@
Geonetrice

Digital with care.

Winning the Web
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IMPACT Award ‘Website of Year’ Winners



&
Geonetrice

Digital with care.

About Geonetric

Geonetric creates digital marketing strategies
that win new patients. And when it comes to
implementing tactics, working with Geonetric
1s like adding healthcare-experienced writers,
art directors, interactive marketers, and Google

AdWords experts to your team.

70+ Healthcare Clients | 500+ \\Vebsites | 20+ Years of Experience

geonetric.comg



Geonetric Services

Helping healthcare brands thrive with effective digital marketing.

K J

Digital Strategy User Experience Content Management
& Design Systems

& 241

Content Services Search Engine Digital Advertising

Optimization

Learn more at: www.geonetric.com
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Your Host

Ben Dillon
Chief Strategy Officer, Geonetric

» Helps organizations across the country embrace online strategies
to engage health consumers

« SHSMD Past President and eHealthcare Strategy & Trends Editorial
Advisory Board Member

« Master's degree in eBusiness and strategic management from the
University of lowa and a bachelor’s degree in computer engineering
from the University of Michigan
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Your Panel

Lindsey Meyers

Vice President of
Public Relations
Avera

Patrick Kane

Senior Vice President, Assistant Director of
Marketing, Communications, Digital Engagement
and Business Development Cone Health

Cape Cod Healthcare
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@
Performance by Functional Area (Ordered by Overall) 5

Laggard Average Leader Overall L/L Delta

Social Media and Community Management 0.15 0.79 1.39| 072 1.24
Video Production -0.12 0.61 1.07 0.49 1.19

General Website Management -0.10 0.52 1.10 0.46 ¢/~ 1.19

Web Accessibility -0.04 0.44 1.13 0.45 1.16

Digital Advertising (Including Paid, Social, and Search) -0.21 0.55 1.12 0.44__ 1.33
Web Design -0.19 0.3% 1.23| 0.40 1.41

Web Hosting 0.00 0.33 0.95 0.38 0.95

Content Development -0.53 0.49 1.22| 0.31 1.75)

Local Search or Business Listing Management -0.36 0.44 1.02 0.32 1.38
Web Development -0.21 0.2 1.15 0.31 1.36

Search Engine Optimization (SEO) -0.34 0.11 E:E\ 0.21 1.51

Digital Strategy -0.47 0.29 1.05 0.2% 1.52|

User Experience -0.28 0.20 0.83 0.20 1.11

Content Marketing -0.57 0.35 0.98 0.19 1.54]

Online Reputation Management -0.55 0.33 0.71 0.13 1.25

Project Management -0.47 0.18 0.63 0.07 1.11

Analytics -0.57 0.23 0.68 0.07___ 1.24

Intranet/Employee Portal -0.51 -0.21 0.51 -0.12 1.02

CRM -0.94 -0.14 0.29 -0.30 - 1.23

Email or Marketing Automation -1.00 -0.32 0.34 -0.38 1.34

Mobile App Development -1.15 -0.46 0.22 -0.52__ 1.37
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FTE by function sorted by Overall

General Website Management

Content Development

Social Media and Community Management
Video Production

Intranet/Employee Portal

Digital Strategy

Content Marketing

Digital Advertising (Including Paid, Social, and Search)
Project Management

Email or Marketing Automation

Analytics

Web Development

CRM

Web Design

Search Engine Optimization (SEO)

User Experience

Online Reputation Management (Including Ratings and Reviews)
Web Accessibility

Web Hosting

Local Search or Business Listing Management
Mobile App Development

Total

Laggard
0.89
0.77
0.73
0.68
0.70
0.39
0.40
0.40
0.34
0.20
0.34
0.44
0.18
0.35
0.20
0.30
0.19
0.15
0.18
0.17
0.09
8.09

Average
1.50
1.22
0.92
0.73
0.71
0.86
0.88
0.72
0.70
0.66
0.58
0.43
0.67
0.41
0.43
0.33
0.40
0.41
0.36
0.31
0.24
13.46

Leader
1.29

1.74

1.12
1.27
1.08
1.25
1.12
1.13
1.12
0.83
0.75
0.81
0.75
0.81
0.77
0.70
0.50
0.52
0.53
0.60
0.49
19.19

()
Overall L/L Delta
1.23 0.40
1.20I 0.97 I
0.90 0.39
0.86 0.59
0.81 0.39
0.80 0.86
0.78 0.72
0.72 0.73
0.69 0.78
0.55 0.63
0.54 0.41
0.53 0.37
0.52 0.57
0.50 0.47
0.44 0.57
0.42 0.40
0.35 0.32
0.35 0.36
0.34 0.35
0.34 0.43
0.26 0.40
13.13
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—Xperience and engagement
over
financial measures of success.



S

How important are each of the following for the
future success of your digital marketing efforts?

Laggard Average Leader Overall

Patient Acquisition | 1.30 1.43
Consumer Awareness 1.16 1.17
Consumer Engagement 1.07 1.21
Consumer Experience 1.07 1.19
Profitability 1.14| 1.25
Patient Satisfaction 1.20 1.21
Revenue 1.12 1.03 1.16
Return on Investment (ROI) 0.84 1.31 0.97 1.06
Community Relations 0.53 0.63 0.97 0.69
Physician Engagement 0.51 0.41 0.53 0.48
Population Health 0.23 0.41 0.72 0.43
Employee Recruiting Efforts 0.27 0.38 0.36 0.34
Fundraising/Giving 0.05 0.15 0.21 0.14

geonetric.com



L eaders are way aheac
on the marketing tech stack



Performance by Functional Area (Ordered by Overall)

Laggard Average Leader Overall L/L Delta
Social Media and Community Management 0.15 0.75 1.39 0.72 1.24
Video Production -0.12 0.61 1.07 0.49 1.19
General Website Management -0.10 0.52 1.10 0.46 1.19
Web Accessibility -0.04 0.44 1.13 0.45 1.16
Digital Advertising (Including Paid, Social, and Search) -0.21 0.55 1.12 0.44 1.33
Web Design -0.19 0.37 1.23 0.40 1.41
Web Hosting 0.00 0.33 0.95 0.38 0.95
Content Development -0.53 0.47 1.22 0.32 1.75
Local Search or Business Listing Management -0.36 0.44 1.02 0.32 1.38
Web Development -0.21 0.21 1.15 0.31 1.36
Search Engine Optimization (SEO) -0.34 0.18 1.17 0.27 1.51
Digital Strategy -0.47 0.29 1.05 0.23 1.52
User Experience -0.28 0.20 0.83 0.20 1.11
Content Marketing -0.57 0.35 0.98 0.19 1.54
Online Reputation Management -0.55 0.33 0.71 0.13 1.25
Project Management -0.47 0.18 0.63 0.07 1.11
Analytics -0.57 0.23 0.68 0.0
Intranet/Employee Portal -0.51 -0.21 0.51 -0.12 1.02
CRM -0.94 -0.14 0.29 -0.3 ~— 1.2
Email or Marketing Automation -1.00 -0.32 0.34 -0.3 1.3
Mobile App Development -1.15 -0.46 0.22 -0.5

S
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Change in Staffing (Net Increase-Decrease)

Email or Marketing Automation

Video Production

CRM

Digital Advertising (Including Paid, Social, and Search)
General Website Management

Digital Strategy

Content Development

Intranet/Employee Portal

Mobile App Development

Analytics

Content Marketing

Social Media and Community Management
Search Engine Optimization (SEO)

Online Reputation Management (Including Ratings and Reviews)
Web Development

Web Accessibility

User Experience

Local Search or Business Listing Management
Project Management

Web Design

Web Hosting

8%
16%
12%

4%
14%

2%
14%

2%

6%

6%

2%
10%

2%

2%

8%

4%

4%

4%

4%

8%

4%

229

0,

10%

12%

17°/’ 4%I

12°/l 21%'

10% 9%
149 18%
10% 3%
15% 13%
7% 16%
8%
14% 9%
6% 9%
8% 15%
13% 3%
6% 3%
7% 3%
2% 9%
8% 0%
2% 6%
0% 3%
0% 3%

13%
13%
12%
11%
11%
11%
10%
9%
9%
8%
8%
8%
8%
6%
6%
5%
5%
5%
4%
4%
2%

geonetric.com



@
Change in non-staff Investment (Net Increase-Decrease) %
Laggard Average Leader Overall
Digital Advertising (Including Paid, Social, and Search) 2.13% 13.73%___ 36.36% 15.27%
Video Production 14.58% 7.84% 15.15%
Web Design 14.58% 16.00% 12.12% 14.50%
Email or Marketing Automation 12.77% 12.50% 18.18% 14.06%
Online Reputation Management (Including Ratings and Reviews) 10.64% 14.58% 15.63% 13.39%
CRM 20.45% 2.17% 17.24% 12.61%
Web Development 14.89% 10.20% 12.12% 12.40%
Search Engine Optimization (SEO) 8.70% 10.42% 18.75% 11.90%
Local Search or Business Listing Management 4.26% 12.00‘V 11.63%
General Website Management 8.33% 16.00% 6.06% 10.69%
Digital Strategy 6.38% 4.0894  21.214 9.30%
Web Accessibility 10.20% 8.33% 9.38% 9.30%
Web Hosting 6.52% 6.12% 12.50% 7.87%
User Experience 8.51% 4.08% 9.38% 7.03%
Content Development 9.09% 2.04% 9.09% 6.35%
Social Media and Community Management 4.17% 2.04% 12.50% 5.43%
Mobile App Development 4.55% 4.26% 6.25% 4.88%
Content Marketing 9.09% 2.04% 3.13% 4.80%
Intranet/Employee Portal 6.38% 2.13% 3.03% 3.94%
Analytics 4.55% -6.12% 0.00% -0.79%
Project Management 2.27% -8.51% 3.03% -1.61%

geonetric.com



What's not different?

-very nhealt

ncare organization has been

N

t by the pandemic.



What is different?

How they're choosing to respond.



Decrease

Remain the same

Increase

Expected change in overall marketing budget
Laggard Average Leader

15.22% 10.00% 8.829

11.54%

geonetric.com



Decrease

Remain the same

Increase

Expected change in digital marketing budget

Laggard Average Leader

22.22% 29.41%

Overall

21.719

geonetric.com



How has the pandemic impacted digital marketing initiatives?

8.5% Other - please specify

12.1% No impact to digital
marketing initiatives from these

avents
T.1% Unsure

31.2% Digital marketing
initiatives added or accelerated 41.1% Digital marketing

initiatives cancelled or delayed

geonetric.com



How has the pandemic impacted digital transformation initiatives? ;

2.1% Other - please specify

12.0% Mo impact ta digil‘.al
transformation initiatives from

17.6% Unsure these events

35.2% Digital transformation
initiatives cancelled or delayed

33.1% Digital transformation
initiatives added or accelerated

geonetric.com



Avera Health (Sioux Falls, SD)
Website of the Year winner - 2017
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Urgent, Evening
&Weekend Care

| want to
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Getober 20, 2020

Avera Addiction Care Center
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Health
Services

AveraCha

access your medical records

Classe:

Patients Find a
& Visitors Health Plan

Home » Health Services » Orthopadics

I|__
i_ ORTHOPEDIC CJ

Health Services
b Orthopedics

Foot & Ankle

Hand, Wist & Elbow
Hip

Knee

Shoulder

Sparts Onhopadics

Pediatric Onhopedics

Orthopedics

Does injury or pain keep you from the activities you enjoy? Turn to the
experienced team at Avera Orthopedics — where orthopedic care,
sports medicing and therapy meet to SUPPOTT YOUT @very move.

Orthopedic Care for Every Body

Whenyou make your move to Avera Orthopedics = the largest
orthopedic physician team in the region —you'll benefit from receiving
comprehensive care featuring the latest techniques and technology.

And there's no need to look far, With orthopedic providers available at

i Search... Q,

s &Events Careers Balance Blog  Pay My Bill

For Health Care Urgent, Evening
Professionals &Weekend Care

Visit an Avera
Orthopedics Clinic

Awvera Orthopedics offers
«comprehensive services dedicated to
caring for you and your family from
didgnosis 10 raatment, recovery to
rehabilitation. Learn mare about a
facility near you:

* Aberdeen. 5.0,
* Aberdaen. S.0, (podiatry)
* Brookings. S.0.

geonetric.com



Health Find a Find a Patients Find a For Health Care Urgent, Evening
Services Doctor Location & Visitors Health Plan Professionals & Weekend Care

OCTOBER 06, 2020 = AVERA WRITERS

What Are Antibodies and
How Can They Help
Treat COVID-19?

You've likely heard a lot about antibodies lately as they relate to the possible

treatment and prevention of COVID-19. - -
Subscribe to our

That'e lharmraiieca antilhAadiae ara rnatiirallv Arasatad in Alir hAadiae A etAam viriiceae e | By oo mhy it-é"lg‘" Idhtfﬁr“u'"



Fost Details x

Performance for Your Post ‘

SR Avera Health e
Published by HeyOrca 7] - August 10 - @ 40,805 Peopie Reached ®

There are two categories of tests for coronavirus. An antibody test can
indicate if you had COVID-19 in the past while a diagnostic test will tell if
you have an active case of COVID-19. For more information about COVID-

650 Reactions. Comments & Shares 4

L . ; 442 414 28

19 tesling, go to Avera.org/services/lab/quicklabs/. © Lie e i
5 5 0
O Love On Post On Shares
8 8 0
@ Haha On Post On Shares
5 5 0
o Wow On Post On Shares
1 1 0
&4 Sad On Post On Shares
2 2 0

AVERA ORG . Angry On Post On Shares

What's the Difference Between COVID-19 Diagnostic and

Antibody Tests? e e 2

body ! Comments On Post On Shares

109 108 1

40,805 7,116

. Shares On Post On Sh

Pecple Reached Engagements o

@#§ & Chester Phillips, Luverne Strom and 414 others 23 Comments 108 Shares 6,466 rou oo
0 1,527 4,939

[b Like D Connanh £> Share s~ Photo Views Link Chcks f Other Clicks

NEGATIVE FEEDBACK
2 Hide Post 0 Hide All Posts geonetric.com

0 Report as Spam 0 Unlike Page



Health Find a Find a Patients Find a For Health Care Urgent, Evening ®
Services Doctor Location & Visitors Health Plan Professionals & Weekend Care .

festnaiteacoiik, Family Resources °

COVID-19 (CO ronavi I’US) - o CoUD 8 e e Protect Yourself and Others
complete our online form any fr{}m COV'D—1 9 Wheﬂ GOiﬂq

time, or call 877-AT-AVERA (7
a.m. - 7/ p.m., Monday — Friday, 8 BaCk -[0 SChODl

a.m. — 5 p.m., Sat - Sun).

e 5 Tips to Prepare Kids for

Coronavirus (COVID-19)

Avera is working closely with state and local health officials to protect staff and patients from

Pandemic Back to School

the coronavirus strain known as COVID-19. We're working hard to keep you updated on this

¢ Controlling Shortness of

rapidly changing event.

Breath at Home

* Avera is allowing one visitor per patient per day in hospitals, surgery centers, emergency

departments and clinics during regular visitor hours. Please check with the facility prior to We Wear Because
e Home Isolation Guidelines

for Patients with Symptoms
of COVID-19

Mental
Health
During the
COVID-19

Pandemic

* Managing COVID-19

Svmptoms at Home

Chronic Condition
Resources

.com




ow did this foundation help
auring the pandemic?



How Investing in a Digital Foundation Paid Off

« Content planning
» COVID resources page

* ADility to easily display
closings/location changes

e Integration with social and media
room

« Email strategy
e INntranet cohesion

S

Averai balance

REALTH ¢ WELLNESS TIPS FOR YOUR LIFE

How Do | Manage
COVID-19 Symptoms at
Home?

Most people can recover at home -
here’s how to care for yourself and

geonetric.com



Coronavirus (COVID-19) Resources

Contact the COVID-19 Response Team

Share or request communications and request operational decision support (Note: the inbox is only staffed
8-5 Monday-Friday).

= ERGENGON DR EER R oo hE-HECE I DM (Covid-19respteam@avera.org)

Employee Health and Work Resources

COVID-19 Guidelines and FAQs from Human Resources
Benefits - PTO, Pay Questions and More +

Exposure - lliness, Reporting, Self-lIsolation and More +

In-person Meetings and Events

' +

COVID-19 Clinical
Guidelines

Avera’s Incident Command has
worked with experts to develop
these clinical guidelines.

View clinical guidelines

Additional Contacts for
Specific Needs

Use the COVID-19 Response
Team email link at the top of this
page to request or share
communications and to request
operational decision support.

View community resources at
Avera.org/COVID-19.

View more contacts +

geonetric.com



Published on October 13, 2020

Influenza, COVID-19, Allergies or the Common
Cold

COVID-19 numbers are up, fall allergies are in full swing, and cold and flu season is on the horizon. No matter how
much we promote wearing a mask, hand washing, staying home when sick and social distancing, some people are
still going to get sick.

Diagnosing influenza, COVID-19, the common cold or allergies can be
difficult, as all can present in the same way, so it's important to test for
COVID-19 if any COVID symptoms are shown, even if you think it's
probably a cold.

Chad Thury, DO, says the simplest one to diagnose is usually influenza, AVOL% T
because it comes on fast, and the symptoms are fairly predictable: CC{!:;!}H
* Fever SICK PEOPLE!
#COVID19

» Chills
» Body aches

“Generally when | see patients with influenza, they’'re wiped out and they
have a high fever,” Thury said. “So when it comes to influenza, if you
have it, it's a more predictable thing, and about 95% of people that have

s Flr e s et ed P v s Fmar e by A0 AT

S

geonetric.com






FUture state

» Focus on our intranet changes

» Continual improvement
mentality with digital

Caring.
Compassionate.
Committed.

Get the Latest Updates

Sign u ion on

geonetric.com



Cape Cod Healthcare (Hyannis, MA)
Website of the Year Silver - 20719



About
Cape Cod Healthcare |







Website as foundation

Q swyimen

Cissses £ Everls Contart Us Ways 10 Give  For Refewring Physicians Search Site Q -W

CaAPE CoD HEALTHCARE Medical Services Find a Doctor Find a Location Wellni

people visij

featured | story

Achilies Pagaesilion, M - o T v '

Cape Cod Health News
i ) i e e
There are ways to prevent or Your g0-to sousce for tinely,
stave off dementia

Minimizing Pain.
Maximizing Function,

| view

| wait times

estimate
| cost of care

request
medical records

- am d

15 Tips to Relieve Morning
Sickness

A new way to tackle peanut
allergies

bill ‘wait times. cost of care medical records job

Are you prepared for an ER visit?

Breast cancer, it's not just a

Women's Health

Brain, Meck & Spine

Primary Care

O

geonetric.com



Cape Cod Health News

A News Service of gl:ﬁ CAFE COD HEALTHCARE

Storytelling:

filter by  Topics N andfor  Services b or

Cape Cod Health News

story

— featured

: Receive a weekly email of the
Cape hospitals are ready for the next e s o e O

big storm Health News.

Hospitals continually prepare to serve community during major

storms.....

Caring for the Cape Submit a Story ldea

Subscribe

e U

)
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=
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COVID-19

* Testing, partnered with county

 Drove everyone to the website

Classes & Events Contact Us  Ways to

For Referring Pt

Search Site

Q Patient Fortals.

Patients & Visitors

& » ) ) ) ) )
.';: = ::- CAPE COD HEALTHCARE Medical Services Find a Doctor Find a Location Wellness Wise

Infectious Disease

COVID 19 | Coronavirus Updates: Re Care, Expanded Testing and Resources

Coronavinzs [COW|

Cape Cod Health News

ANews Service of S1E Care Cob Heattncare

Do you need a pulse oximeter in
your COVID-19 prep bag?

August 11, 2020 | By: Rich Holmes

Home

Search Site

Medical Find a Doctar Find a Location Fatients & Visitors

COVID 19 | Coronavirus Updates: Resuming Care, Expanded Testing and Resources

0VID-19 Testing on Cape
Cod

Drrive-through Coronavines testing is available
to any person on the Cape and Islands with a
docior's ondes.

Learn mare

Corenzvirus (COVID-19]

Coranavirus (COVID-19)

Ac OOV

Mid-Cape Location for Drive-Through Testing Moves to Cape

H Cod Hos

Infectious Disease

DISEASE - 2019
COVID-19 »

Coronavirus Updates

finger and are used to measure blood axygen nd pulse rate.

But health experts say pulse oximeters don't need to be part of everyone's medicine cabinet.

Visit our Coronavirus Updates page for the
latest information from the experts at CCHC
and the CD!

nic respiratory or hea

buying a pulse
and int st at
have a relationship with a primary

(ASL) COVID-19 - What you nesd
to know about Coronavirus

4 figpertp

iswagoeoee - CAPE COD
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Results

22

Content pages

600,492

Overall total views (1/28 -
9/30)

46

COVID-19 stories

226,817

Total views on COVID-19
stories (1/28-9/30)

geonetric.com



Launched The Pulse’

>

Ty

A,

-

The CAPE COD HEALTHCARE

p==
: THE HEARTBEAT OF CAPE COD HEALTHCARE Connecting employees, families and friends

=]

FEATURED STORY In the Know
Want to receive The Pulse in your
personal email? Subscribe here.

Subscribe

Submit a Story Idea
Share ®

Patients First Just for Fun

Patients First ) — - | In the Know

Introducing Cape Cod Healthcare Save the date! Cape Cod Watch: CCHC Women's Health 10 Questions with Sarah York
Women'’s Health — comprehensive Healthcare Virtual Town Hall: An commercials
care, close to home EPIC Change is Coming

Share @ Share @ Share @ Share ®

geonetric.com



The Pulse Results

39%

open rate for The Pulse emails



Breast Care

‘Women's Health

Hear 4 Breast Care

October is Breast Cancer
Awareness Month

Leam More

Medical Servi Find a Doctor

COVID 19 | Coronavirus Updates: Resuming Care, Expanded Testing and Resources

Comprehensive Breast Care, Close to Home

ainir east heallh requ

Specialized Breast Care Experts

Schedule a Mammogram

Schedule your rouline screening mammogram
today

R Search Site

APE COD HEALTHCARE Medical S¢ Find a Doctor Find a Location Welln

COVID 19 | Coronavirus Updates: Resuming Care, Expanded Testing and Resources

Request an Appointment

First Name:*

esing NAP

HAINAL KCERED TATIN PREAAM RN EMEAT CEMTERS
ACCHEDITED BREAST CENTER

Prefer to call? Last Name:*

schedule intment by phare, cal

508-957-1700 fr Cu

Hyannis or Fontaine O

1.877-224-2008

Preferred Phone Number:*

Preferred Dayls) of the Wesk:*

OMondsy OTuesday DWednesdsy OThursday O Friday

Preferred Time of Day:*
OEsrly Maming DLate Moming O Early Afiemoon O Late Aftemocn

Type of Screening Requested:*
Fizas= 5o ~

paya

bill ‘ wait times cost of care

medical records

geonetric.com




EPIC microsite

Search Site Q

VI S I ON 2 (’2 2 Training Operational Readiness

SINGLE PATIENT RECORD CAPE Cop HEALTHCARE

Home

Home Vision 2022 - Single Patient Record

In November 2020, Cape Cod Healthcare (CCHC) including Cape Cod Hospital, Falmouth Hospital, Medical Affiliates of Cape Cod (MACC) physician
About practices and CCHC outpatient clinics will go-live on the Epic electronic health record (EHR) for both clinical and revenue cycle applications. The new
integrated system will replace over 20 disparate clinical and billing systems, resulting in a single, shared patient record for all patients across CCHC.

Tool

o0 The implementation of Epic is a core compenent of Vision 2022, an initiative focused on enhancing our technical and physical infrastructure to support
Training the highest quality of care for patients across Cape Cod and beyond.
Operational Readiness Cape Cod Healthcare Virtual Town Hall: An EPIC Change is Coming
Contact Have guestions about how Epic will improve patient care, change the way you work or what to expect for go-live? Watch the Cape Cod Healthcare
Go Live Wirtual Town Hall below to leam more.

-‘![STOsz {:}'.\.-rl--|'Ilrl||||.\lr

Have questions — or can’t find what you are looking for? Contact us!

geonetric.com






FUture state

» CTAs - always back to the site
« Conversion funnel
« CRM and Epic integration possibilities



Cone Health (Greensboro, NC)
Website of the Year winner - 2019



R AT
| ity Mgy Pt

=
e

COWE HEALTH

Asepe Pesat Hoapatal

2 CONE HEALTH

Behavioral

Health Hospital






Strategic priorities

We are right here with you.

Our Commitments

We promise... Because we eXxist... So that...

we are right to connect health a tradition of health
here with you. care and well-being. and well-being is
woven into the fabric
of our communities.

*e - z*
'and prov™> *Vision®




2 Your Well-Being ¥ Care & Treatment ¥ Find A Doctor ¥ Find a Location ¥ Patient & Family Resources ¥ Q

Committed to Safety: As we resume services, we are taking all necessary precautions to keep you safe while we care for you.
Limited visitation is now in place. Review all our visitor policies and precautions. Get more information on COVID-19.

Wellness
Primary Care

We're w/you MyChart eVisit

Connected Care
A ' en
Make An Appointment Urgent Care
Specialty Care

Emergency Care

| want to

ARA

Schedule online 5i Get medical records Find a job slelal Volunteer

@ How can we help you?



Planning and research

Stakeholder surveys

IN-person interviews

Heatmapping and scrollmapping

User testing

geonetric.com



Wellness Matters
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ow did this foundation help
auring the pandemic?



We’re committed
to safety.

Don't delay your care.

@L ONE HEALTH

we're wiyou

We’re committed
to safety.

Don’t delay your care.

§', CONE HEALTH.

we’re w/you

)
2 CONE HEALTH.
we’re wfyou
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Content hub foundation was set - leveraged

Wellnesswatters

ring by Coronavirus »

It's Not Just You, It's Stress and Anxiety!

September 15, 2020

Subscribe

te receive our monthly newsletber

=

Flu and COVID-19: What You Need to Know Is it Safe to Return to the Hospital for Elective Orthopedic Surgery?
September 07, 2020 Septermber 04, 2020

Age and Race Among COVID-19
August 24, 2020

Kids and COVID-19
August 17, 2020

4 E]

Parents’ Guide to Managing Stress While Remote Learning & Months of COVID-19: Where We Are Now and What's Ahead
September 02, 2020 August Fl, 2020

Going to College During COVID-19- Tips for College Students and Their
Parents
July 27, 2020

r = ,—-fi‘_

Update on COVID-19 Numbers - July 20, 2020
July 20, 2020

Strategies for Managing Remote Learning Stress & Separation Anxiety for Caregivers and Students

August 10, 2020
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FUture state

 Build on the momentum
« Engage our employees

* Focus on consumerism
* GO beyond the health record
» Be right here with those we serve

geonetric.com
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