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Agenda

• Consumerism

• Transparency

• Ubiquitous Search

• Email Automation

• Content Marketing

• Disruptive Innovation



Consumerism
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Source: PWC Top health industry issues of 2016





Physician Ratings Matter



Tools To Support Health Consumerism

Source: http://healthpopuli.com/2015/09/08/employers-pushing-consumerism-for-health-benefits-in-2016/

http://healthpopuli.com/2015/09/08/employers-pushing-consumerism-for-health-benefits-in-2016/


Transparency



Quality Data





Of those who have ever rated or 

reviewed physicians on websites:









Ubiquitous Search



Search is now part of the OS.



SEO is no longer about page rank.



SEO is no longer about page rank.

SEO makes your information findable.



1. Think about entities.

People Places

Things



1. Think about entities.

People Places

Things
Providers Locations

Service 

Lines



Example: schema.org/Physician

Thing

• Name

• Image

Organization

• Address

• Aggregate Rating

Local 

Business

• Opening Hours

Medical 

Organization
Physician

• Medical Specialty



Structured Data

NAME

Steven Trinkl, MD

SPECIALTY

Orthopedic Surgery

RATING

Rating: 4.4/5.0 - 39 votes



Structured Data Highlighter



2. Go to the source.





Email Automation



– 2014 –

Email a growth area for healthcare marketers



91% of Consumers Use 

Email At Least Daily

We Use Email 6 hrs/day 

(30+ hrs/week)

– 2015 –



9 of 10 People Check 

Personal Email At Work And 

Work Email From Home



“One size fits all”

fits no one.
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Where to begin?



Don’t try to eat this.



Combined Approaches

PPC + Drip Campaigns

Email + Custom Social Audiences

Email + Retargeting

PPC/Social + Email Remarketing



Content Marketing



Content Marketing



The Branded Content Hub
Companies and brands across 

industries are using a content hub 

approach to collect high-quality 

content that is useful and 

interesting to their target 

audience. 

These sites use an editorial look, 

feel, and tone to create an 

engaging, branded experience.



The Health Content Hub
Healthcare organizations are 

getting into the game as well, 

building on their trusted brand to 

engage consumers and patients 

with timely, useful content.

These hubs provide a central 

point of engagement that is 

typically supplemented through 

email newsletters, social media 

and paid advertising.



Where do you already create timely, 

consumer-focused content?

PR

Magazine

Blog

Social

Email

Patient 

Stories



Think like a publication.

News

Features

Opinion

Columns



Think like a publication.

News

Features

Opinion

Columns

Inform

Entertain

Persuade

Engage



Brand
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Brand

News

Features

Opinion

Columns

Inform

Entertain

Persuade

Engage

Distribution Channels (social, email, etc.)



In 2016 no one tactic stands alone.
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Local 

Search

Blogs

Email

Social

Video

Landing 

Pages

Placed/

Syndicated 

Content

Web 

Content



Disruptive Innovation









Final Thoughts

Responding to market

• Consumerism

• Transparency

• Content Marketing

Technology enablement

• Ubiquitous Search

• Email Automation

Systemic change

• Disruptive Innovation



Questions?



Thank You!






