement
« Consumerism » Ubiquitous Search
* Transparency * Email Automation

» Content Marketing

Systemic change
 Disruptive Innovation



Questions?



Thank You!








