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Chart a Path to Digital Marketing Success



Top Digital Marketing Goals

Increased New Patient Recruitment _ 56%
Increased Consumer Engagement _ 46%
Delivered a Positive Return on Investment (ROI) || GGG 35
Improved Consumer Awareness _ 38%
Improved Patient Satisfaction || G 259

Increased Revenue 28%
Improved Physician Engagement _ 11%
Improved Employee Recruiting Efforts 10%

Improved Community Relations _ 10%
Improved Profitability _ 10%

Improved Fundraising/Giving [l 5%

0% 10% 20% 30% 40% 50%
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Comparing Goals with Ability to Demonstrate

Increased New  Increased Consumer Delivered a Positive Improved Consumer Improved Patient  Increased Revenue Improved Physician Improved Employee Improved Improved Profitability Improved
Patient Recruitment Engagement Return on Investment Awareness Satisfaction Engagement Recruiting Efforts  Community Relations Fundraising/giving
(ROI)

B Can Demonstrate B Top Goals

Geonetric and eHealthcare Strategy & Trends 2018 Healthcare Digital Marketing Trends Survey GEONETRIC®




Effort outsourced to vendors:
Analytics or CRM Administration

All, 3%

Most, 20%

”
None, 29%

A tte,\’gome, 26%
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Roles with Greatest Planned Investment Growth

Copywriting / Social media Email or
content Analytics or CRM and community marketing
development = administration management automation
Avg FTE 1.27 0.78 0.98 0.66

Expected net staff growth 16% 14% 11% 11%
Insourcing ("none" or "a little") 62% 50% 82% 67%
Outsourcing ("all" or "most") 8% 23% 4% 12%
Insufficient investment 57% 65% 37% 52%
Adequate investment 37% 30% 61% 48%
Over investment 7% 1% 2% 0%
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Sheet1

		Count of Overall digital strategy:How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Overall digital strategy

		Row Labels		None		A little		Some		Most		All		Unsure		Grand Total						None		A little		Some		Most		All		Unsure		Grand Total

		Significantly outperforming		19		7		5		2		1				34				Significantly outperforming		16%		12%		10%		25%		33%		0%		14%

		Slightly outperforming		39		26		27		3						95				Slightly outperforming		33%		43%		56%		38%		0%		0%		40%

		Slightly underperforming		37		19		13		2						71				Slightly underperforming		32%		32%		27%		25%		0%		0%		30%

		Significantly underperforming		6		3				1		1		1		12				Significantly underperforming		5%		5%		0%		13%		33%		50%		5%

		Unsure		16		5		3				1		1		26				Unsure		14%		8%		6%		0%		33%		50%		11%

		Grand Total		117		60		48		8		3		2		238				N=		117		60		48		8		3		2		238

		Count of Website content:How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Website content

		Row Labels		None		A little		Some		Most		All		Unsure		Grand Total						None		A little		Some		Most		All		Unsure		Grand Total

		Significantly outperforming		25		7		14		3						49				Significantly outperforming		26%		14%		20%		16%		0%		0%		21%

		Slightly outperforming		34		22		27		7				1		91				Slightly outperforming		35%		45%		39%		37%		0%		100%		38%

		Slightly underperforming		27		12		17		8						64				Slightly underperforming		28%		24%		25%		42%		0%		0%		27%

		Significantly underperforming		4		7		7		1						19				Significantly underperforming		4%		14%		10%		5%		0%		0%		8%

		Unsure		8		1		4				1				14				Unsure		8%		2%		6%		0%		100%		0%		6%

		Grand Total		98		49		69		19		1		1		237				N=		98		49		69		19		1		1		237

		Count of Digital advertising (including paid social and search):How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Digital advertising (including paid social and search)

		Row Labels		None		A little		Some		Most		All		Unsure		Grand Total						None		A little		Some		Most		All		Unsure		Grand Total

		Significantly outperforming		5		1		12		15		4				37				Significantly outperforming		14%		3%		17%		19%		17%		0%		15%

		Slightly outperforming		11		13		38		40		6				108				Slightly outperforming		31%		45%		54%		51%		25%		0%		45%

		Slightly underperforming		12		9		12		17		11		2		63				Slightly underperforming		33%		31%		17%		22%		46%		100%		26%

		Significantly underperforming		2		3		3		2		1				11				Significantly underperforming		6%		10%		4%		3%		4%		0%		5%

		Unsure		6		3		5		4		2				20				Unsure		17%		10%		7%		5%		8%		0%		8%

		Grand Total		36		29		70		78		24		2		239				N=		36		29		70		78		24		2		239

		Count of Email marketing and marketing automation:How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Email marketing and marketing automation

		Row Labels		None		A little		Some		Most		All		Unsure		Grand Total						None		A little		Some		Most		All		Unsure		Grand Total

		Significantly outperforming		9		3		2		2		1				17				Significantly outperforming		8%		7%		4%		10%		14%		0%		7%

		Slightly outperforming		14		13		12		11		3		1		54				Slightly outperforming		12%		30%		26%		52%		43%		25%		23%

		Slightly underperforming		35		13		23		4		2		1		78				Slightly underperforming		31%		30%		49%		19%		29%		25%		33%

		Significantly underperforming		38		5		5				1				49				Significantly underperforming		33%		11%		11%		0%		14%		0%		21%

		Unsure		18		10		5		4				2		39				Unsure		16%		23%		11%		19%		0%		50%		16%

		Grand Total		114		44		47		21		7		4		237				N=		114		44		47		21		7		4		237

		Count of Search engine optimization (SEO):How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Search engine optimization (SEO)

		Row Labels		None		A little		Some		Most		All		Unsure		Grand Total						None		A little		Some		Most		All		Unsure		Grand Total

		Significantly outperforming		11		10		7		6		6				40				Significantly outperforming		15%		19%		16%		17%		24%		0%		17%

		Slightly outperforming		21		17		17		16		8		3		82				Slightly outperforming		29%		33%		39%		44%		32%		38%		34%

		Slightly underperforming		21		16		13		10		8		2		70				Slightly underperforming		29%		31%		30%		28%		32%		25%		29%

		Significantly underperforming		9		4		1		1		1				16				Significantly underperforming		12%		8%		2%		3%		4%		0%		7%

		Unsure		11		5		6		3		2		3		30				Unsure		15%		10%		14%		8%		8%		38%		13%

		Grand Total		73		52		44		36		25		8		238				N=		73		52		44		36		25		8		238

		Count of Social media and community management:How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Social media and community management

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All				Grand Total

		Significantly outperforming		53		9		9		3		2		76						Significantly outperforming		34%		23%		29%		43%		67%				32%

		Slightly outperforming		63		19		12		2		1		97						Slightly outperforming		40%		49%		39%		29%		33%				41%

		Slightly underperforming		27		9		7		1				44						Slightly underperforming		17%		23%		23%		14%		0%				19%

		Significantly underperforming		5				1		1				7						Significantly underperforming		3%		0%		3%		14%		0%				3%

		Unsure		8		2		2						12						Unsure		5%		5%		6%		0%		0%				5%

		Grand Total		156		39		31		7		3		236						N=		156		39		31		7		3		236		0

		Count of Website design and user experience:How does your organization's performance compare to that of your competitors' in each of the following areas?		Column Labels																Website design and user experience

		Row Labels		None		A little		Some		Most		All		Unsure		Grand Total						None		A little		Some		Most		All		Unsure		Grand Total

		Significantly outperforming		10		7		14		9		13		1		54				Significantly outperforming		24%		18%		25%		21%		24%		33%		23%

		Slightly outperforming		8		14		22		13		22				79				Slightly outperforming		19%		36%		39%		30%		41%		0%		33%

		Slightly underperforming		17		14		12		13		10				66				Slightly underperforming		40%		36%		21%		30%		19%		0%		28%

		Significantly underperforming		4		2		7		4		7		2		26				Significantly underperforming		10%		5%		13%		9%		13%		67%		11%

		Unsure		3		2		1		4		2				12				Unsure		7%		5%		2%		9%		4%		0%		5%

		Grand Total		42		39		56		43		54		3		237				N=		42		39		56		43		54		3		237





Worksheet

		Response ID		Status		Organization name		Primary website URL		Your name		Job title		How would you classify your organization?		Other (please specify):How would you classify your organization?		How many inpatient beds (including bassinets) does your organization represent?		[Grouped]How many inpatient beds (including bassinets) does your organization represent?:How many inpatient beds (including bassinets) does your organization represent?		Overall digital strategy:How does your organization's performance compare to that of your competitors' in each of the following areas?		Content marketing:How does your organization's performance compare to that of your competitors' in each of the following areas?		Digital advertising (including paid social and search):How does your organization's performance compare to that of your competitors' in each of the following areas?		Email marketing and marketing automation:How does your organization's performance compare to that of your competitors' in each of the following areas?		Search engine optimization (SEO):How does your organization's performance compare to that of your competitors' in each of the following areas?		Social media and community management:How does your organization's performance compare to that of your competitors' in each of the following areas?		Website content:How does your organization's performance compare to that of your competitors' in each of the following areas?		Website design and user experience:How does your organization's performance compare to that of your competitors' in each of the following areas?		Leader/Average/Laggard		How many full-time equivalents (FTEs) are part of your digital marketing team?		Beds/FTE		[Grouped]How many full-time equivalents (FTEs) are part of your digital marketing team? :How many full-time equivalents (FTEs) are part of your digital marketing team?		Analytics or CRM administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		CRM administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Copywriting / content development:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Design:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Digital advertising (including paid social and search):Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Including paid social and search:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Email or marketing automation:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		General website administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Search engine optimization (SEO):Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Social media and community management:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Strategy:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Team or project management:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		User experience or usability:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production / editing:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production/editing:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web accessibility:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web content:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web design:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web development:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Analytics or CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Copywriting / content development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Digital advertising (including paid social and search):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Including paid social and search:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Email or marketing automation:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		General website administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Search engine optimization (SEO):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Social media and community management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Strategy:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Team or project management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		User experience or usability:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production / editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production/editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web accessibility:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web content:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Analytics or CRM administration:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Copywriting / content development:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Digital advertising (including paid social and search):How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Email or marketing automation:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		General website administration:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Search engine optimization (SEO):How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Social media and community management:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Strategy:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Team or project management:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		User experience or usability:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Video production/editing:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Web design:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Web development:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Content marketing:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Digital advertising (including paid social and search):How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Email marketing and marketing automation:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Search engine optimization (SEO):How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Social media and community management:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Website content:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Website design and user experience:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?

		12		Complete		Firelands Regional Medical Center		firelands.com		Haley Hite		Marketing Generalist		Single-hospital health system				400		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Average		3		133.33		3		0.20				0.50				0.50				0.00		0.20		0.20		0.20		0.50		0.50		0.00		0.20								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same		Increase staff								Remain the same		Remain the same		Some		None		Some		None		A little		None		None		None		None		All		None		All		All		Increase		Remain the same		Increase		Remain the same		Increase		Remain the same		Increase

		18		Complete		Nemours Children's Health System		www.Nemours.org		Jeffrey Santoro		Senior Director of Partnerships		Multi-hospital health system				290		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		8		36.25		8																																								Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure																		None		None		A little		A little		None		A little		None		A little		None		A little		None		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		19		Complete		Claxton-Hepburn Medical Center		www.claxtonhepburn.org		Laura Shea				Community hospital				125		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		2		62.50		2		0.50				0.25				1.00				0.00		0.25		0.25		1.00		1.00		0.00		0.00		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same						Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		None		None		Some		A little		A little		None		None		A little		Some		Some		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		20		Complete		Cleveland Clinic		www.clevelandclinic.org		Scott Mowery		Director, Digital Marketing		Multi-hospital health system				4500		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Leader		100		45.00		more than 50		7.00				10.00				12.00				3.00		9.00		3.00		8.00		18.00		7.00		3.00		6.00								7.00		6.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		Most		None		None		None		A little		A little		A little		None		None		A little		Increase		Increase		Increase		Remain the same		Increase		Increase		Remain the same

		21		Complete		Pullman Regional Hospital		http://www.pullmanregional.org/		Priya Hazari		Marketing Specialist		Critical access hospital						I don't know		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		3				3		0.50				1.00				0.50				1.00		0.50		0.25		0.50		2.00		1.00		0.25		0.50								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Unsure		None		None		Some		Some		None		None		None		None		Some		Some		Some		All		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		22		Complete		Indiana University Health		http://iuhealth.org		Jeremy Rogers		Director of eHealth		Multi-hospital health system				2576		1,000 or more beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		13		198.15		11-15		1.00				3.00				0.00				2.00		3.00		1.00		2.00		2.00		1.00		2.00		0.50								0.50		0.00		Remain the same				Remain the same				Unsure				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Most		Most		A little		Some		A little		A little		Some		Some		Some		Most		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		23		Complete		Kalispell Regional Healthcare		www.krh.org		Dustin Jones		Manager, Marketing Communications		Multi-hospital health system				300		200-499 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		2		150.00		2		0.00				0.00				0.25				0.00		0.50		0.50		0.25		0.50		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		None		Some		None		None		None		None		Some		Some		Some		Some		Some		Remain the same		Increase		Increase		Remain the same				Remain the same		Increase

		25		Complete		Summa Health		summahealth.org		Dana Fanizzi				Multi-hospital health system				650		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		2		325.00		2		0.25				0.00				0.25				0.13		0.25		0.13		0.13		0.13		0.25		0.25		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same														A little		None		Most		Some		Some		Some		None		None		None		Some		Most		None		All		Decrease		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Increase

		26		Complete		Yuma Regional Medical Center		www.yumaregional.org		Clarissa DeCarlo		Digital Marketing Specialist		Single-hospital health system				410		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		1		410.00		1		0.00				0.20				0.20				0.00		0.10		0.10		0.20		0.10		0.00		0.00		0.00								0.00		0.10		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same																						None		Some		None		None		Some		Some		None		None		None		None		Some		Some		Some		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Remain the same

		27		Complete		Mercy Health Services		www.mdmercy.com		Dan Collins		Senior Director		Community hospital				200		200-499 beds		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		4		50.00		4										1.00						1.00				1.00		1.00																		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		None		None		Some		Some		None		Some		A little		A little		A little		Some		Some		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		31		Complete		Banner Health		www.bannerhealth.com		Anne Hammonds		Sr Marketing Specialist		Multi-hospital health system				4490		1,000 or more beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		10		449.00		10		1.00				2.00				2.00				2.00		2.00		1.00		1.00		2.00		5.00		0.00		3.00								2.00		2.00		Unsure				Unsure				Unsure				Unsure		Unsure		Increase staff						Increase staff		Unsure		Unsure								Unsure		Unsure		A little		Most		Most		Some		A little		None		None		Some		Unsure		Unsure		Some		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		33		Complete		CHI Franciscan Health		www.chifranciscan.org		Amanda Hobbs		Digital Strategy Manager		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Average		3				3		1.00				1.00				2.00				0.00		1.00		1.00		4.00		2.00		2.00		0.00		0.00								0.00		0.00		Unsure				Unsure				Remain the same				Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		None		None		Most		None		Some		A little		Most		All		All		All		Increase		Increase		Unsure		Decrease		Remain the same		Remain the same		Remain the same

		35		Complete		National Jewish Health		njhealth.org		Samantha Reeves		Director, Web Strategy		Specialty hospital				20		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Leader		5		4.00		5		0.25				0.25				0.25				0.50		1.00		0.50		0.50		0.25		0.50		0.25										0.25		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same										Remain the same		Remain the same		A little		None		Most		None		None		None		None		None		None		A little		None		Some		Some		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		38		Complete		Atrius Health		www.atriushealth.org		Alex Mercado		Digital Marketing Specialist		Medical group or physician practice				0		None - we don't have inpatient beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		3		- 0		3		1.00				2.00				1.00				1.00		1.00		1.00		2.00		1.00		1.00		1.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		None		None		None		None		None		None		Some		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		40		Complete		Decatur County Memorial Hospital		www.dcmh.net		Amy Shearer		Marketing & Communications Manager		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly underperforming		Average		2		12.50		2																																								Increase staff				Remain the same				Increase staff				Increase staff		Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff		Increase staff		Some		None		All		None		Some		Most		A little		None		None		None		Most		All		All		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase		Increase

		42		Complete		Phoenix Children's Hospital		phoenixchildrens.org		Jared Johnson		Manager, Marketing Technology and Analytics		Specialty hospital				433		200-499 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Leader		5		86.60		5		1.00								0.50						1.00				1.00				1.00				0.50												Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Some		A little		None		None		None		None		None		None		A little		A little		Most		Increase		Decrease		Remain the same		Remain the same		Remain the same		Increase		Increase

		44		Complete		uk HealthCare		ukhealthcare.org		bill gombeski		Senior Advisor		Multi-hospital health system				945		500-999 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		3		315.00		3		1.00				1.00				1.00						1.00																								Remain the same				Remain the same				Remain the same						Remain the same																								None		None		A little		None		None		None		None		None		None		A little		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		51		Complete		Main Line Health		mainlinehealth.org		Andy Gradel		System Director, Digital Marketing		Multi-hospital health system				1200		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Average		4		300.00		4						1.00										1.00												1.00										1.00						Remain the same										Remain the same												Remain the same										Remain the same		None		None		Most		None		None		None		A little		None		None		None		Most		None		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		53		Complete		Community Care of North Carolina		communitycarenc.org		W. Stan Taylor		Sr. VP Business Development		Other (please specify)		Primary Care CIN & Care Management Entity		0		None - we don't have inpatient beds		Slightly outperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Average		2		- 0		2		0.00				0.50				0.50				0.00		0.50		0.10		0.10		0.10		0.10		0.10		0.00								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		A little		None		Most		Some		A little		None		None		A little		Most		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		56		Complete		Ephraim McDowell Health		https://www.emhealth.org		Becky Blevins		IS Systems Manager		Multi-hospital health system				275		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		1		275.00		1		0.00				0.00				1.00				0.00		0.00		0.00		0.00		0.00		0.00																Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		Most		Most		Most		Most		Some		A little		Most		Most		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		59		Complete		Saint Francis Healthcare System		sfmc.net		Emily Blattel		Marketing Manager		Single-hospital health system				308		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Unsure		Unsure		Average		2		154.00		2										0.50						1.00				0.50																				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same																						None		None		None		None		Some		Unsure		None		None		None		Some		Some		Most		Most

		60		Complete		Sharp HealthCare		sharp.com		Aaron Hoskins		manager, digital operations		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		20				16-20																																																																																																								Remain the same		Unsure		Unsure		Increase		Increase		Unsure		Remain the same

		61		Complete		Newman Regional Health		www.newmanrh.org		McKenzie		Director of Business Development and Marketing		Critical access hospital				25		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		3		8.33		3		1.00				3.00				3.00				1.00		1.00		1.00		2.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		All		A little		Some		None		A little		All		None		None		None		None		All		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase		Increase

		62		Complete		Orlando Health		http://www.orlandohealth.com		Ben Weinberg		Senior Digital Marketing Content Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		10				10		2.00				0.00				1.50				1.00		2.00		0.50		1.00		1.00		1.00		1.00		0.00								1.00		0.50																						Increase staff		Increase staff																Most		None		Most		None		None		Most		Some		A little		None		Some		None		Most		Most		Remain the same		Remain the same		Increase		Increase		Increase		Remain the same		Remain the same

		64		Complete		OHSU		OHSU.edu		Lisa Williams		AD Digital Engagement		Other (please specify)		Academic Health Center		500		500-999 beds		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		7		71.43		7																																								Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff								Remain the same		Remain the same		Some		Some		Some		Some		None		Some		None		A little		None		Some		A little		A little		A little		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same		Increase

		65		Complete		DeKalb Medical		http://www.dekalbmedical.org/		Angela Soyemi		Sr. Content Coordinator		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		5				5						3.00				2.00				1.00		1.00		0.00		3.00		2.00		2.00		0.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		None		None		None		A little		Unsure		None		None		None		Unsure		None		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		66		Complete		Methodist Healthcare		www.methodisthealth.org		Lori Parsley		Digital Content Strategist		Multi-hospital health system				1650		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		7		235.71		7		1.00				1.00				2.00				1.00		1.00		2.00		1.00		2.00		1.00		1.00		0.00								1.00		3.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		All		None		Some		None		None		Some		Some		None		None		A little		Some		None		None		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		70		Complete		Spectrum Healthcare Partners		Www.spectrumhcp.com		Kelly David		Director of Marketing and PR		Medical group or physician practice						I don't know		Unsure		Slightly outperforming				Slightly underperforming				Slightly outperforming		Significantly underperforming		Significantly underperforming		Average		1				1		0.25				0.50				0.25				0.25		0.50		0.25		0.50		0.50		1.00		0.00		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Some		None		Most		Most		None		None		None		Some		A little		Most		Most		Remain the same		Decrease		Remain the same		Remain the same		Remain the same		Increase		Increase

		71		Complete		DeKalb Medical		www.dekalbmedical.org		Kelly Kinder		Director, Marketing		Multi-hospital health system				450		200-499 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Average		2		225.00		2		1.00				2.00				1.00				0.00		1.00		0.00		1.00		1.00		0.00		0.00		0.00								1.00		1.00																																								A little		None		Most		Some		None		None				Some		None		None		Some		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		72		Complete		Norton Healthcare		www.nortonhealthcare.com		Christy Belden		Director of Digital Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Leader		7				7		1.00				2.00				0.50				0.50		0.25		0.25		1.00		0.50		0.50		0.25		0.00								0.25		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		None		A little		None		None		A little		None		None		None		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		73		Complete		BayCare Health System		baycare.org		Darren Smith		System Marketing Manager		Multi-hospital health system				3500		1,000 or more beds		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Leader		15		233.33		11-15		1.00				2.00				1.00				1.00		2.00		0.50		1.00		1.50		1.50		0.50		0.00								1.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Most		None		None		None		Some		None		None		None		Most		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		74		Complete		Virtua		virtua.org		John Martino		Director of Digital Marketing		Multi-hospital health system						I don't know		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Average		3				3		0.00				0.50				0.00				1.00		2.00		0.00		1.00		1.00		0.00		0.00		0.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		All		None		None		All		None		Some		None		Some		None		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		75		Complete		Jefferson Center for Mental Health		www.jcmh.org		Julie Sloan		Digital Communications		Other (please specify)		Community Mental Health				I don't know		Slightly outperforming		Slightly outperforming				Slightly outperforming										Average		1				1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None				All		None		None		None		None		None		None		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		77		Complete		UbiCare		ubicare.com		Jackie				Vendor / consultant						I don't know																								I don't know

		80		Complete		Froedtert Health		https://www.froedtert.com		Matt		Digital Marketing Specialist		Multi-hospital health system				1008		1,000 or more beds		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Average		6		168.00		6		2.00				1.00				2.00				1.00		4.00		3.00		2.00		1.00		0.00		0.00		0.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		Some		None		None		None		None		Some		None		None		None		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		82		Complete		Intermountain Healthcare		https://intermountainhealthcare.org/		Dustin Cook		Business Development Director		Multi-hospital health system						I don't know		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard						I don't know

		83		Complete		Phoenix Children's Hospital		www.phoenixchildrens.org		Jeremiah Brookins		Senior Creative Services Specialist		Single-hospital health system				465		200-499 beds		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		4		116.25		4		0.50				0.50				0.25				0.25		0.50		0.00		0.50		0.50		0.00		0.00		1.00								0.00		0.00		Remain the same				Remain the same				Increase staff				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Unsure		Remain the same		Increase staff								Remain the same		Remain the same		None		Some		Most		None		None		Most		None		None		A little		Most		A little		All		All		Remain the same		Decrease		Remain the same		Decrease		Increase		Increase		Increase

		84		Complete		CHI Health		chihealth.com		Brian				Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Leader		6				6		1.00				1.00				1.00				1.00		1.00		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Most		A little		None		A little		None		A little		None		None		None		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		85		Complete		AMPERAGE Marketing & Fundraising		www.AmperageMarketing.com		Bryan Earnest		President		Vendor / consultant						I don't know																								I don't know

		86		Complete		Loyal		Loyalhealth.com		Dalton				Vendor / consultant						I don't know																								I don't know

		87		Complete		Columbus Regional Health		www.crh.org		Andrew Laker		Web Coordinator		Single-hospital health system				225		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Average						I don't know		2.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		0.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Some		A little		None		None		None		None		None		Most		A little		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		88		Complete		Dayton Children's Hospital		childrensdayton.org		Grace Jones		Consumer Brand Manager		Single-hospital health system				178		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		3		59.33		3		3.00				2.00				4.00				2.00		6.00		6.00		2.00		2.00		2.00		2.00		2.00								2.00		2.00		Remain the same				Remain the same				Remain the same						Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		Some		Some		Some		None		Some		None		Some		Some		Some		Some

		89		Complete		blr further		blrfurther.com		Jerry May		EVP		Vendor / consultant						I don't know																								I don't know

		91		Complete		VITAS Healthcare		www.VITAS.com		Jeffrey Stewart		AVP, Digital Communications		Other (please specify)		Hospice		300		200-499 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Leader		14		21.43		11-15		2.00				3.00				0.00				0.00		5.00		0.00		0.00		3.00		4.00		2.00		1.00								1.00		3.00		Increase staff				Remain the same				Increase staff				Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		Some		Some		All		Some		A little		A little		Most		None		Most		Most		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		96		Complete		Healthcasts		www.healthcastsmarketingsolutions.com		Melissa Gall		Senior Manager, Product and Member Marketing		Vendor / consultant						I don't know																								I don't know

		97		Complete		The Corvallis Clinic		www.corvallisclinic.com		Wade Mitchell		Digital Marketing Specialist		Medical group or physician practice						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Unsure		Slightly underperforming		Average		2				2						0.75				0.50						0.25		0.25		0.25																				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same														None		Some		A little		None		None		None		A little		Some		None		None		All		A little		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		98		Complete		Reputation.com		reputation.com		Lindsay Neese Burton		Healthcare Marketing Director		Vendor / consultant						I don't know																								I don't know

		99		Complete		PENN STATE HEALTH		pennstatehealth.org		FRANK MITCHELL		ANALYSIS		Multi-hospital health system				515		500-999 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		12		42.92		11-15		1.00				2.00				1.00				1.00		4.00		0.00		1.00		1.00		1.00		0.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Increase staff								Remain the same		Remain the same		Some		Some		Most		A little		A little		A little		None		A little		None		None		A little		A little		A little		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same

		101		Complete		Johns Hopkins All Children's Hospital		hopkinsallchildrens.org		Gabriel Tinnaro		Director of Digital Services		Specialty hospital				256		200-499 beds		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Average		7		36.57		7																																								Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Some		A little		Some		None		None		A little		None		None		A little		None		Some		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same

		102		Complete		Adventist HealthCare		AdventistHealthCare.com		Rick Rinaudot		Digital Media Director		Multi-hospital health system				800		500-999 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		3		266.67		3						0.20				0.20				0.40		0.20				0.50		0.50		0.10				0.80												Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		None		A little		Some		None		A little		None		Some		None		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		105		Complete		mind springs health		mindspringshealth.org		chriss flynn		vp mktg		Other (please specify)		mental health continuum of care		32		Under 200 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Leader		3		10.67		3		0.20				1.50				0.20				0.20		0.20		0.20		0.20		2.00		1.00		0.80														Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Increase staff		Increase staff		None		None		None		None		None		None		None		None		None		None		A little		A little		None		Remain the same		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		107		Complete		CityMD		www.citymd.com		Eric Salamone		Marketing Manager		Other (please specify)		Urgent Care		0		None - we don't have inpatient beds		Unsure		Slightly underperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		9		- 0		9		1.00				1.00				1.00				1.00		0.00																								Increase staff				Increase staff				Increase staff				Increase staff

		108		Complete		Summa Health		summahealth.org		Lesley Peacock		Sr Marketing Strategist		Multi-hospital health system				1400		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		2		700.00		2		0.00				1.00				1.00				1.00		2.00		2.00		2.00		2.00		1.00		2.00		0.00								2.00		2.00		Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		All		Some		Some		Most		None		None		None		A little		A little		Most		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		112		Complete		Carthage Area Hospital		www.carthagehospital.com		Taylour Scanlin		Marketing Director		Critical access hospital				25		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		0				0																																																																														Most		A little		Most		None		None		All		Some		A little		None		None		All		None		None		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		113		Complete		dayton childrens		childrensdayton.org		ashley stanko		marketing manager		Single-hospital health system				160		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average						I don't know		1.00				1.00				1.00				0.50		2.00		1.00		1.00		1.00		1.00		0.50		1.00								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Most		Some		Some		Some		None		Some		A little		A little		A little		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Remain the same		Increase

		114		Complete		Brown & Toland Physicians		brownandtoland.com		Richard Angeloni		Director, Marketing and Communications		Medical group or physician practice				0		None - we don't have inpatient beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		1		- 0		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		Most		None		None		Some		None		None		None		None		None		All		All		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same

		115		Complete		Proclaim Interactive, Inc.		www.proclaiminteractive.com		Spence Hackney		President		Vendor / consultant						I don't know																								I don't know

		116		Complete		Garcia		garciafarrell.com		Sonia Garcia		Marketing strategist		Vendor / consultant						I don't know																								I don't know

		117		Complete		Children's Hospital of Wisconsin		chw.org		Neal Linkon		Director, Digital Engagement		Multi-hospital health system				300		200-499 beds		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Average		12		25.00		11-15		1.00				2.00				0.50				1.00		2.00		0.20		1.00		1.00		1.00		0.50		0.30								0.00		3.00		Increase staff				Remain the same				Increase staff				Increase staff		Remain the same																								Some		A little		Some		None		Some		A little		None		None		None		None		None		A little		Some		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		118		Complete		Zig Marketing		zigmarketing.com		Kris Patel		Director of Strategy and Social Media		Vendor / consultant						I don't know																								I don't know

		119		Complete		Weston County Health Services		www.wchs-wy.org		Denice Pisciotti		Executive Assistant		Critical access hospital				12		Under 200 beds		Unsure		Unsure		Unsure		Significantly underperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Average		1		12.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00																																								None		None		None		None		None		None		None		None		None		None		None		None		None		Unsure		Increase		Unsure		Unsure		Unsure		Unsure		Unsure

		120		Complete		Mater Group		www.mater.org.au		Jason Brown		Digital Marketing Systems Manager		Multi-hospital health system				958		500-999 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Laggard		20		47.90		16-20		0.50				10.00				0.10				1.00		3.00		1.00		3.00		0.50		5.00		0.20		0.10								1.00		1.00		Unsure				Increase staff				Unsure				Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		A little		None		Some		None		None		None		None		None		Some		A little		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		121		Complete		Memorial Healthcare System		Mhs.net		Selima Khan		VP Mktg & Corporate Comm		Multi-hospital health system				1500		1,000 or more beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		4		375.00		4		1.00				2.00				1.00				0.25		2.00		0.25		1.00		1.00		1.00		1.00		1.00								2.00		1.00		Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Increase staff								Remain the same		Remain the same		Some		Some		All		Some		A little		A little		Some		Some		Some		Some		Most		A little		A little		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		122		Complete		Columbia Asia		www.columbiaasia.com		Gwen Yap		Regional Marketing Manager, Digital		Specialty hospital				100		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly underperforming		Unsure		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		1		100.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		None		Some		None		All		All		None		None		None		Most		Most		All		All		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		123		Complete		Saint Francis Hospital-Bartlett		www.SaintFrancisBartlett.com		Derek Venckus		PR/Marketing Manager		Multi-hospital health system				196		Under 200 beds		Slightly outperforming		Unsure		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Leader						I don't know		0.00				0.50				0.00				0.00		0.50		0.00		0.50		0.50		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Most		All		All		A little		All		Some		A little		A little		Unsure		All		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		126		Complete		UPMC Pinnacle		www.pinnaclehealth.org		Shelley Marshall		Digital Marketing Director		Multi-hospital health system				800		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Leader		5		160.00		5						0.50				1.00				0.50						1.00		1.00		1.00																Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same																		None		Some		Some		None		A little		Some		None		Some		None		Some		Some		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		127		Complete		Sturdy Memorial Hospital		www.sturdymemorial.org		Kayla Bagley		PR & Communications Specialist		Community hospital				132		Under 200 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Laggard		2		66.00		2		1.00				2.00				2.00				0.00		2.00		1.00		1.00		2.00		2.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		All		None		Some		Some		None		None		None		None		None		All		All		Remain the same		Increase		Remain the same		Increase		Increase		Remain the same		Remain the same

		128		Complete		CHRISTUS Trinity Mother Frances Health System		tmfhc.org		Jeric Griffin		Digital Marketing Manager		Multi-hospital health system				773		500-999 beds		Significantly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		1		773.00		1		0.10				0.10				0.10				0.00		0.10		0.10		0.10		0.10		0.00		0.10		0.00								0.10		0.10		Decrease staff				Decrease staff				Decrease staff				Remain the same		Decrease staff		Decrease staff		Decrease staff		Decrease staff		Remain the same		Decrease staff		Remain the same								Decrease staff		Decrease staff		Most		None		Most		Most		None		Some		None		None		None		A little		None		A little		A little		Decrease		Decrease		Remain the same		Decrease		Decrease		Decrease		Decrease

		129		Complete		Pella Regional Health Center		www.pellahealth.org		Kyle Shade		Graphic Web Designer		Community hospital						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Leader		3				3		1.00				3.00				2.00				0.00		2.00		1.00		3.00		3.00		1.00		1.00		1.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		None		None		A little		A little		None		None		None		A little		None		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Decrease		Decrease

		130		Complete		Genesis Health System		http://www.genesishealth.com		Jen Meier		Senior Developer		Multi-hospital health system				665		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Leader		1		665.00		1						0.20				1.00						1.00																								Unsure				Remain the same				Remain the same				Unsure		Remain the same		Unsure		Unsure		Remain the same		Remain the same		Remain the same		Decrease staff								Remain the same		Remain the same		None		None		A little		A little		None		A little		None		A little		A little		Some		Most		A little		Some		Remain the same		Decrease		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		131		Complete		Avera Health		www.avera.org		Nancy Hozler		Digital Coordinator		Multi-hospital health system				1720		1,000 or more beds		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming				Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		52		33.08		more than 50																																								Increase staff				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Increase staff								Remain the same		Remain the same		Most		A little		Most		A little		None		None		Some		Some		None		None		Most		All		All		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		134		Complete		st vincent		www.stvincent.org		dan rench		sys director		Multi-hospital health system				900		500-999 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Average		4		225.00		4		1.00				1.00				1.00										1.00						1.00														Increase staff				Increase staff				Increase staff																Increase staff										Increase staff		Increase staff		None		None		None		Most		None		None		None		A little		None		None		None		None		None		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		136		Complete		Illinois Bone & Joint Institute - IBJI		ibji.com		Amy		Brand Development Manager		Medical group or physician practice						I don't know		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Average		2				2		0.00				0.50				0.00				0.25		0.50		0.00		0.50		1.00		1.00		0.50		0.10								0.00		0.00		Increase staff				Increase staff				Unsure				Remain the same		Increase staff		Unsure		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Unsure		Unsure		None		Some		Most		None		Most		Most		Some		None		None		None		None		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		137		Complete		Corporate Insight		http://corporateinsight.com/		Jose Miguel Santana		Analyst		Vendor / consultant						I don't know																								I don't know

		139		Complete		Rockcastle Regional Hospital & Respiratory Care Center		Rockcastleregional.org		Jana Bray		Community Relations Director		Single-hospital health system				26		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		2		13.00		2		0.50				0.50				1.00				0.25		0.50		0.00		2.00		1.00		2.00		0.00		0.00								0.50		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Increase staff		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff		Increase staff		None		None		None		None		None		None		None		None		None		None		None		A little		None		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase

		141		Complete		Influence Health		influencehealth.com		Emily		Content Marketing Manager		Vendor / consultant						I don't know																								I don't know

		142		Complete		Influence Health		influencehealth.com		Nick Hogan		Web & Digital Marketing Manager		Vendor / consultant						I don't know																								I don't know

		145		Complete		Excelsior Springs Hospital		eshospital.org		Chris Riegel		Executive Secretary		Critical access hospital						I don't know		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Unsure		Laggard		2				2																																								Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure				None		A little		None		None		A little		None		None		None		None		None		All		All		Increase		Increase		Unsure		Remain the same		Unsure		Remain the same		Remain the same

		146		Complete		UNC REX Healthcare		www.rexhealth.com		Allie Gouveia		Digital Marketing Coordinator		Community hospital						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		20				16-20		0.00				1.50				0.50				1.00		2.00		0.50		1.00		2.00		0.00		0.00		1.00								0.00		0.00		Increase staff				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		Some		A little		Some		A little		A little		None		None		Some		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		150		Complete		Memorial Health Care Systems		https://www.mhcs.us/		Mallory Gibreal		Director of Community Relations		Critical access hospital				24		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Laggard		1		24.00		1		1.00				1.00				1.00				1.00		1.00		0.00		1.00		1.00		1.00		1.00		0.00								0.00		0.00																																								Some		None		A little		None		Some		A little		A little		A little		None		A little		None		A little		A little		Remain the same		Increase		Remain the same		Unsure		Increase		Remain the same		Remain the same

		152		Complete		MultiCare Health System		www.multicare.org		Todd Christiaens		Web Producer		Multi-hospital health system				1219		1,000 or more beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Average		9		135.44		9		0.30				2.00				0.50				0.20		1.00		0.50		1.00		1.00		1.00		0.00		1.00								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Most		A little		None		A little		None		A little		None		Some		A little		A little		A little		Remain the same		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same

		156		Complete		Phase2 Technology		www.phase2technology.com		Stacey Febbraro		VP, Business Development		Vendor / consultant						I don't know																								I don't know

		157		Complete		Medicom Health		medicomhealth.com		Bridget Thomas		Client Service		Vendor / consultant						I don't know																								I don't know

		158		Complete		Signature Medical Group		www.signaturehealth.com		Sue  Webb		Marketing Director		Medical group or physician practice				0		None - we don't have inpatient beds		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Unsure		Significantly underperforming		Significantly underperforming		Significantly underperforming		Laggard		2		- 0		2		1.00				1.00				1.00				1.00		0.00		1.00		0.00		1.00		0.00		0.00														Decrease staff				Remain the same				Unsure				Unsure		Unsure		Unsure		Unsure		Remain the same		Unsure														Increase staff		None		None		None		None		None		None		None		None		None		None		None						Increase		Increase		Increase		Increase		Increase		Increase		Increase

		159		Complete		Banner Health		bannerhealth.com		Becca		change management director		Multi-hospital health system				5000		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard						I don't know		1.00				3.00				1.00				1.00		2.00		0.00		2.00		1.00						4.00												Increase staff				Increase staff				Increase staff				Increase staff		Unsure		Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Most		A little		Some		A little		None		Some		A little		A little		A little		All		Most		Most		Some		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		161		Complete		Mile Bluff Medical Center		milebluff.com		Katie				Single-hospital health system				40		Under 200 beds		Slightly outperforming		Unsure		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		2		20.00		2																																								Unsure				Remain the same				Remain the same						Remain the same				Remain the same								Remain the same																Some				All		All		A little										All		All		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		162		Complete		MercyCare Community Physicians		www.mercycare.org		Whitney Free		Marketing Specialist		Single-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Laggard		2				2		0.25				0.00				0.25				0.00		0.25		0.25		0.25		0.50		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		A little		A little		A little		None		A little		None		Some		Most		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Remain the same		Increase

		164		Complete		Cape Cod Healthcare		https://www.capecodhealth.org		Michael Seeley		Web Content and Digital Marketing Specialist		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Leader		9				9		3.00				3.00				2.00				2.00		1.00		1.00		1.00		7.00		4.00		2.00		1.00								2.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		Some		None		A little		None		None		None		Some		Some		None		Some		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		166		Complete		Bryan Health		www.bryanhealth.org		Jenny Sundberg		Senior Marketing Specialist		Multi-hospital health system				640		500-999 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		2		320.00		2																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		A little		None		A little		A little		A little		None		A little		A little		A little		A little		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		168		Complete		Splash Media		splashmedia.com		Erica Johansen		Director of Strategic Development		Vendor / consultant						I don't know																								I don't know

		171		Complete		Cookeville Regional Medical Center		crmchealth.org		Melahn Finley		Director, Marketing and PR		Single-hospital health system				247		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		1		247.00		1		0.10				0.20				0.20				0.00		0.30		0.10		0.30		0.30		0.30		0.10		0.40								0.30		0.30																																								A little		Most		Most		None		Some		Most		A little		Some		Most		Some		Most		All		All		Remain the same		Increase		Remain the same		Remain the same		Increase		Increase		Increase

		172		Complete		health care la		healthcarela.org		ben wedge				Multi-hospital health system				400		200-499 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		400		1.00		more than 50																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Most		Most		All		All		All		All				All		All		All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		174		Complete		Jarrard Inc.		www.jarrardinc.com		Ellis Metz		Managing Advisor		Vendor / consultant						I don't know																								I don't know

		176		Complete		DentaQuest		www.dentaquest.com		Maya Linson		External Affairs		Other (please specify)		Oral health services				I don't know		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly underperforming		Significantly underperforming		Average		6				6		1.00				1.00				1.00				1.00		1.00		1.00		1.00		2.00		3.00		1.00		0.00								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		All		Unsure		None		All		None		Some		None		Some		All		All		Unsure		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Increase

		177		Complete		Rainbow Rehabilitation Centers		rainbowrehab.com		Valerie Kolesar		Digital Marketing Specialist		Other (please specify)		Rehabilitation Centers		300		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Unsure		Significantly outperforming		Significantly outperforming		Slightly outperforming		Average		3		100.00		3		2.00				1.00				1.00				1.00		1.00		2.00		1.00		3.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		None		None		A little		A little		None		None		None		None		None		None		Some		Increase		Increase		Increase		Remain the same		Increase		Remain the same		Increase

		179		Complete		Advocate Health Care		http://advocatehealth.com/		lisa parro		director of public affairs		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Leader		15				11-15		1.00				4.00				3.00				2.00		2.00		2.00		2.00		3.00		4.00		1.00		2.00								4.00		2.00		Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Increase staff		Increase staff		Most		A little		Some		Most		A little		Most		A little		None		None		Some		A little		Some		Some		Increase		Increase		Increase		Increase		Remain the same		Remain the same		Increase

		182		Complete		Henry Mayo Newhall Hospital		henrymayo.com		Melissa Pennington		Digital Marketing Specialist		Community hospital				238		200-499 beds		Slightly outperforming				Significantly outperforming		Unsure		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Leader		6		39.67		6		0.50				1.00				0.50				0.00		1.00		0.50		1.00		0.50		0.00		0.00		0.00								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		None		Most		A little		Most		Some		A little		A little		A little		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		183		Complete		Houston Methodist West Hospital		houstonmethodist.org/west		Kelly Morrissett		Communications Specialist		Community hospital				200		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		0				0		0.00				0.20				0.00				0.00		0.10		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.10		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		A little		None		None		None		A little		None		None		None		A little		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		184		Complete		Indiana University Health		www.iuhealth.org		Olivia Goh Kidder		CRM Program Manager		Multi-hospital health system				2500		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader						I don't know		1.00																																						Increase staff				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		Some		Most		Some		Some		Most		Some		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		185		Complete		LCMC Health		www.lcmchealth.org		Jessica Caffarel		Lead Marketing Specialist		Multi-hospital health system				1568		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Laggard		7		224.00		7		2.00				2.00				2.00				3.00		2.00		3.00		2.00		3.00		2.00		2.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		A little		A little		Some		None		A little		None		A little		A little		A little		A little		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		186		Complete		LCMC Health		www.lcmchealth.org		Christine Albert		Vice President Marketing		Multi-hospital health system				1568		1,000 or more beds		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		1		1,568.00		1		0.50				0.00				0.50				0.25		1.50		0.25		1.00		0.00		0.50		0.00		0.00								0.00		0.50		Remain the same				Unsure																																		Most		Most		All		Some		A little		All		A little		All		None		All				Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		187		Complete		LCMC Health		www.lcmchealth.org		Jessica Muntz		Marketing Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Laggard		3				3		1.00				0.50				1.00				2.00		2.00		1.00		1.00		1.00		0.00		1.00		1.00								2.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		Some		None		Some		None		Some		None		None		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		188		Complete		LCMC Health		www.lcmchealth.org		Shelly Koch		Graphic Designer		Multi-hospital health system						I don't know		Unsure		Unsure		Unsure		Unsure		Unsure		Slightly outperforming		Slightly underperforming		Significantly underperforming		Average		13				11-15		1.00				0.50				0.50				1.00		1.00				1.00				3.00				0.25								1.50		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Unsure		Unsure		Unsure		Remain the same		Unsure														Most		None		Most		Most		None		Unsure		None		Unsure		A little		Unsure		All		None		None		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		191		Complete		Lake Region Healthcare		www.lrhc.org		Katie Johnson		VP, Marketing & Communications		Community hospital				108		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Significantly underperforming				Slightly underperforming		Slightly outperforming		Average		0				0		0.00				0.25				0.10				0.00		0.10		0.00		0.10		0.10		0.00		0.00		0.25								0.00		0.10		Increase staff				Remain the same				Remain the same				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Remain the same		Remain the same								Remain the same		Increase staff		Some		Most		Most		None		Some		Some		None		Some		Most		Some		Most		All		A little		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		193		Complete		Novant Health		novanthealth.org		Nicholas Hole		Digital Strategist		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Average		10				10																																																								Increase staff

		194		Complete		WellSpan Health		www.wellspan.org		Caty Wolf		Manager, CRM & Digital Marketing		Multi-hospital health system						I don't know		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Laggard						I don't know		0.30				0.20				0.40				0.10		0.20		0.20		0.10		0.20		0.20		0.10		0.25								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		A little		None		A little		None		None		None		None		A little		None		None		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Decrease		Remain the same

		198		Complete		Midwest Orthopaedics at Rush		www.rushortho.com		Alex Sroka		Senior Manager, Marketing		Medical group or physician practice						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		1				1						1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Unsure		Some		Some		Some		A little		Some		None		A little		None		A little		A little		A little		A little

		205		Complete		Colquitt Regional Medical Center		www.colquittregional.com		Emily Watson		Marketing Director		Single-hospital health system				99		Under 200 beds		Unsure		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average						I don't know		0.50				0.25				0.50				0.25		0.25		0.50		0.50		0.50		0.50		0.00		0.00								0.00		0.00		Increase staff				Increase staff				Remain the same				Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Increase staff		Remain the same		Increase staff								Increase staff		Remain the same		A little		None		A little		None		Most		Some		None		None		None		None		Some		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		206		Complete		Bronson Health		bronsonhealth.com		Michael VanPutten		Digital Media Supervisor		Multi-hospital health system						I don't know		Slightly outperforming		Unsure		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Average		1				1																																								Increase staff				Increase staff				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff								Remain the same		Remain the same		Some		None		Most		None		A little		A little		None		A little		A little		A little		None		Most		Most		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		208		Complete		Spartanburg Regional Healthcare System		www.SpartanburgRegional.com		Jenny Connell		Director of Digital and Interactive Media		Multi-hospital health system				641		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		5		128.20		5																																								Increase staff				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Decrease staff		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		A little		A little		Some		None		None		A little		None		A little		Some		Most		Some		Increase		Increase		Increase		Increase		Decrease		Remain the same		Remain the same

		211		Complete		Nucleus Medical Media		www.nucleushealth.com		KIm Carbonara		Sales Director		Vendor / consultant						I don't know																								I don't know

		212		Complete		IRMC Physician Group		www.IRMCdocs.org		Annie Rizzo		Marketing manager		Medical group or physician practice				0		None - we don't have inpatient beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		1		- 0		1		0.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		All		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		213		Complete		MultiCare Health System		www.multicare.org		Marce Edwards		Manager, Digital Services		Multi-hospital health system				1500		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Leader		7		214.29		7		0.50				1.00				0.50				0.50		1.50		0.50		1.00				1.00		0.50		1.00												Remain the same				Remain the same				Unsure				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		Some		Most		None		None		Some		None		A little		None		Most		Most		Remain the same		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same

		214		Complete		Memorial Hospital of Sweetwater County		sweetwatermemorial.com		Deb Sutton		Marketing & PR Director		Community hospital				99		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Leader		1		99.00		1		n/a				1.00				1.00				1.00		1.00		n/a		1.00		1.00		1.00		1.00		1.00								n/a		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Some		Most		A little		All		A little		None		None		A little		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		216		Complete		Medical City Healthcare		Medicalcityhealthcare.com		Laura DeSmeth		Senior Director of Digital Communications		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		3				3		O				1.00				0.50				0.50		0.50		0.50		0.50		0.50		0.00		0.00		0.25								0.00		0.00		Increase staff				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same										Remain the same		A little		None		Most		A little		Some		None		None		A little		None		All		Most		Some		Some		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Increase

		218		Complete		LCMC Health		www.lcmchealth.org		Robert Gassiot		Creative Director		Multi-hospital health system				1568		1,000 or more beds		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly underperforming		Average		2		784.00		2		2.00				1.00				3.00				1.00		2.00		1.00		1.00		1.00		1.00		0.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Some		Some		Some		A little		None		Some		Some		Some		None		None		Some		A little		A little		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		219		Complete		Carle Foundation Hospital		https://www.carle.org/		Jennifer Moore		Physician Communications Specialist		Multi-hospital health system				413		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		21		19.67		21-50		0.50				2.50				1.00						0.50				2.00						0.50		1.00								1.00		0.50		Remain the same				Remain the same				Remain the same				Unsure		Remain the same		Unsure		Remain the same		Unsure		Unsure		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		None		None		A little		None		A little		None		None		None		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		220		Complete		Lakeview Medical Center		lakeviewmedical.com		Lisa Laatsch		Marketing & Community Relations Manager		Multi-hospital health system				40		Under 200 beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		2		20.00		2		0.00				0.50				0.25				0.00		0.25		0.00		0.50		0.25		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		A little		None		Some		None		A little		A little		None		None		None		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		221		Complete		Thompson Health		www.thompsonhealth.com		Margaret Fowler		Webmaster/Digital Media Coordinator		Single-hospital health system				113				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Significantly outperforming		Average		1		113.00		1		0.10				0.10				0.10				0.10		0.10		0.10		0.10		0.10		0.10		0.10		0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		Some		None		None		None		None		None		None		A little		None		None

		222		Complete		Winona Health		winonahealth.org		Annette Calteaux		Art Director		Community hospital				100		Under 200 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		3		33.33		3		1.00				1.00				1.00				2.00		1.00		2.00		1.00		3.00		3.00				1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		A little		None		None		None		None		None		None		None		Some		None		A little		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		223		Complete		On-Site Studios		on-sitestudios.com		Erin Ehlers		Director of Brand Development		Vendor / consultant						I don't know																								I don't know

		224		Complete		Sarah D. Culbertson Memorial Hospital		www.cmhospital.com		Molly Sorrell		Director of Marketing		Critical access hospital				22		Under 200 beds		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Laggard		1		22.00		1						0.25				0.20						0.10				0.25		0.10		0.10																Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Most		Most		None		Some		None		Some		None		None		None		All		All		All		Increase		Increase		Unsure		Remain the same		Increase		Remain the same		Remain the same

		225		Complete		UC Davis Health		health.ucdavis.edu		Vicki Bencken		Digital Communication Director		Single-hospital health system				627		500-999 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Laggard		5		125.40		5		0.15				0.00				0.10				0.00		1.50		0.10		1.20		0.50		0.50		0.10		0.10								0.25		0.50																																								None		A little		A little		A little		None		None		None		None		A little		Some		A little		Some		A little		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		227		Complete		UI Health		hospital.uillinois.edu		Eric		Asst. Dir. Web and Digital		Single-hospital health system				450		200-499 beds		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Average		5		90.00		5		1.00				1.00				1.00				1.00		3.00		1.00		1.00		1.00		1.00		2.00		0.00								2.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		Some		None		None		None		A little		None		None		A little		None		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		228		Complete		Winona Health		www.winonahealth.org		Christie Nicklay		Web/Graphic Designer		Community hospital				99		Under 200 beds		Unsure		Slightly outperforming		Unsure		Slightly underperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly underperforming		Average		3		33.00		3		0.25				1.00				0.50				0.25		0.75		0.25		0.50		0.25		0.25		0.25		0.00								0.50		0.25		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		None		None		None		A little		None		None		None		A little		Most		A little		Most		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		229		Complete		Childrens Hospital of Wisconsin		http://www.chw.org		Brent Kaul				Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Average		8				8																																								Increase staff				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Remain the same		Remain the same		A little		None		Some		Some		A little		None		None		None		None		None		A little		A little		A little		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Increase

		230		Complete		Glencoe Regional Health Services		grhsonline.org		Laura Kuvaas		Marketing Specialist		Single-hospital health system				25		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		2		12.50		2		0.10				0.40				0.10				0.10		0.20		0.10		0.20		0.10		0.20		0.10		0.20								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		A little		None		None		A little		A little		Some		None		Unsure		Some		A little		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		231		Complete		Southeast Georgia Health System		sghs.org		Laura Young		Director, Marketing & PR		Multi-hospital health system				550		500-999 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		5		110.00		5		0.00				0.50				0.25				0.00		0.50		0.25		0.25		0.50		0.50		0.50		0.25								0.25		0.25		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		Most		A little		Most		Most		Some		Some		A little		Some		Most		Most		Most		Decrease		Increase		Remain the same		Remain the same		Remain the same		Decrease		Remain the same

		233		Complete		Chesapeake Regional Healthcare		https://chesapeakeregional.com		Sean Pomory		Digital Media Specialist		Single-hospital health system				310		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		1		310.00		1		0.10				0.10				0.10				0.10		0.30		0.30		0.20		0.10		0.10		0.10		0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Some		None		None		A little		None		None		None				Most		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Remain the same

		235		Complete		Axia		axia women's health		Joan Ridler		Marketing Director		Medical group or physician practice						I don't know		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Laggard		1				1		0.00				0.00				0.50				0.00		0.50		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		All		None		Some		All		Most		A little		None		None		All		All		All		Increase		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase

		238		Complete		Banner Health		www.BannerHealth.com		Scott Reimer		Director, Marketing/PR		Other (please specify)		Health System (hospitals, employed docs, other related services)				I don't know		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average						I don't know																																								Increase staff				Increase staff				Remain the same				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Remain the same								Remain the same		Remain the same		Some		Some		Some		A little		None		None		Some		None		None		None		Some		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		239		Complete		WellSpan Health		wellspan.org		Katie Kolt		Digital Marketing Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Significantly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Laggard		2				2		0.20				0.20				0.40				0.10		0.20		0.20		0.10		0.20		0.20		0.00		0.00								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Some		Some		None		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		241		Complete		Inova Medical Group		www.inova.org/img		Carol King		Marketing PR Manager 2		Multi-hospital health system						I don't know		Unsure		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		6				6		1.00				0.00				1.00				1.00		3.00		1.00		1.00		0.00		0.25		0.00		0.00								2.00		2.00		Unsure				Unsure				Increase staff				Increase staff		Unsure		Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Some		None		Some		A little		None		A little		None		None		None		None		A little		A little		A little		Remain the same		Increase		Increase		Remain the same		Unsure		Unsure		Unsure

		242		Complete		North Kansas City Hospital		nkch.org		Jodi Rawson		Digital Marketing Coordinator		Community hospital				451		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Average		2		225.50		2		0.25				0.50				0.25				0.25		0.50		0.25		0.50		0.25		0.25		0.25		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		A little		A little		None		None		None		None		None		Some		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		244		Complete		LCMC Health		https://www.lcmchealth.org/		Meg LaBumbard		Director of Marketing & Communications		Multi-hospital health system						I don't know		Slightly underperforming		Unsure		Slightly underperforming		Unsure		Unsure		Slightly underperforming		Significantly underperforming		Significantly underperforming		Laggard		5				5		1.00				1.00				0.00				1.00		0.50		0.50		0.50		0.50		0.50		0.00		0.50								0.00		1.00		Remain the same				Remain the same				Unsure				Remain the same		Remain the same				Remain the same		Remain the same		Remain the same		Remain the same												Remain the same		Most		Some		All		Most		Unsure		Unsure		None		Some		None		None		Unsure		Unsure		Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		245		Complete		Yankton Medical Clinic, P.C.		www.yanktonmedicalclinic.com		Cheryl Havermann		Director of Marketing		Medical group or physician practice				0		None - we don't have inpatient beds		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Unsure		Slightly outperforming		Slightly underperforming		Significantly underperforming		Laggard		1		- 0		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		None		Some		None		None		None		None		None		None		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		246		Complete		Tenet Florida Physician Services		www.tenetfloridaphysicianservices.com		David DiPino		Public Relations Manager, Marketing Department		Medical group or physician practice				0		None - we don't have inpatient beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Leader		3		- 0		3		1.00				4.00				3.00				3.00		1.00		1.00		2.00		3.00		4.00		1.00		2.00								3.00		3.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		A little		A little		Some		None		None		None		A little		A little		A little		A little		Remain the same		Increase		Remain the same		Increase		Remain the same		Increase		Remain the same

		247		Complete		Greenville Health System		ghs.org		Tim McGuire		Manager, Digital Engagement		Multi-hospital health system				1400		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Leader		3		466.67		3		0.50				0.50				0.25				0.75		0.25		0.25		0.25		0.25		0.25		0.25		0.50								0.25		0.25		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		All		A little		None		None		None		None		None		None		None		None		None		Increase		Remain the same		Increase		Increase		Increase		Increase		Increase

		249		Complete		Tenet Florida Physician Services		www.TFPSDocs.com		Lisa		Marketing Specialist		Medical group or physician practice						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Leader		3				3																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		250		Complete		TNC		truenorthcustom.com		Leeann		VP		Vendor / consultant						I don't know																								I don't know

		251		Complete		VCU Health		vcuhealth.org		Nicole Brown		senior communications specialist		Other (please specify)		Academic Medical Center		1125		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		3		375.00		3		0.50				0.00				0.00				0.00		2.00		2.00		1.00		2.00		2.00		2.00		1.50								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff		Remain the same		Most		Most		Most		None		A little		Some		None		A little		None		Some		None		Most		Most		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		252		Complete		Bay Area Hospital		www.bayareahospital.org		Barbara Bauder		Chief Development Officer		Community hospital				178		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Leader		1		178.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		None		Some		All		All		None		None		None		Some				All		All		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase		Remain the same

		254		Complete		Munson Healthcare		www.munsonhealthcare.org		Keri Amlotte		Digital Marketing Specialist		Multi-hospital health system						I don't know		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Laggard		2				2		0.10				0.80				0.10				0.00		0.40		0.00		0.20		0.10		0.10		0.00		0.00								0.10		0.10		Remain the same				Remain the same				Increase staff				Increase staff		Increase staff		Remain the same		Increase staff		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		None		None		None		A little		None		A little		None		Most		None		Most		Most		Remain the same		Increase		Increase		Remain the same		Remain the same		Decrease		Decrease

		255		Complete		Henry Ford Health System		www.henryford.com		Kelsey O'Neil		Web Services Associate		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader						I don't know																																																																														Some		Some		Some		None		Some		A little		A little		Some		A little		A little		Some		Some		Some

		256		Complete		Morgan Memorial Hospital		www.mmh.org		Megan Morris		Dir. of Development and Community Relations		Critical access hospital				25		Under 200 beds		Unsure		Unsure		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		1		25.00		1																0.50				0.50																																		Remain the same				Remain the same																												A little				Some														Unsure		Unsure		Unsure		Unsure		Unsure		Increase		Increase

		257		Complete		King's Daughters Medical Center		kdmc.org		David Culpepper		Director of Marketing/PR		Community hospital						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader						I don't know		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		Most		Some		Most		Most		Some		A little		Some		Most		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		258		Complete		HDTS Group		www.shimcode.com		Steve Sisko		Servant Leader		Vendor / consultant						I don't know																								I don't know

		261		Complete		Beatrice Community Hospital & Health Center		www.BeatriceCommunityHospital.com		Diane Vicars		Director of Marketing		Critical access hospital				25		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming				Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		12		2.08		11-15		0.00				0.50				0.00				0.00		0.50		0.00		0.50		0.00		0.00		0.00		0.00								0.00		0.00																																								A little		None		None		None		A little		None		A little		None		None		None		None		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		263		Complete		Wheaton Franciscan Healthcare, Ascension		https://www.mywheaton.org/		Allison Truelove		Digital Marketing Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Average		2				2																																								Remain the same				Unsure				Unsure				Remain the same		Unsure		Remain the same		Remain the same		Unsure		Decrease staff		Decrease staff		Unsure								Unsure		Unsure		A little		None		Some		Some		A little		A little		None		None		None		None		Most		None		A little		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		265		Complete		The Consulting Group		TCGms.org		Jordan Starnes				Vendor / consultant						I don't know																								I don't know

		266		Complete		Martin Health System		martinhealth.org		Scott Samples		Director, Marketing Communications		Multi-hospital health system				521		500-999 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Leader		2		260.50		2		0.10				0.25				0.10				0.10		0.10		0.10		0.50		0.10		0.10		0.10		0.25								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		Some		A little		A little		Some		None		None		A little		A little		A little		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		271		Complete		CHOC Children's		choc.org		Dee Dee Jacobs		Digital Marketing and Content Manager		Multi-hospital health system				370		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		7		52.86		7		0.00				2.00				2.00				1.00		2.00		0.00		2.00		1.00		1.00		1.00		0.00								1.00		2.00		Increase staff				Increase staff				Increase staff				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Some		None		None		Most		None		A little		None		A little		All		A little		A little

		272		Complete		CQuence Health Group		www.cquencehealth.com		Jill Reeves		Marketing Manager		Vendor / consultant						I don't know																								I don't know

		273		Complete		Yuma Regional Medical Center		yumaregional.org		Rebecca		Marketing Stratigist		Community hospital				406		200-499 beds		Slightly outperforming		Slightly underperforming		Unsure		Significantly underperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		1		406.00		1		0.00				0.10				0.20				0.00		0.20		0.10		0.20		0.10		0.00		0.00		0.00								0.10		0.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		Most		None		None		A little		Some		None		None		None		A little		All		Some		Some		Increase		Increase		Unsure		Remain the same		Remain the same		Remain the same		Remain the same

		274		Complete		Henry Mayo Newhall Hospital		henrymayo.com		Patrick Moody		Director of Marketing		Community hospital				232		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		2		116.00		2		0.20				1.00				1.00				0.00		1.00		0.50		1.00		0.50		1.00		0.00		0.20								0.00		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		None		None		None		None		None		None		A little		Most		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		275		Complete		Advocate		Advocatehealth.com		KimBozek				Multi-hospital health system				3000		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming				Significantly underperforming				Significantly underperforming		Slightly outperforming		Average		9		333.33		9		2.00				2.00				4.00				2.00		2.00		2.00		2.00		0.00		0.00		1.00		1.00								1.00		1.00		Decrease staff				Remain the same				Remain the same				Decrease staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		All		A little		Most		Most		Most		Most		Some		None		None		Most		Most		Some		Some		Remain the same		Remain the same		Decrease		Remain the same		Remain the same		Unsure		Remain the same

		276		Complete		wheel42		wheel42.com		daniela		Marketing & Design		Vendor / consultant						I don't know																								I don't know

		277		Complete		AUHealth		Www.augustahealth.org		Karla Leeper		EVP for Strategic Communication and CMO		Single-hospital health system				300		200-499 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average						I don't know																		1.00		2.00		2.00		3.00		3.00		4.00								5.00		2.00																Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		All		A little		All		Some		A little		Most		None		None		None		A little		Some		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		278		Complete		Foundation Health Partners		www.foundationhealth.org		Kelly Atlee		Director of Public Relations		Community hospital				152		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		1		152.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		A little		Unsure		A little		A little		A little		Some		None		None		None		A little		A little		Increase		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Remain the same

		279		Complete		Memorial Medical Center		ashlandmmc.com		Beth Probst		Sr. Marketing & Communications specialist		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Unsure		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		2		12.50		2		0.10				0.40				0.10				0.00		0.10		0.00		0.20		0.30		0.30		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Most		None		Some		Most		None		A little		None				All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		280		Complete		Mountain States Health Alliance		www.mountainstateshealth.com		Lori Crisp		Director of Marketing, NW Territory		Multi-hospital health system				3000		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Leader		5		600.00		5		1.00				1.00				1.00				1.00		1.00				3.00		10.00		10.00																Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Unsure		Increase staff		Remain the same		Increase staff		Unsure		Unsure								Unsure		Unsure		Most		A little		All		Most		Some		All		A little		A little		None		Unsure		Most				All		Unsure		Unsure		Unsure		Unsure		Increase		Increase		Increase

		281		Complete		New Hanover Regional Medical Center		www.nhrmc.org		Carolyn Fisher		Director, Marketing and Public Relations		Multi-hospital health system				722		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		2		361.00		2		0.00				1.00				0.50				0.50		1.00		0.50		0.50				0.50		0.50		0.00								0.50		0.00		Increase staff				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		None		A little		None		A little		None		Some		A little		Some		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		282		Complete		ePatientFInder		www.epatientfinder.com		James Foster		VP Marketing and Sales Operations		Vendor / consultant						I don't know																								I don't know

		284		Complete		silvertech, inc.		www.silvertech.com		chad campbell		Account Manager		Vendor / consultant						I don't know																								I don't know

		286		Complete		Mt San Rafael Hospital		www.msrhc.org		Michael Archuleta		CIO		Community hospital				25		Under 200 beds		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		2		12.50		2		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		None		None		None		None		None		None		None		None		None		None		None		None		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		287		Complete		Fulton County Health Center		www.fultoncountyhealthcenter.org		Steve McCoy		Director, Marketing and Planning		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		1		25.00		1		1.00				1.00				1.00				0.00		1.00		0.00		1.00		1.00		1.00		1.00		0.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		None		None		Most		None		None		A little		None		None		Some		Most		Most		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Increase		Increase

		288		Complete		MUSC Children's Health		musckids.org		Sue Lindstrom		Director, Marketing and Communications		Specialty hospital						I don't know		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		5				5						1.00				0.50								1.00										2.00												Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure				Unsure														Most		Some		All		All		Unsure		Unsure		All		Unsure		Unsure		None		None		All		All		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		289		Complete		Kelley & Associates Advertising		Kelleyadv.com		Kim Strickland		Senior Art Director		Vendor / consultant						I don't know																								I don't know

		291		Complete		Mortar Advertising		www.mortaragency.com		mark williams		CEO		Vendor / consultant						I don't know																								I don't know

		292		Complete		Medicom health		Medicomhealth.com		Jane Astrup				Vendor / consultant						I don't know																								I don't know

		293		Complete		Phase2 Technology		www.phase2technology.com		Oliver Tree		Patient experience Manager		Vendor / consultant						I don't know																								I don't know

		296		Complete		LionShare		lionsharemarketing.com		Valerie Robertson				Vendor / consultant						I don't know																								I don't know

		297		Complete		Medicom Health		medicomhealth.com		Michael				Vendor / consultant						I don't know																								I don't know

		298		Complete		WellHealth Medical Group		wellhealthmedicalgroup.com		Meghan Bailey		Director of Marketing		Medical group or physician practice						I don't know		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Unsure		Unsure		Significantly outperforming		Significantly outperforming		Leader		1				1						1.00				1.00				1.00		1.00				1.00		1.00		1.00		1.00		1.00												Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Unsure		Unsure		A little		None		None		None		Most		All		None		A little		None		A little		None		All		All		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		299		Complete		MCW		www.mcw.edu		Keith Murphy		Channels Manager		Medical group or physician practice						I don't know		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Laggard		20				16-20		1.00				5.00				0.00				1.00		1.00		0.00		1.00		3.00		1.00		0.00		2.00								0.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		Some		Most		A little		A little		Most		Some		Most		Some		Most		Most		All				Decrease		Decrease		Decrease		Decrease		Decrease		Decrease		Decrease

		300		Complete		Ten Adams		tenadams.com		Nancy Daugherty				Vendor / consultant						I don't know																								I don't know

		301		Complete		University of Arkansas for Medical Sciences (UAMS)		http://uamshealth.com		Donna Hill		Marketing Strategist		Single-hospital health system				508		500-999 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Leader		2		254.00		2		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		0.40		1.00								1.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		None		None		None		None		None		None		None		None		None		None		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		302		Complete		Nucleus Medical Media		http://hlp.nucleushealth.com/		Barbara Owens		Account Manager		Vendor / consultant						I don't know																								I don't know

		304		Complete		Tufts Medical Center		https://www.tuftsmedicalcenter.org/		Allison Wendorf		Marketing and Communications Manger		Multi-hospital health system				415		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Average		2		207.50		2		0.00				0.30				0.20				0.00		0.50		0.20		0.20		0.20		0.20		0.10		0.00								0.00		0.00		Increase staff				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Most		None		None		A little		None		None		None		None		Some		All		Some		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		307		Complete		Virginia Hospital Center		virginiahospitalcenter.com		Michael Mistretta		CIO		Single-hospital health system				400		200-499 beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Laggard		1		400.00		1		0.00				0.00				0.00				0.00		0.00		0.00		0.00		0.00		0.00		0.00		0.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		309		Complete		SCL Health		sclhealth.org		Julie Lindsay		Director, Digital Services		Multi-hospital health system						I don't know		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Average						I don't know		0.50				2.00				3.00				1.50		3.00		0.00		1.00		3.00		1.00		0.00		2.00								0.50		0.00		Increase staff				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Remain the same		Unsure		Most		Some		Most		Some		A little		A little		Some		A little		Some		Most		Some		A little		Most		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		411		Complete		Central Montana Medical Center		www.cmmccares.org		Stephanie Prater		Marketing Coordinator		Critical access hospital				25		Under 200 beds		Unsure		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		0				0		0.00				0.00				0.00				0.00		0.00		0.00		0.25		0.25		0.00		0.25		0.00								0.25		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		All		All		None		None		None		None		All		All		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		415		Complete		Cookeville Regional Medical Center		www.crmchealth.org		Hannah Davis		Marketing and Public Relations Specialist		Community hospital				247		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Average		2		123.50		2		1.00				1.00				2.00				0.00		2.00		0.00		2.00		1.00		2.00		2.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Most		None		Some		A little		None		None		None		Some		Most		Most		Most

		416		Complete		OrthoIllinois		www.orthoillinois.com		Lynne Pratt		Marketing Director		Medical group or physician practice						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		1				1		0.00				1.00				1.00				2.00		1.00		1.00		2.00		1.00		1.00		1.00		0.00								1.00		1.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Unsure								Remain the same		Remain the same		None		Some		All		Some				A little		Some		None		None		A little		None		Most		All		Increase		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase

		417		Complete		virtualtech design		virtualtechdesign.com		Anthony Passeri				Vendor / consultant						I don't know																								I don't know

		418		Complete		Gundersen Health System		https://www.gundersenhealth.org/		Marna Holley				Multi-hospital health system				495		200-499 beds		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		5		99.00		5		0.50				0.20				0.50				0.20		0.20		0.20		1.00		0.30		0.30		0.30		0.50								0.40		0.40		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		A little		None		None		None		None		None		None		None		None		None		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		420		Complete		Carson Tahoe Health		carsontahoe.com		Diane Rush		Director Marketing & Public Information		Multi-hospital health system				250		200-499 beds		Significantly outperforming		Slightly outperforming		Significantly outperforming				Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Leader		2		125.00		2						0.30				0.20						0.50				0.50		0.10														0.20		0.20						Remain the same				Remain the same						Remain the same				Remain the same		Remain the same														Remain the same		Remain the same		Most		A little		All		None		All		All		All		All		All		All		Some		Some		Some		Remain the same		Increase		Decrease		Remain the same		Increase		Increase		Remain the same

		421		Complete		Avera Health		avera.org		Nathanael Anderson		Digital Coordinator		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		5				5		0.50				1.50				0.25				0.50		3.00		0.50		1.00		2.00		1.00		0.50		1.00								0.00		0.00		Remain the same				Increase staff				Increase staff				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Increase staff								Unsure		Unsure		Some		Some		Most		A little		Some		A little		Some		A little		None		Some		A little		Most		Most		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Decrease

		423		Complete		Clarion Hospital		www.clarionhospital.org		Julie Kunselman		Director of Marketing & Physician Recruitment		Community hospital				70		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		2		35.00		2		0.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		424		Complete		Yale New Haven Health System		ynhh.org		Cortney Mears		Manager, Digital Engagement		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Average		3				3		1.00				0.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		0.00		0.00								1.00		0.00																																								Some		Some		Some		Some		Some		A little		A little		Some		A little		Some		All		Most		Most

		426		Complete		Northwestern Medicine		nm.org		Scott Schuster		Digital Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Unsure		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		10				10		0.25				2.00				1.00				0.50		2.00		0.00		3.00		1.50		1.00		1.00		2.00								0.00		1.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Decrease staff		Remain the same		Increase staff								Remain the same		Increase staff		Most		None		Some		Some		Most		Most		None		A little		Some		Some		Some		Some		All		Remain the same		Increase		Increase		Remain the same		Increase		Increase		Remain the same

		427		Complete		Bellin Health		bellin.org		Moira Green		Web Project Manager		Multi-hospital health system				200		200-499 beds		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Laggard		1		200.00		1						1.00										1.00																												Increase staff																																		A little		Some		All		Some		Some		Most		Some		Some		None		Most		All		Most		Some		Increase		Increase		Remain the same		Increase		Remain the same		Increase		Remain the same

		429		Complete		Abington - Jefferson Health		www.abingtonhealth.org		Joshua Snow		Web Center Manager		Multi-hospital health system				665		500-999 beds		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		3		221.67		3		2.00				2.00				1.00				2.00		1.00		1.00		2.00		1.00		1.00		1.00		1.00								2.00		2.00		Remain the same				Remain the same				Increase staff				Unsure		Remain the same		Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		Most		A little		A little		None		Some		A little		None		None		None		A little		A little		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		431		Complete		EvergreenHealth		www.evergreenhealth.com		Joy Weller		Mktg & Digital Media Specialist		Multi-hospital health system				318		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		3		106.00		3		2.00				3.00				2.00				2.00		1.00		1.00		1.00		2.00		2.00		0.00		0.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Some		Some		A little		Some		None		None		None		None		All		Some		Some		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Increase

		432		Complete		Gordon Memorial Health Services		www.gordonmemorial.org		Courtney Ostrander		Executive Assistant/Marketing Coordinator		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		0				0		0.00				0.20				0.00				0.20		0.20		0.00		0.20		0.00		0.20		0.00		0.00								0.00		0.00																																								Some		None		None		None		All		All		None		None		None		None		All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		433		Complete		Wayne State University School of Medicine		http://www.med.wayne.edu/		Lisa Bastuba		Web Services Manager		Medical group or physician practice						I don't know		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Leader		2				2																																								Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Some		None		Some		None		None		None		None		None		None		None		A little		None		None

		434		Complete		Asante		https://www.asante.org		Philip Stanley		Digital Marketing Specialist		Multi-hospital health system				552		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		1		552.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		None		None		None		None		None		None		None		None		A little		Some		Most		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		435		Complete		Saint Peters Health Partners		www.sphp.com		Chad Fleming		Network Administrator III		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		30				21-50		6.00				1.00				4.00				2.00		4.00		1.00		1.00		1.00		2.00		1.00		2.00								4.00		4.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		Some		None		None		A little		A little		None		Some		Some		Some		None		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		437		Complete		Cone Health		http://www.conehealth.com		Matt McKinney		Digital Communications Manager		Multi-hospital health system				1254		1,000 or more beds		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		2		627.00		2						0.25								0.25		0.25		0.25		0.25		0.25		0.25				0.25																										Increase staff																								None		Some		Most		None		A little		A little		None		Some		Some		Most		Some		All		All		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Increase

		438		Complete		Parkview Medical Center		www.parkviewmc.com		Steven T. Medina		Digital Marketing Specialist		Community hospital				300		200-499 beds		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		2		150.00		2		2.00				5.00				5.00				2.00		1.00		1.00		3.00		5.00		5.00		2.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Remain the same		Increase		Remain the same		Increase		Increase		Increase		Increase

		439		Complete		Parkview Medical Center		https://www.parkviewmc.com/		Kalen Carter		Internal Communications Coordinator		Community hospital				300		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		2		150.00		2		2.00				5.00				2.00				2.00		2.00		2.00		2.00		2.00		5.00		2.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		None		None		Some		Some		A little		Some		Some		A little		Some		Some		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		440		Complete		Advocate Health Care		www.advocatehealth.com		Christine Bon		Director, Digital Marketing		Multi-hospital health system				3500		1,000 or more beds		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		14		250.00		11-15		1.00				2.00				1.00				0.00		2.00		0.00		2.00		1.00		0.00		3.00		0.00								2.00		1.00		Unsure				Increase staff				Increase staff				Unsure		Increase staff		Increase staff		Remain the same		Remain the same		Unsure		Remain the same		Unsure								Increase staff		Remain the same		A little		Some		Some		A little		A little		A little		None		None		None		None		None		None		None		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		442		Complete		McDonough District Hospital		www.MDH.org		Patrick Osterman		Public Relations/Marketing Leader		Other (please specify)		District Hospital		48		Under 200 beds		Slightly underperforming		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Average		3		16.00		3																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		444		Complete		MIT Medical		medical.mit.edu		David Tytell		Director of Marketing		Medical group or physician practice				0		None - we don't have inpatient beds		Slightly outperforming		Slightly outperforming		Unsure		Slightly underperforming		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader						I don't know		0.25				1.25				0.25				0.25		0.25		0.00		0.25		0.75		0.25		0.25		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		A little		Some		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Decrease

		445		Complete		Owensboro Health		owensborohealth.org		Brian Hamby		Director of Marketing		Multi-hospital health system				477		200-499 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		3		159.00		3		0.00				0.50				0.00				0.00		0.50		0.00		0.50		0.00		0.00		0.00		1.00								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Increase staff		Remain the same				Remain the same		Remain the same		Remain the same		Remain the same								Decrease staff		Decrease staff		Most		None		A little		None		A little		Most		None		Some		Some		None		None		Some		Some		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		446		Complete		UNC Health Care		www.unchealthcare.org		Katie O'Brien		Director, Digital Strategy		Multi-hospital health system				3400		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Average		5		680.00		5		0.00				1.00				0.25				0.50		1.50		0.25		0.75		1.00		0.25		0.00		1.00								0.00		0.00						Remain the same				Remain the same				Remain the same		Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Most		A little		Some		Most		None		Some		A little		All		Some		All		All

		447		Complete		Hanlon Creative		www.hanloncreative.com		Toby Eberly		Vice President		Vendor / consultant						I don't know																								I don't know

		449		Complete		Altruis		www.altruis.com		Ingrid Korgemagi		VP Marketing		Vendor / consultant						I don't know																								I don't know

		450		Complete		C2 Marketing & Strategy, LLC		c2marketingstrategy.com		Katherine E Ressler		President		Vendor / consultant						I don't know																								I don't know

		453		Complete		St. Croix Regional Medical Center		www.scrmc.org		Jessica Minor		Marketing Director		Community hospital				31		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		0				0																				0.25																0.25				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Increase staff		Increase staff		Increase staff								Remain the same		Remain the same		None		None		A little		None		None		A little		None		None		None		None		All		All		All		Remain the same		Increase		Increase		Increase		Increase		Increase		Remain the same

		455		Complete		PIA Medical		piamedical.com		Dan Bickford		Vice President		Vendor / consultant						I don't know																								I don't know

		459		Complete		HealthTexas Medical Group		HealthTexas.org		Tricia Lopez		Executive Marketing Director		Medical group or physician practice				0				Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader		1		- 0		1		2.00				2.00				2.00				1.00		1.00		1.00		2.00		1.00		1.00		2.00		2.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		None		Some		Most		A little		Some		None		Some		A little		Some		Some		Remain the same		Increase		Increase		Remain the same		Increase		Increase		Increase

		460		Complete		MidMichigan Health		www.midmichigan.org		Shelley Radosa		Marketing Specialist		Multi-hospital health system				633		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		2		316.50		2		1.20				1.20				2.00				1.20		1.20		1.20		1.00		1.20		1.20		1.20		1.20								1.20		1.20		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Some		Some		Some		Some		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		462		Complete		Buxton Company		Www.buxtonco.com		Peter Healey		Vice President		Vendor / consultant						I don't know																								I don't know

		463		Complete		Signature Healthcare		www.signature-healthcare.org		Rachel Labas		Media and PR Supervisor		Single-hospital health system				216		200-499 beds		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Significantly underperforming		Average		4		54.00		4		0.50				1.00				0.50				0.00		1.00		0.00		1.00		1.00		2.00		0.00		0.00								0.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same								Increase staff		Increase staff		Some		A little		Most		None		None		None		None		Some		Some		Most		All		All		Most		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase

		464		Complete		Children's Health		Childrens.com		Mindy Miller		Sr Dir of Digital Strategy		Multi-hospital health system				600		500-999 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Leader		18		33.33		16-20		2.00				1.50				2.00				1.50		6.00		0.50		1.00		1.00		0.50		0.50		2.00								1.50		1.00		Increase staff				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Most		None		None		A little		None		Some		None		Some		Some		None		Some		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		465		Complete		Sturdy Memorial Hospital		www.sturdymemorial.org		William Florentino		Chief Marketing and Development Officer		Community hospital				132		Under 200 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		2		66.00		2		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		Most		None		None		None		None		None		None		A little		A little		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		467		Complete		Mercy Medical Center		www.mercycare.org		Mark		Manager, Marketing-Communications		Single-hospital health system				350		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Unsure		Significantly outperforming		Average		1		350.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		A little		A little		A little		None		A little		None		Some		Most		Most		All		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		468		Complete		Lawrence Memorial Hospital		www.lmh.org		Janice Early		Vice President, Marketing & Communications		Community hospital				186		Under 200 beds		Slightly underperforming		Significantly underperforming		Unsure		Significantly underperforming		Unsure		Slightly underperforming		Significantly underperforming		Significantly underperforming		Average		2		93.00		2		0.00				0.25				0.00				0.00		0.25		0.00		0.25		0.25		0.25		0.25		0.00								0.25		0.25						Increase staff				Increase staff				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Increase staff								Increase staff				Some		Some		All		All		Some		All		None		Some		A little		Some		All		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		469		Complete		Billings Clinic		billingsclinic.com		Lynne		Web Marketing Liaison		Other (please specify)		integrated health care system		304		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		2		152.00		2		0.00				0.00				1.00				0.00		1.00		0.00		1.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		Some		None		Some		None		None		None		None		None		Some		Some		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		470		Complete		Olmsted Medical Center		www.olmmed.org		Barb Sorensen		Communications and Web Services Manager		Single-hospital health system				61		Under 200 beds		Slightly underperforming		Unsure		Slightly outperforming		Unsure		Unsure		Slightly underperforming		Slightly underperforming		Slightly underperforming		Average		1		61.00		1										0.10						0.40		0.00		0.10		0.10		0.00		0.00		0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		A little		None		A little		None		None		None		A little		None		A little		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		471		Complete		Cape Cod Healthcare		capecodhealth.org		Kelly Ahern		Senior Digital & Social Media Strategist		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		10				10		2.00				3.00				2.00				2.00		2.00		1.00		1.00		5.00		3.00		0-1		1.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Unsure								Unsure		Unsure		Some		Most		Some		All		Some		All		None		A little		None		All		Most		All		All		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		472		Complete		Arnot Health		www.arnothealth.org		Ann		Assistant Director, Marketing, Communications and Public Affairs		Multi-hospital health system				300		200-499 beds		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Laggard		1		300.00		1		0.00				1.00				1.00				0.00		1.00		0.00		1.00		1.00		1.00		0.00		0.00								0.00		0.00		Unsure				Remain the same				Remain the same				Unsure		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Unsure		Remain the same								Unsure		Unsure		All		Some		All		None		None		None		A little		None		None		None		All		All		All		Increase		Increase		Remain the same		Increase		Remain the same		Increase		Increase

		474		Complete		Gundersen Health System		https://www.gundersenhealth.org/		Brian Smith		Digital Marketing Consultant		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Average		5				5		1.00				5.00				1.00				2.00		2.00		2.00		1.00		2.00		1.00		5.00		1.00								1.00		4.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Some		None		None		None		None		None		None		None		None		Some		Some		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		475		Complete		MidMichigan Health		www.midmichigan.org		Megan Yezak				Multi-hospital health system				634		500-999 beds		Slightly outperforming		Unsure		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Leader		4		158.50		4		0.20				0.70				0.20				0.20		0.10		0.20		0.70		0.20		0.20		0.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Remain the same								Unsure		Unsure		A little		Some		Most		None		None		A little		None		None		A little		None		A little		All		All		Remain the same		Increase		Remain the same		Decrease		Remain the same		Decrease		Remain the same

		477		Complete		Rhythm		RhythmAgency.com		Edward		Sales		Vendor / consultant						I don't know																								I don't know

		478		Complete		Carilion Clinic		carilionclinic.org		Lindsey Phelps		Digital Marketing Manager		Multi-hospital health system				1086		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Average		49		22.16		21-50		5.00				10.00				3.00				2.00		5.00		1.00		3.00		7.00		3.00		5.00		4.00								5.00		5.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		All		None		None		Some		None		None		None		Some		None		Some		Some		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		479		Complete		Cullman Regional		Cullmanregional.com		Lindsey		Executive Director, Marketing & Outreach		Single-hospital health system				145		Under 200 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Average		1		145.00		1		0.25				0.75				0.25				0.50		..25		0.00		0.50		0.25		0.25		0.25		0.00								0.00		0.00		Unsure				Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		A little		Some		None		A little		None		None		A little		None		Some		All		All		All		Remain the same		Increase		Remain the same		Increase		Remain the same		Increase		Increase

		480		Complete		UW Medical Center		www.uwmedicine.org		will		resident doctor		Single-hospital health system				250		200-499 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Average		250		1.00		more than 50																																																																														Most		Some		Some		Most		Most		All		Some		A little		Most		Most		All		All		All		Increase		Remain the same		Remain the same		Increase		Increase		Increase		Increase

		483		Complete		Concord Hospital		concordhospital.org		Jennifer		Web Manager		Other (please specify)		Regional Health Resource				I don't know		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Unsure		Unsure		Average		1				1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		Most		None		A little		A little		None		None		None		None		None				Most

		485		Complete		Spartanburg Regional Healthcare System		spartanburgregional.com		Elby Bruce		Web Development Specialist		Multi-hospital health system						I don't know		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly underperforming		Slightly underperforming		Average		16				16-20		0.45				1.73				0.20				0.20		0.25		0.20		0.53		3.20		1.53		0.00		0.20								0.25		0.25		Increase staff				Remain the same				Increase staff				Remain the same		Remain the same		Increase staff		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Most		None		None		None		None		None		None		None		A little		None		None		Remain the same		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		486		Complete		Lawrence Memorial Hospital		www.lmh.org		Darren Moore		Digital Content & Asset Manager		Single-hospital health system				173		Under 200 beds		Unsure		Slightly underperforming		Slightly outperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Laggard		6		28.83		6		0.25				1.25				0.00				0.00		0.75		0.00		0.75		0.00		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		All		None		A little		A little		None		All		None		All		All		All		All		Increase		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		491		Complete		UNC REX Healthcare		rexhealth.com		Mary Tucker		Web Production		Multi-hospital health system				500		500-999 beds		Significantly outperforming		Significantly outperforming		Unsure		Unsure		Unsure				Significantly outperforming		Significantly outperforming		Leader		7		71.43		7		0.50				0.50				1.00				0.50		1.00		0.25		1.00		1.00		0.00		0.00		1.00								0.00				Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure				All		Some		Some		Most		Most		Most		Some		Most		Most		Most		Some		Some		Some		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		492		Complete		CentraCare Health		www.centracare.com		Kara Tomazin		Web Development Coordinator		Multi-hospital health system				600		500-999 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Average		4		150.00		4		0.00				2.00				0.00				0.00		1.00		0.00		1.00		0.00		0.00		0.00		0.00								0.00		0.00																																								All		Some		Some		Most		Some		Most		Some		Some		Some		Some		None		A little		A little		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		493		Complete		SSM Health		ssmhealth.com		Kristen		Digital Strategist		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Leader						I don't know		2.00				2.00				0.00				1.00		6.00		1.00		1.00		4.00		2.00		0.00		2.00								0.00		0.00		Remain the same				Unsure				Decrease staff				Unsure		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Remain the same		Unsure								Increase staff		Increase staff		Some		A little		Most		None		None		None		None		None		None		None		Unsure		All		All		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Increase

		495		Complete		Einstein Healthcare Network		www.einstein.edu		Len Matty		Web Director		Multi-hospital health system				1000		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Average		3		333.33		3		0.00				0.00				0.00				1.00		1.00		0.00		1.00																				Unsure				Unsure				Unsure				Remain the same		Remain the same		Unsure		Increase staff		Unsure		Unsure		Unsure		Increase staff								Increase staff		Increase staff		Most		Most		Most		A little		None		Most		None		None		None		None		A little		A little		Some		Increase		Increase		Remain the same		Remain the same		Increase		Increase		Remain the same

		496		Complete		Elizabeth Wende Breast Care		ewbc.com		nancy Wayne		Marketing Administrator		Medical group or physician practice				0		None - we don't have inpatient beds		Unsure		Unsure		Significantly outperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Unsure		Average		1		- 0		1		0.10				.1-				0.10				0.05		0.10		0.00		0.10		0.05		0.00		0.00		0.00								0.05		0.05		Remain the same				Remain the same				Remain the same						Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		A little		A little		Some		A little		A little		None		Most		Most		Most		Most		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		497		Complete		South Shore Health System		SouthShoreHealth.org		Kristin Regan		Marketing Manager		Single-hospital health system				378		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Average		3		126.00		3		1.00				1.00				2.00				1.00		1.00		1.00		2.00		1.00		1.00		2.00		2.00								0.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Most		None		None		Some		None		None		None		Most		Some		Most		Most

		500		Complete		UHS Hospitals		www.uhs.net		Robert Vaughn		Systems Analyst		Multi-hospital health system				500		500-999 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		10		50.00		10		1.00				2.00				2.00				1.00		2.00		1.00		1.00		1.00		3.00		2.00		2.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Most		A little		Most		Most		A little		Some		A little		A little		A little		Some		None		Some		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		502		Complete		Bayhealth		www.bayhealth.org		Leigh Ann Coleman		Webmaster		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Laggard		2				2		0.25				0.25				0.25				0.25		1.00		0.25		0.50		0.25		0.50		0.25		0.50								0.25		0.25		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		All		None		None		None		None		Some		A little		None		A little		Some		A little		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		504		Complete		Boston Children's Hospital		bostonchildrens.hospital.org		Bruce Armstrong		CRM Manager		Single-hospital health system				395		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Average		11		35.91		11-15		2.00				5.00				1.00				0.00		1.00		0.00		1.00		1.00		1.00		0.00		1.00								0.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		None		All		Some		A little		None		None		None		Some		Some		Most		Most		Remain the same		Decrease		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		505		Complete		Optim Health System		optimhealth.com		Meg Pace		Director of Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Significantly underperforming		Significantly underperforming		Average		1				1																								1.00																Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		None		A little		Most		Most		A little		None		A little		All		Most		All		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		508		Complete		MobileSmith		www.mobilesmith.com		Rebecca Cooper		Sr Marketing Manager		Vendor / consultant						I don't know																								I don't know

		509		Complete		Columbus Regional Health		www.crh.org		Joel Philippsen		Director of Marketing and WellConnect		Single-hospital health system				225		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Leader		1		225.00		1																																								Remain the same				Remain the same				Increase staff				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		None		None		None		None				A little		None		A little		None		A little		Remain the same		Increase		Remain the same		Remain the same		Increase		Remain the same		Remain the same

		511		Complete		Woodlawn Hospital		woodlawnhospital.com		Deb Paxton		Director		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Laggard		1		25.00		1						0.10				0.10						0.20				0.20		0.10						0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		Most		All		None		None		None		Some		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		512		Complete		Froedtert Health		www.froedtert.com		Shannon Krause		Web Editor		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Average		6				6		0.50				0.25				0.50				0.25		1.00		0.50		1.00		0.50		0.25		0.25		0.00								0.50		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Most		Some		None		None		None		None		None		None		All		Some		A little

		516		Complete		BroadcastMed, Inc		broadcastmed.com		Will Dickinson		Senior Business Development Associate		Vendor / consultant						I don't know																								I don't know

		517		Complete		Baldwin Publishing		https://www.baldwinpublishing.com		Marinn Hersh		Director of Digital Strategies		Vendor / consultant						I don't know																								I don't know

		519		Complete		Adventist Health		adventisthealth.org		Adam Lee		Enterprise Digital Experience Manager		Multi-hospital health system				2900		1,000 or more beds		Slightly underperforming		Unsure		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		4		725.00		4		0.00				0.00				1.00				0.50		0.50		0.00		1.00		1.00		0.00		0.00		0.00								0.00		0.00		Increase staff																																						Unsure		Some		Most		Some		A little		None		A little		Some		None		None		None		A little		Some		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		520		Complete		Boone County Health Center		www.boonecohealth.org		Aprill Murphy		Marketing/Foundation Director		Critical access hospital				25		Under 200 beds		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		1		25.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		All		All		Remain the same		Increase		Remain the same		Remain the same		Increase		Increase		Increase

		521		Complete		Ochsner		www.ochsner.org		Katherine Staiano		Digital Content Manager		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		7				7						1.00										1.00		1.00		1.00		1.00				1.00		1.00								1.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		Most		Most		None		None		A little		None		None		None				None		None		Increase		Increase		Increase		Remain the same		Increase		Remain the same		Increase

		522		Complete		Oneida Healthcare		oneidahealthcare.org		Kevin Prosser		Director of Marketing and PR		Single-hospital health system				101		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Average		1		101.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00																																								A little		A little		Most		None		A little		Most		A little		Some		None		Some		Most		Most		Most		Increase		Increase		Remain the same		Remain the same		Increase		Increase		Increase

		523		Complete		UAMS Northwest Regional Campus		northwestcampus.uams.edu		Dana Engelbert		Communications Specialist		Other (please specify)		Academic medicine		0		None - we don't have inpatient beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Laggard		1		- 0		1		0.00				0.20				0.00				0.00		0.20		0.00		0.10		0.30		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		524		Complete		Mercy Medical Center		www.mdmercy.com		Daniel		Media Relations		Single-hospital health system				184		Under 200 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Leader		3		61.33		3																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Unsure		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		Some		None		None		None		None		Unsure		Unsure		All		Some		Some		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		525		Complete		Cary Medical Center		carymedicalcenter.org		Bill Flagg		Director Comm Rel. and Dev.		Community hospital				65		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming				Slightly underperforming		Average		1		65.00		1						0.50								0.25		0.25		0.25		0.25		0.50		0.25																Unsure				Unsure																																		Some		A little		Some		Some		Most		All		Some		A little		A little		Unsure		Most		All		Some		Remain the same		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		526		Complete		Blessing Health System		blessinghealth.org		Lucy Bordewick		Digital Marketing Coordinator		Multi-hospital health system				357		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		3		119.00		3		0.25				0.25				0.25				0.25		0.50		0.25		0.50		0.25		0.50		0.25		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		None		None		Most		None		A little		A little		Some		Some				Most

		528		Complete		University of Iowa Health Care		www.uihealthcare.org		Valerie Larkin		marketing manager		Single-hospital health system				811		500-999 beds		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Significantly underperforming		Laggard		2		405.50		2																																																																														Some		A little		Some		Some		None		A little		A little		Some		None		A little		Some		Some		Some		Increase		Increase		Decrease		Increase		Increase		Increase		Remain the same

		530		Complete		Northwell Health		www.northwell.edu		Emily Kagan Trenchard		VP of Digital & Innovation Strategy		Multi-hospital health system				6500		1,000 or more beds		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Leader		19		342.11		16-20		4.00				4.00				1.00				2.00		4.00		2.50		2.00		2.00		5.00		3.00		3.00								1.00		4.00		Increase staff				Increase staff				Remain the same						Increase staff		Remain the same		Remain the same		Increase staff				Increase staff		Remain the same								Remain the same		Increase staff		A little		Some		Most		Some		None		A little		None		None		None		A little		A little		A little		A little		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		531		Complete		North Kansas City Hospital/Mkting		nkch.org		Amy Schemenauer		Director of Marketing		Community hospital				451		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Average		1		451.00		1		0.05				0.00				0.10				0.05		0.25		0.05		0.10						0.10										0.05																																										A little		A little		A little		A little		A little		A little		None		A little		A little		A little		None		A little		A little		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Increase		Remain the same

		534		Complete		UnityPoint Health-Des Moines		www.unitypoint.org		Amanda Gerardy		Marketing & Planning Information Strategist		Multi-hospital health system				801		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Slightly underperforming		Average						I don't know		0.00																		3.00		1.00		1.00				1.00												Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Remain the same		Remain the same		Remain the same		Unsure		Remain the same								Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		536		Complete		Blessing Health System		blessinghealth.org		Chaka Jordan		VP, Marketing/Planning		Multi-hospital health system				320		200-499 beds		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Leader		3		106.67		3		0.10				0.20				0.20				0.10		1.50		0.10		0.60		0.10		0.10		0.05		0.05								0.05		0.05		Increase staff				Increase staff				Increase staff				Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Increase staff								Remain the same		Increase staff		None		A little		Most		A little		None		Most		None		None		None		A little		A little		A little		A little		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		538		Complete		EMHS		emhs.org		Suzanne Spruce		AVP/CCO		Multi-hospital health system				700		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Laggard		5		140.00		5																																								Unsure				Remain the same				Unsure				Unsure		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Unsure								Increase staff		Increase staff		A little		None		None		None		None		A little		None		A little		A little		A little		None		None		None		Unsure		Increase		Unsure		Unsure		Increase		Unsure		Increase

		541		Complete		Concord Hospital		concordhospital.org		Pamela Puleo		Chief Advancement Officer		Single-hospital health system				295		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		1		295.00		1		1.00																																						Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure								Remain the same		Remain the same				None		Most		None		None		Unsure		None		Some		None		Some		All		Some		Some		Remain the same		Increase		Unsure		Remain the same		Remain the same		Increase		Increase

		542		Complete		Daniel Brian Advertising		danielbrian.com		Nikeisha Beckford		Account Director		Vendor / consultant						I don't know																								I don't know

		543		Complete		Frederick Swanston Advertising		www.frederickswanston.com		Una newman		Senior Director		Vendor / consultant						I don't know																								I don't know

		544		Complete		Roper St. Francis Healthcare		www.rsfh.com		Nichole Stevens		Director of Marketing & Business Development		Multi-hospital health system				650		500-999 beds		Slightly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		2		325.00		2		0.00				0.00				0.10				0.00		0.50		0.00		0.20		0.30		0.30		0.00		0.00								0.00		0.40																																								Some		None		A little		None		None		A little		None		A little		None		None		Most		A little		None

		545		Complete		King's Daughters' Health		www.kdhmadison.org		Dave Ommen		Public Information Specialist		Single-hospital health system				83		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Average		1		83.00		1		0.00				0.20				0.00				0.00		0.40		0.00		0.30		0.00		0.00		0.00		0.10								0.00		0.00																																								Most		A little		Most		None		A little		All		A little		Most		None		None		Some		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		546		Complete		Cancer Treatment Centers of America		www.cancercenter.com		Victor Reiss		Director		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		Average		5				5		0.00				4.00				1.00				0.00		1.00		1.00		1.00		0.00		0.00		1.00		3.00								1.00		1.00		Increase staff				Remain the same				Increase staff				Increase staff		Remain the same				Remain the same		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		Most		Some		None		Most		A little		Most		None		None		None		None		None		Decrease		Increase		Increase		Remain the same		Increase		Remain the same		Increase

		548		Complete		KPC Healthcare		kpchealth.com		Lovella Sullivan		VP Marketing/Business Development		Multi-hospital health system						I don't know		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Laggard		1				1		0.25				0.25				0.50				0.00		0.25		0.25		0.50		0.50		0.50		0.50		0.50								0.50		0.50																																								Most		Some		Most		None		All		All		Some		None		None		A little		All		All		All		Increase		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same

		550		Complete		Brodstone Memorial Hospital		brodstonehospital.org		Karen Tinkham		Administrative Assistant		Critical access hospital				25		Under 200 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Average		1		25.00		1		0.00				0.05				0.05				0.05		0.05		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		A little		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		551		Complete		Doctor.com		www.doctor.com		Noel Coleman		President		Vendor / consultant						I don't know																								I don't know

		553		Complete		White Lion Interactive		www.wlion.com		Kyle Nations		Director		Vendor / consultant						I don't know																								I don't know

		554		Complete		Androscoggin Valley Hospital		avhnh.org		James A. Patry		Senior Director		Multi-hospital health system				25		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Average		1		25.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Most		All		A little		Most		Most		None		None		None		Most		All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		556		Complete		AnMed Health		anmedhealth.org		Wayne Harris		Director, Strategic Planning		Multi-hospital health system				500		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Average		1		500.00		1		0.00				1.00				0.50				0.50		0.50		0.10		0.10		1.00		0.00		0.00		1.00								0.00		0.30		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Unsure		None		Unsure		Unsure		None		Unsure		None		None		None		None		None		A little		A little		Remain the same		Remain the same		Decrease		Decrease		Remain the same		Remain the same

		557		Complete		Sentara Martha Jefferson Hospital		sentara.com		Diane DiCarlo		Marketing Specialist		Multi-hospital health system				176		Under 200 beds		Unsure		Slightly outperforming		Significantly outperforming		Unsure		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		5		35.20		5		0.00				1.00				2.00				0.00		3.00		1.00		1.00		2.00		2.00		3.00		2.00								3.00		3.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Most		None		Some		Some		A little		None		None		Some		Most		Most		Some		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same		Remain the same

		559		Complete		St. Peter's Health		sphealth.org		Katy Peterson		Director of PR & Marketing		Single-hospital health system				123		Under 200 beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Laggard		0				0		0.00				0.10				0.10				0.00		0.10		0.00		0.30		0.10		0.10		0.00		0.00								0.00		0.00		Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		None		None		None		None		None		None		None		Most		All		All		All		Increase		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		563		Complete		Riverside Healthcare		Www.riversidehealthcare.org		J Pretto				Single-hospital health system				313		200-499 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		Average		1		313.00		1		0.50				0.50				0.50				0.50		0.50		0.50		1.00		0.50		1.00		1.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Increase staff		Most		Some		Some		Some		Most		Some		None		Some		None		Some		A little		A little		Some		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		564		Complete		Rutland Regional Medical Center		www.RRMC.org		Muelling-Auer		Web & Production Specialist		Community hospital				144		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		2		72.00		2		0.25				0.00				0.25				0.00		0.50		0.00		0.25		0.25		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Most		Most		Most		A little		A little		None		None		None		A little		All		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		565		Complete		CHI Memorial		www.memorial.org		Lisa McCluskey		VP, Marketing Communications		Multi-hospital health system				405		200-499 beds		Unsure		Unsure		Slightly outperforming		Unsure		Unsure		Significantly outperforming		Unsure		Slightly underperforming		Average		1		405.00		1		0.50				0.00				1.00				0.50		0.50		0.50		0.50		1.00		1.00		0.50		0.50								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		All		A little		Some		Some		Some		None		None		None		Most		Some		Most		All		Increase		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		566		Complete		Cooper University Health Care		Cooperhealth.org		Rhonda Wexler		Marketing Director		Single-hospital health system				635		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		4		158.75		4		0.25				0.25				0.50				0.50		0.50		0.50		0.50		0.50		0.25		0.25		0.25								0.25		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		Some		Some		Some		Some		Most		None		Some		Some		All		Most		Increase		Increase		Remain the same		Increase		Increase		Remain the same		Remain the same

		568		Complete		Milford Regional Medical Center		milfordregional.org		Kathy Marceau		Marketing & Website Coordinator		Single-hospital health system				145		Under 200 beds		Unsure		Slightly outperforming		Slightly underperforming		Unsure		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Average		3		48.33		3		0.10				0.20				0.20				0.20		0.70		0.10		0.70		0.30		0.20		0.00		0.20								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		A little		None		None		None		None		A little		None		None		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		569		Complete		Erlanger Health System		www.erlanger.org		Lee		Web Manager		Multi-hospital health system				800		500-999 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Leader		3		266.67		3		1.00				1.50				1.00				1.00		2.00		2.00		1.00		2.00		1.00		1.00		1.50								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		All		Some		None		A little		Some		Some		Some		None		A little		A little		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		571		Complete		Riverside Healthcare		www.riversidehealtcare.net		Carl Maronich		Director of marketing		Single-hospital health system				312		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming		Average		5		62.40		5		1.00				5.00				2.00				2.00		3.00		2.00		4.00		3.00		2.00				1.00								2.00		2.00		Increase staff																				Increase staff																		Some		None		Some		A little		Some		Some		Some		None		None		None		A little		A little		A little		Increase		Increase		Increase		Increase		Remain the same		Increase		Increase

		572		Complete		University of Iowa Health Care		www.uihealthcare.org		Kathy Dean		Chief Marketing & Communications Officer		Other (please specify)		AMC enterprise		811		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		Average		11		73.73		11-15																																								Increase staff				Decrease staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff				Some				Most		Most		None		Some		None		Most		None		All		A little		Some		A little		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		574		Complete		Univ. of New Mexico		http://hsc.unm.edu		David Groth		HSC Web Communications Manager		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Average		5				5		0.00				2.00				0.00				0.00		3.00		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Increase staff		Most		Some		A little		None		None		Most		A little		A little		Some		Some		Some		A little		None		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Decrease

		576		Complete		Stamford Health		stamfordhealth.org		Christina DiBona		Director, digital marketing		Single-hospital health system				305		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Significantly underperforming		Average		3		101.67		3		0.00				1.00				0.00				0.00		1.00		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00																																								Some		A little		Some		None		A little		Some				A little		None		None		All		All		All		Remain the same		Increase		Increase		Remain the same		Increase		Increase		Increase

		577		Complete		University Hospitals		uhhospitals.org		Phyllis Marino		Vice President, Integrated Marketing		Multi-hospital health system				2500		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Laggard		11		227.27		11-15		1.00				1.00										1.00				1.00		1.00						1.00												Remain the same				Remain the same										Remain the same				Remain the same		Increase staff						Remain the same												A little		A little		Most		A little				A little		None		A little				Most		Some		Most				Increase		Increase		Increase						Increase		Increase

		579		Complete		University of Arkansas for Medical Sciences		UAMShealth.com		Keith Whitworth		Director of Marketing		Other (please specify)		Academic Medical Center		503		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Average		1		503.00		1		0.00				1.00				1.00				0.00		0.00		0.00		1.00		1.00		0.00		0.00		1.00								0.00		5.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		None		None		None		None		None		None		None		None		None		None		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		580		Complete		Avera		Avera.org		Lindsey Meyers		Vice President Public Relations		Multi-hospital health system				1200		1,000 or more beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Leader		6		200.00		6		1.00				5.00				1.00				0.50		4.00		3.00		1.00		2.00		1.00		2.00		2.00								4.00		4.00		Remain the same				Increase staff				Increase staff				Increase staff		Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Most		A little		Some		A little		None		A little		Some		A little		None		Some		Most

		581		Complete		Hackensack Meridian Health		HackensackMeridianHealth.org		Ryan Younger		VP, Strategic Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Leader		6				6		1.00				1.00				0.50				0.50		1.00		0.50		1.00		0.25		0.25		0.50		1.00								Outsource		1.00		Increase staff				Increase staff				Increase staff				Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Unsure		Remain the same		Some		Some		Most		Some		Most		Some		A little		Some		Some		Most		Some		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		582		Complete		The Lexington Assisted Living Center		TheLexington.com		Eldonna Rayburn		Marketing director		Other (please specify)		Assisted Living		98		Under 200 beds		Significantly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Average		1		98.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		A little		Some		Most		Some		None		None		None		All		Most		Most		Remain the same		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		583		Complete		Dayton Children's Hospital		childrensdayton.org		Kelly Kavanaugh		Vice President, Marketing and Strategic Planning		Specialty hospital				178		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Average		3		59.33		3		1.00				3.00				1.00				2.00		1.00		0.00		1.00		2.00		0.00		0.00		1.00								0.00		0.00		Remain the same				Increase staff										Increase staff						Increase staff																		Most		Some		Most		Most		None		Most		None		Some		None		A little		Some		All		All		Increase		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		584		Complete		MedStar Health		Medstarhealth.org		Debbie Knarr		Digital engagement manager		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Leader		30				21-50		4.00				0.00				3.00				1.00		12.00		1.00		2.00		2.00		0.00		1.00		1.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		Some		A little		None		Some		A little		Some		Some		Some		Some		Some		Most		Increase		Increase		Increase		Remain the same		Decrease		Increase		Remain the same





Worksheet (2)

		Response ID		Status		Organization name		Primary website URL		Your name		Job title		How would you classify your organization?		Other (please specify):How would you classify your organization?		How many inpatient beds (including bassinets) does your organization represent?		[Grouped]How many inpatient beds (including bassinets) does your organization represent?:How many inpatient beds (including bassinets) does your organization represent?		Overall digital strategy:How does your organization's performance compare to that of your competitors' in each of the following areas?		Content marketing:How does your organization's performance compare to that of your competitors' in each of the following areas?		Digital advertising (including paid social and search):How does your organization's performance compare to that of your competitors' in each of the following areas?		Email marketing and marketing automation:How does your organization's performance compare to that of your competitors' in each of the following areas?		Search engine optimization (SEO):How does your organization's performance compare to that of your competitors' in each of the following areas?		Social media and community management:How does your organization's performance compare to that of your competitors' in each of the following areas?		Website content:How does your organization's performance compare to that of your competitors' in each of the following areas?		Website design and user experience:How does your organization's performance compare to that of your competitors' in each of the following areas?		Overall digital strategy:How does your organization's performance compare to that of your competitors' in each of the following areas?		Content marketing:How does your organization's performance compare to that of your competitors' in each of the following areas?		Digital advertising (including paid social and search):How does your organization's performance compare to that of your competitors' in each of the following areas?		Email marketing and marketing automation:How does your organization's performance compare to that of your competitors' in each of the following areas?		Search engine optimization (SEO):How does your organization's performance compare to that of your competitors' in each of the following areas?		Social media and community management:How does your organization's performance compare to that of your competitors' in each of the following areas?		Website content:How does your organization's performance compare to that of your competitors' in each of the following areas?		Website design and user experience:How does your organization's performance compare to that of your competitors' in each of the following areas?		LeadLagScore		Leader/Average/Laggard		How many full-time equivalents (FTEs) are part of your digital marketing team?		Beds/FTE		[Grouped]How many full-time equivalents (FTEs) are part of your digital marketing team? :How many full-time equivalents (FTEs) are part of your digital marketing team?		Analytics or CRM administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		CRM administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Copywriting / content development:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Design:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Digital advertising (including paid social and search):Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Including paid social and search:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Email or marketing automation:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		General website administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Search engine optimization (SEO):Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Social media and community management:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Strategy:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Team or project management:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		User experience or usability:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production / editing:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production/editing:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web accessibility:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web content:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web design:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web development:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Analytics or CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Copywriting / content development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Digital advertising (including paid social and search):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Including paid social and search:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Email or marketing automation:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		General website administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Search engine optimization (SEO):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Social media and community management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Strategy:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Team or project management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		User experience or usability:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production / editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Video production/editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web accessibility:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web content:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Web development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Analytics or CRM administration:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Copywriting / content development:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Digital advertising (including paid social and search):How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Email or marketing automation:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		General website administration:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Search engine optimization (SEO):How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Social media and community management:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Strategy:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Team or project management:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		User experience or usability:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Video production/editing:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Web design:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Web development:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		Content marketing:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Digital advertising (including paid social and search):How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Email marketing and marketing automation:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Search engine optimization (SEO):How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Social media and community management:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Website content:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?		Website design and user experience:How do you anticipate total investment (budget and staff) changing in the next 12 months for each of the following?

		12		Complete		Firelands Regional Medical Center		firelands.com		Haley Hite		Marketing Generalist		Single-hospital health system				400		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		-1		-1		1		-2		1		2		1		1		2		Average		3		133.33		3		0.20				0.50				0.50				0.00		0.20		0.20		0.20		0.50		0.50		0.00		0.20								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same		Increase staff								Remain the same		Remain the same		Some		None		Some		None		A little		None		None		None		None		All		None		All		All		Increase		Remain the same		Increase		Remain the same		Increase		Remain the same		Increase

		18		Complete		Nemours Children's Health System		www.Nemours.org		Jeffrey Santoro		Senior Director of Partnerships		Multi-hospital health system				290		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1		1		1		-1		1		2		2		8		Leader		8		36.25		8																																								Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure																		None		None		A little		A little		None		A little		None		A little		None		A little		None		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		19		Complete		Claxton-Hepburn Medical Center		www.claxtonhepburn.org		Laura Shea				Community hospital				125		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1				1		1		1		1		7		Leader		2		62.50		2		0.50				0.25				1.00				0.00		0.25		0.25		1.00		1.00		0.00		0.00		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same						Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		None		None		Some		A little		A little		None		None		A little		Some		Some		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		20		Complete		Cleveland Clinic		www.clevelandclinic.org		Scott Mowery		Director, Digital Marketing		Multi-hospital health system				4500		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		2		2		2		1		2		2		1		1		13		Leader		100		45.00		more than 50		7.00				10.00				12.00				3.00		9.00		3.00		8.00		18.00		7.00		3.00		6.00								7.00		6.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		Most		None		None		None		A little		A little		A little		None		None		A little		Increase		Increase		Increase		Remain the same		Increase		Increase		Remain the same

		21		Complete		Pullman Regional Hospital		http://www.pullmanregional.org/		Priya Hazari		Marketing Specialist		Critical access hospital						I don't know		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1				1		-1		1		1		2		2		7		Leader		3				3		0.50				1.00				0.50				1.00		0.50		0.25		0.50		2.00		1.00		0.25		0.50								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Unsure		None		None		Some		Some		None		None		None		None		Some		Some		Some		All		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		22		Complete		Indiana University Health		http://iuhealth.org		Jeremy Rogers		Director of eHealth		Multi-hospital health system				2576		1,000 or more beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		2		1		2		1		1		1		10		Leader		13		198.15		11-15		1.00				3.00				0.00				2.00		3.00		1.00		2.00		2.00		1.00		2.00		0.50								0.50		0.00		Remain the same				Remain the same				Unsure				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Most		Most		A little		Some		A little		A little		Some		Some		Some		Most		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		23		Complete		Kalispell Regional Healthcare		www.krh.org		Dustin Jones		Manager, Marketing Communications		Multi-hospital health system				300		200-499 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		2		2		2		2		2		16		Leader		2		150.00		2		0.00				0.00				0.25				0.00		0.50		0.50		0.25		0.50		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		None		Some		None		None		None		None		Some		Some		Some		Some		Some		Remain the same		Increase		Increase		Remain the same				Remain the same		Increase

		25		Complete		Summa Health		summahealth.org		Dana Fanizzi				Multi-hospital health system				650		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		-1		1		1		1		1		0		Average		2		325.00		2		0.25				0.00				0.25				0.13		0.25		0.13		0.13		0.13		0.25		0.25		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same														A little		None		Most		Some		Some		Some		None		None		None		Some		Most		None		All		Decrease		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Increase

		26		Complete		Yuma Regional Medical Center		www.yumaregional.org		Clarissa DeCarlo		Digital Marketing Specialist		Single-hospital health system				410		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		-1		1		-2		-1		1		1		1		-1		Average		1		410.00		1		0.00				0.20				0.20				0.00		0.10		0.10		0.20		0.10		0.00		0.00		0.00								0.00		0.10		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same																						None		Some		None		None		Some		Some		None		None		None		None		Some		Some		Some		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Remain the same

		27		Complete		Mercy Health Services		www.mdmercy.com		Dan Collins		Senior Director		Community hospital				200		200-499 beds		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		1		2		1		2		2		2		2		14		Leader		4		50.00		4										1.00						1.00				1.00		1.00																		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		None		None		Some		Some		None		Some		A little		A little		A little		Some		Some		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		31		Complete		Banner Health		www.bannerhealth.com		Anne Hammonds		Sr Marketing Specialist		Multi-hospital health system				4490		1,000 or more beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		1		1		1		-1		1		-1		-1		0		Average		10		449.00		10		1.00				2.00				2.00				2.00		2.00		1.00		1.00		2.00		5.00		0.00		3.00								2.00		2.00		Unsure				Unsure				Unsure				Unsure		Unsure		Increase staff						Increase staff		Unsure		Unsure								Unsure		Unsure		A little		Most		Most		Some		A little		None		None		Some		Unsure		Unsure		Some		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		33		Complete		CHI Franciscan Health		www.chifranciscan.org		Amanda Hobbs		Digital Strategy Manager		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		1		-1		1		-2		1		2		1		1		4		Average		3				3		1.00				1.00				2.00				0.00		1.00		1.00		4.00		2.00		2.00		0.00		0.00								0.00		0.00		Unsure				Unsure				Remain the same				Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		None		None		Most		None		Some		A little		Most		All		All		All		Increase		Increase		Unsure		Decrease		Remain the same		Remain the same		Remain the same

		35		Complete		National Jewish Health		njhealth.org		Samantha Reeves		Director, Web Strategy		Specialty hospital				20		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		1		2		-1		-1		2		2		2		1		8		Leader		5		4.00		5		0.25				0.25				0.25				0.50		1.00		0.50		0.50		0.25		0.50		0.25										0.25		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same										Remain the same		Remain the same		A little		None		Most		None		None		None		None		None		None		A little		None		Some		Some		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		38		Complete		Atrius Health		www.atriushealth.org		Alex Mercado		Digital Marketing Specialist		Medical group or physician practice				0		None - we don't have inpatient beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		3		- 0		3		1.00				2.00				1.00				1.00		1.00		1.00		2.00		1.00		1.00		1.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		None		None		None		None		None		None		Some		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		40		Complete		Decatur County Memorial Hospital		www.dcmh.net		Amy Shearer		Marketing & Communications Manager		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly underperforming		1		-1		1		-1		1		1		-1		-2		-1		Average		2		12.50		2																																								Increase staff				Remain the same				Increase staff				Increase staff		Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff		Increase staff		Some		None		All		None		Some		Most		A little		None		None		None		Most		All		All		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase		Increase

		42		Complete		Phoenix Children's Hospital		phoenixchildrens.org		Jared Johnson		Manager, Marketing Technology and Analytics		Specialty hospital				433		200-499 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		2		1		1		-1		2		2		1		-1		7		Leader		5		86.60		5		1.00								0.50						1.00				1.00				1.00				0.50												Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Some		A little		None		None		None		None		None		None		A little		A little		Most		Increase		Decrease		Remain the same		Remain the same		Remain the same		Increase		Increase

		44		Complete		uk HealthCare		ukhealthcare.org		bill gombeski		Senior Advisor		Multi-hospital health system				945		500-999 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		1		2		2		2		2		15		Leader		3		315.00		3		1.00				1.00				1.00						1.00																								Remain the same				Remain the same				Remain the same						Remain the same																								None		None		A little		None		None		None		None		None		None		A little		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		51		Complete		Main Line Health		mainlinehealth.org		Andy Gradel		System Director, Digital Marketing		Multi-hospital health system				1200		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		-1		-1		-1		1		1		-1		-1		2		-1		Average		4		300.00		4						1.00										1.00												1.00										1.00						Remain the same										Remain the same												Remain the same										Remain the same		None		None		Most		None		None		None		A little		None		None		None		Most		None		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		53		Complete		Community Care of North Carolina		communitycarenc.org		W. Stan Taylor		Sr. VP Business Development		Other (please specify)		Primary Care CIN & Care Management Entity		0		None - we don't have inpatient beds		Slightly outperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		1		-1		-2		-1		-1		2		2		1		1		Average		2		- 0		2		0.00				0.50				0.50				0.00		0.50		0.10		0.10		0.10		0.10		0.10		0.00								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		A little		None		Most		Some		A little		None		None		A little		Most		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		56		Complete		Ephraim McDowell Health		https://www.emhealth.org		Becky Blevins		IS Systems Manager		Multi-hospital health system				275		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		1		1		1		8		Leader		1		275.00		1		0.00				0.00				1.00				0.00		0.00		0.00		0.00		0.00		0.00																Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		Most		Most		Most		Most		Some		A little		Most		Most		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		59		Complete		Saint Francis Healthcare System		sfmc.net		Emily Blattel		Marketing Manager		Single-hospital health system				308		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Unsure		Unsure		-1		1		1				1		-1						1		Average		2		154.00		2										0.50						1.00				0.50																				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same																						None		None		None		None		Some		Unsure		None		None		None		Some		Some		Most		Most

		60		Complete		Sharp HealthCare		sharp.com		Aaron Hoskins		manager, digital operations		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		2		1				-1		1		1		1		6		Leader		20				16-20																																																																																																								Remain the same		Unsure		Unsure		Increase		Increase		Unsure		Remain the same

		61		Complete		Newman Regional Health		www.newmanrh.org		McKenzie		Director of Business Development and Marketing		Critical access hospital				25		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		-2		1		1		1		1		-1		Average		3		8.33		3		1.00				3.00				3.00				1.00		1.00		1.00		2.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		All		A little		Some		None		A little		All		None		None		None		None		All		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase		Increase

		62		Complete		Orlando Health		http://www.orlandohealth.com		Ben Weinberg		Senior Digital Marketing Content Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		1		-1		1		1		1		1		1		4		Average		10				10		2.00				0.00				1.50				1.00		2.00		0.50		1.00		1.00		1.00		1.00		0.00								1.00		0.50																						Increase staff		Increase staff																Most		None		Most		None		None		Most		Some		A little		None		Some		None		Most		Most		Remain the same		Remain the same		Increase		Increase		Increase		Remain the same		Remain the same

		64		Complete		OHSU		OHSU.edu		Lisa Williams		AD Digital Engagement		Other (please specify)		Academic Health Center		500		500-999 beds		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		-1		-2		1		-1		2		2		-1		-1		-1		Average		7		71.43		7																																								Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff								Remain the same		Remain the same		Some		Some		Some		Some		None		Some		None		A little		None		Some		A little		A little		A little		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same		Increase

		65		Complete		DeKalb Medical		http://www.dekalbmedical.org/		Angela Soyemi		Sr. Content Coordinator		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		2		1		2		2		2		15		Leader		5				5						3.00				2.00				1.00		1.00		0.00		3.00		2.00		2.00		0.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		None		None		None		A little		Unsure		None		None		None		Unsure		None		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		66		Complete		Methodist Healthcare		www.methodisthealth.org		Lori Parsley		Digital Content Strategist		Multi-hospital health system				1650		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		2		2		2		2		2		16		Leader		7		235.71		7		1.00				1.00				2.00				1.00		1.00		2.00		1.00		2.00		1.00		1.00		0.00								1.00		3.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		All		None		Some		None		None		Some		Some		None		None		A little		Some		None		None		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		70		Complete		Spectrum Healthcare Partners		Www.spectrumhcp.com		Kelly David		Director of Marketing and PR		Medical group or physician practice						I don't know		Unsure		Slightly outperforming				Slightly underperforming				Slightly outperforming		Significantly underperforming		Significantly underperforming				1				-1				1		-2		-2		-3		Average		1				1		0.25				0.50				0.25				0.25		0.50		0.25		0.50		0.50		1.00		0.00		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Some		None		Most		Most		None		None		None		Some		A little		Most		Most		Remain the same		Decrease		Remain the same		Remain the same		Remain the same		Increase		Increase

		71		Complete		DeKalb Medical		www.dekalbmedical.org		Kelly Kinder		Director, Marketing		Multi-hospital health system				450		200-499 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		-1		1		-1		-1		1		1		-1		0		Average		2		225.00		2		1.00				2.00				1.00				0.00		1.00		0.00		1.00		1.00		0.00		0.00		0.00								1.00		1.00																																								A little		None		Most		Some		None		None				Some		None		None		Some		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		72		Complete		Norton Healthcare		www.nortonhealthcare.com		Christy Belden		Director of Digital Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		1		1		-1				1		2		1		1		6		Leader		7				7		1.00				2.00				0.50				0.50		0.25		0.25		1.00		0.50		0.50		0.25		0.00								0.25		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		None		A little		None		None		A little		None		None		None		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		73		Complete		BayCare Health System		baycare.org		Darren Smith		System Marketing Manager		Multi-hospital health system				3500		1,000 or more beds		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		-1		1		2		1		1		2		1		-1		6		Leader		15		233.33		11-15		1.00				2.00				1.00				1.00		2.00		0.50		1.00		1.50		1.50		0.50		0.00								1.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Most		None		None		None		Some		None		None		None		Most		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		74		Complete		Virtua		virtua.org		John Martino		Director of Digital Marketing		Multi-hospital health system						I don't know		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		-1		1		1		-2		1		1		1		-2		0		Average		3				3		0.00				0.50				0.00				1.00		2.00		0.00		1.00		1.00		0.00		0.00		0.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		All		None		None		All		None		Some		None		Some		None		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		75		Complete		Jefferson Center for Mental Health		www.jcmh.org		Julie Sloan		Digital Communications		Other (please specify)		Community Mental Health				I don't know		Slightly outperforming		Slightly outperforming				Slightly outperforming										1		1				1										3		Average		1				1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None				All		None		None		None		None		None		None		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		77		Complete		UbiCare		ubicare.com		Jackie				Vendor / consultant						I don't know																																										I don't know

		80		Complete		Froedtert Health		https://www.froedtert.com		Matt		Digital Marketing Specialist		Multi-hospital health system				1008		1,000 or more beds		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		1		-2		1		-2		1		1		1		-2		-1		Average		6		168.00		6		2.00				1.00				2.00				1.00		4.00		3.00		2.00		1.00		0.00		0.00		0.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		Some		None		None		None		None		Some		None		None		None		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		82		Complete		Intermountain Healthcare		https://intermountainhealthcare.org/		Dustin Cook		Business Development Director		Multi-hospital health system						I don't know		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		1		-1		-1		-1		1		-1		-1		-4		Laggard						I don't know

		83		Complete		Phoenix Children's Hospital		www.phoenixchildrens.org		Jeremiah Brookins		Senior Creative Services Specialist		Single-hospital health system				465		200-499 beds		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		1		-1		-1		2		2		2		9		Leader		4		116.25		4		0.50				0.50				0.25				0.25		0.50		0.00		0.50		0.50		0.00		0.00		1.00								0.00		0.00		Remain the same				Remain the same				Increase staff				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Unsure		Remain the same		Increase staff								Remain the same		Remain the same		None		Some		Most		None		None		Most		None		None		A little		Most		A little		All		All		Remain the same		Decrease		Remain the same		Decrease		Increase		Increase		Increase

		84		Complete		CHI Health		chihealth.com		Brian				Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		1		1		1		1		1		1		-1		1		6		Leader		6				6		1.00				1.00				1.00				1.00		1.00		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Most		A little		None		A little		None		A little		None		None		None		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		85		Complete		AMPERAGE Marketing & Fundraising		www.AmperageMarketing.com		Bryan Earnest		President		Vendor / consultant						I don't know																																										I don't know

		86		Complete		Loyal		Loyalhealth.com		Dalton				Vendor / consultant						I don't know																																										I don't know

		87		Complete		Columbus Regional Health		www.crh.org		Andrew Laker		Web Coordinator		Single-hospital health system				225		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		1		1		1				1		-1		1		1		5		Average						I don't know		2.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		0.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Some		A little		None		None		None		None		None		Most		A little		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		88		Complete		Dayton Children's Hospital		childrensdayton.org		Grace Jones		Consumer Brand Manager		Single-hospital health system				178		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		1		-1		-1		-1		1		1		1		0		Average		3		59.33		3		3.00				2.00				4.00				2.00		6.00		6.00		2.00		2.00		2.00		2.00		2.00								2.00		2.00		Remain the same				Remain the same				Remain the same						Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		Some		Some		Some		None		Some		None		Some		Some		Some		Some

		89		Complete		blr further		blrfurther.com		Jerry May		EVP		Vendor / consultant						I don't know																																										I don't know

		91		Complete		VITAS Healthcare		www.VITAS.com		Jeffrey Stewart		AVP, Digital Communications		Other (please specify)		Hospice		300		200-499 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		2		2		2		1		2		2		2		-1		12		Leader		14		21.43		11-15		2.00				3.00				0.00				0.00		5.00		0.00		0.00		3.00		4.00		2.00		1.00								1.00		3.00		Increase staff				Remain the same				Increase staff				Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		Some		Some		All		Some		A little		A little		Most		None		Most		Most		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		96		Complete		Healthcasts		www.healthcastsmarketingsolutions.com		Melissa Gall		Senior Manager, Product and Member Marketing		Vendor / consultant						I don't know																																										I don't know

		97		Complete		The Corvallis Clinic		www.corvallisclinic.com		Wade Mitchell		Digital Marketing Specialist		Medical group or physician practice						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Unsure		Slightly underperforming		1		-1		1						1				-1		1		Average		2				2						0.75				0.50						0.25		0.25		0.25																				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same														None		Some		A little		None		None		None		A little		Some		None		None		All		A little		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		98		Complete		Reputation.com		reputation.com		Lindsay Neese Burton		Healthcare Marketing Director		Vendor / consultant						I don't know																																										I don't know

		99		Complete		PENN STATE HEALTH		pennstatehealth.org		FRANK MITCHELL		ANALYSIS		Multi-hospital health system				515		500-999 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		1		-1		1		-2		-1		2		-1		-1		-2		Average		12		42.92		11-15		1.00				2.00				1.00				1.00		4.00		0.00		1.00		1.00		1.00		0.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Increase staff								Remain the same		Remain the same		Some		Some		Most		A little		A little		A little		None		A little		None		None		A little		A little		A little		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same

		101		Complete		Johns Hopkins All Children's Hospital		hopkinsallchildrens.org		Gabriel Tinnaro		Director of Digital Services		Specialty hospital				256		200-499 beds		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		-1		1		-2		-1		1		2		1		1		2		Average		7		36.57		7																																								Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Some		A little		Some		None		None		A little		None		None		A little		None		Some		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same

		102		Complete		Adventist HealthCare		AdventistHealthCare.com		Rick Rinaudot		Digital Media Director		Multi-hospital health system				800		500-999 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		1		1		2		-1		1		-1		-1		1		Average		3		266.67		3						0.20				0.20				0.40		0.20				0.50		0.50		0.10				0.80												Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		None		A little		Some		None		A little		None		Some		None		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		105		Complete		mind springs health		mindspringshealth.org		chriss flynn		vp mktg		Other (please specify)		mental health continuum of care		32		Under 200 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		2		2		2		2		2		1		2		1		14		Leader		3		10.67		3		0.20				1.50				0.20				0.20		0.20		0.20		0.20		2.00		1.00		0.80														Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Increase staff		Increase staff		None		None		None		None		None		None		None		None		None		None		A little		A little		None		Remain the same		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		107		Complete		CityMD		www.citymd.com		Eric Salamone		Marketing Manager		Other (please specify)		Urgent Care		0		None - we don't have inpatient beds		Unsure		Slightly underperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming				-1		1		-1		2		2		-1		-1		1		Average		9		- 0		9		1.00				1.00				1.00				1.00		0.00																								Increase staff				Increase staff				Increase staff				Increase staff

		108		Complete		Summa Health		summahealth.org		Lesley Peacock		Sr Marketing Strategist		Multi-hospital health system				1400		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-1		-1		-1		-1		-1		-8		Laggard		2		700.00		2		0.00				1.00				1.00				1.00		2.00		2.00		2.00		2.00		1.00		2.00		0.00								2.00		2.00		Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		All		Some		Some		Most		None		None		None		A little		A little		Most		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		112		Complete		Carthage Area Hospital		www.carthagehospital.com		Taylour Scanlin		Marketing Director		Critical access hospital				25		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		1		2		1		-1		1		2		-1		-1		4		Average		0				0																																																																														Most		A little		Most		None		None		All		Some		A little		None		None		All		None		None		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		113		Complete		dayton childrens		childrensdayton.org		ashley stanko		marketing manager		Single-hospital health system				160		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		1		-1		-1		-1		1		1		1		0		Average						I don't know		1.00				1.00				1.00				0.50		2.00		1.00		1.00		1.00		1.00		0.50		1.00								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Most		Some		Some		Some		None		Some		A little		A little		A little		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Remain the same		Increase

		114		Complete		Brown & Toland Physicians		brownandtoland.com		Richard Angeloni		Director, Marketing and Communications		Medical group or physician practice				0		None - we don't have inpatient beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		2		1		1		2		2		14		Leader		1		- 0		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		Most		None		None		Some		None		None		None		None		None		All		All		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same

		115		Complete		Proclaim Interactive, Inc.		www.proclaiminteractive.com		Spence Hackney		President		Vendor / consultant						I don't know																																										I don't know

		116		Complete		Garcia		garciafarrell.com		Sonia Garcia		Marketing strategist		Vendor / consultant						I don't know																																										I don't know

		117		Complete		Children's Hospital of Wisconsin		chw.org		Neal Linkon		Director, Digital Engagement		Multi-hospital health system				300		200-499 beds		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		1		-1		2		-1		-1		2		1		2		5		Average		12		25.00		11-15		1.00				2.00				0.50				1.00		2.00		0.20		1.00		1.00		1.00		0.50		0.30								0.00		3.00		Increase staff				Remain the same				Increase staff				Increase staff		Remain the same																								Some		A little		Some		None		Some		A little		None		None		None		None		None		A little		Some		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		118		Complete		Zig Marketing		zigmarketing.com		Kris Patel		Director of Strategy and Social Media		Vendor / consultant						I don't know																																										I don't know

		119		Complete		Weston County Health Services		www.wchs-wy.org		Denice Pisciotti		Executive Assistant		Critical access hospital				12		Under 200 beds		Unsure		Unsure		Unsure		Significantly underperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming								-2						1		1		0		Average		1		12.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00																																								None		None		None		None		None		None		None		None		None		None		None		None		None		Unsure		Increase		Unsure		Unsure		Unsure		Unsure		Unsure

		120		Complete		Mater Group		www.mater.org.au		Jason Brown		Digital Marketing Systems Manager		Multi-hospital health system				958		500-999 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		-1		-2		-1		-1		-1		-1		1		-2		-8		Laggard		20		47.90		16-20		0.50				10.00				0.10				1.00		3.00		1.00		3.00		0.50		5.00		0.20		0.10								1.00		1.00		Unsure				Increase staff				Unsure				Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		A little		None		Some		None		None		None		None		None		Some		A little		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		121		Complete		Memorial Healthcare System		Mhs.net		Selima Khan		VP Mktg & Corporate Comm		Multi-hospital health system				1500		1,000 or more beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		2		1		-1		-1		1		1		1		5		Average		4		375.00		4		1.00				2.00				1.00				0.25		2.00		0.25		1.00		1.00		1.00		1.00		1.00								2.00		1.00		Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Increase staff								Remain the same		Remain the same		Some		Some		All		Some		A little		A little		Some		Some		Some		Some		Most		A little		A little		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		122		Complete		Columbia Asia		www.columbiaasia.com		Gwen Yap		Regional Marketing Manager, Digital		Specialty hospital				100		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly underperforming		Unsure		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		1		2		-1				2		2		2		2		10		Leader		1		100.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		None		Some		None		All		All		None		None		None		Most		Most		All		All		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		123		Complete		Saint Francis Hospital-Bartlett		www.SaintFrancisBartlett.com		Derek Venckus		PR/Marketing Manager		Multi-hospital health system				196		Under 200 beds		Slightly outperforming		Unsure		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		1				2		1		1		-1		1		1		6		Leader						I don't know		0.00				0.50				0.00				0.00		0.50		0.00		0.50		0.50		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Most		All		All		A little		All		Some		A little		A little		Unsure		All		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		126		Complete		UPMC Pinnacle		www.pinnaclehealth.org		Shelley Marshall		Digital Marketing Director		Multi-hospital health system				800		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		1		1		1		-1		1		1		2		1		7		Leader		5		160.00		5						0.50				1.00				0.50						1.00		1.00		1.00																Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same																		None		Some		Some		None		A little		Some		None		Some		None		Some		Some		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		127		Complete		Sturdy Memorial Hospital		www.sturdymemorial.org		Kayla Bagley		PR & Communications Specialist		Community hospital				132		Under 200 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		-2		-1		-2		-1		1		1		1		-4		Laggard		2		66.00		2		1.00				2.00				2.00				0.00		2.00		1.00		1.00		2.00		2.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		All		None		Some		Some		None		None		None		None		None		All		All		Remain the same		Increase		Remain the same		Increase		Increase		Remain the same		Remain the same

		128		Complete		CHRISTUS Trinity Mother Frances Health System		tmfhc.org		Jeric Griffin		Digital Marketing Manager		Multi-hospital health system				773		500-999 beds		Significantly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		-1		1		2		2		2		2		2		12		Leader		1		773.00		1		0.10				0.10				0.10				0.00		0.10		0.10		0.10		0.10		0.00		0.10		0.00								0.10		0.10		Decrease staff				Decrease staff				Decrease staff				Remain the same		Decrease staff		Decrease staff		Decrease staff		Decrease staff		Remain the same		Decrease staff		Remain the same								Decrease staff		Decrease staff		Most		None		Most		Most		None		Some		None		None		None		A little		None		A little		A little		Decrease		Decrease		Remain the same		Decrease		Decrease		Decrease		Decrease

		129		Complete		Pella Regional Health Center		www.pellahealth.org		Kyle Shade		Graphic Web Designer		Community hospital						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		1		1		1		-2		1		2		1		2		7		Leader		3				3		1.00				3.00				2.00				0.00		2.00		1.00		3.00		3.00		1.00		1.00		1.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		None		None		A little		A little		None		None		None		A little		None		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Decrease		Decrease

		130		Complete		Genesis Health System		http://www.genesishealth.com		Jen Meier		Senior Developer		Multi-hospital health system				665		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		1		1		2		2		1		1		-1		8		Leader		1		665.00		1						0.20				1.00						1.00																								Unsure				Remain the same				Remain the same				Unsure		Remain the same		Unsure		Unsure		Remain the same		Remain the same		Remain the same		Decrease staff								Remain the same		Remain the same		None		None		A little		A little		None		A little		None		A little		A little		Some		Most		A little		Some		Remain the same		Decrease		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		131		Complete		Avera Health		www.avera.org		Nancy Hozler		Digital Coordinator		Multi-hospital health system				1720		1,000 or more beds		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming				Significantly outperforming		Significantly outperforming		Significantly outperforming				2		-1		-1				2		2		2		6		Leader		52		33.08		more than 50																																								Increase staff				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Increase staff								Remain the same		Remain the same		Most		A little		Most		A little		None		None		Some		Some		None		None		Most		All		All		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		134		Complete		st vincent		www.stvincent.org		dan rench		sys director		Multi-hospital health system				900		500-999 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		-1		1		1		1		1		1		-1		1		4		Average		4		225.00		4		1.00				1.00				1.00										1.00						1.00														Increase staff				Increase staff				Increase staff																Increase staff										Increase staff		Increase staff		None		None		None		Most		None		None		None		A little		None		None		None		None		None		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		136		Complete		Illinois Bone & Joint Institute - IBJI		ibji.com		Amy		Brand Development Manager		Medical group or physician practice						I don't know		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		-1		-1		1		-1		1		1		-1		1		0		Average		2				2		0.00				0.50				0.00				0.25		0.50		0.00		0.50		1.00		1.00		0.50		0.10								0.00		0.00		Increase staff				Increase staff				Unsure				Remain the same		Increase staff		Unsure		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Unsure		Unsure		None		Some		Most		None		Most		Most		Some		None		None		None		None		Most		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		137		Complete		Corporate Insight		http://corporateinsight.com/		Jose Miguel Santana		Analyst		Vendor / consultant						I don't know																																										I don't know

		139		Complete		Rockcastle Regional Hospital & Respiratory Care Center		Rockcastleregional.org		Jana Bray		Community Relations Director		Single-hospital health system				26		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		1		-1		1		-2		-1		2		-1		-1		-2		Average		2		13.00		2		0.50				0.50				1.00				0.25		0.50		0.00		2.00		1.00		2.00		0.00		0.00								0.50		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Increase staff		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff		Increase staff		None		None		None		None		None		None		None		None		None		None		None		A little		None		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase

		141		Complete		Influence Health		influencehealth.com		Emily		Content Marketing Manager		Vendor / consultant						I don't know																																										I don't know

		142		Complete		Influence Health		influencehealth.com		Nick Hogan		Web & Digital Marketing Manager		Vendor / consultant						I don't know																																										I don't know

		145		Complete		Excelsior Springs Hospital		eshospital.org		Chris Riegel		Executive Secretary		Critical access hospital						I don't know		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Unsure		-1		-1		-2		-2		1		-2		1				-6		Laggard		2				2																																								Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure				None		A little		None		None		A little		None		None		None		None		None		All		All		Increase		Increase		Unsure		Remain the same		Unsure		Remain the same		Remain the same

		146		Complete		UNC REX Healthcare		www.rexhealth.com		Allie Gouveia		Digital Marketing Coordinator		Community hospital						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		1				2		2		2		2		13		Leader		20				16-20		0.00				1.50				0.50				1.00		2.00		0.50		1.00		2.00		0.00		0.00		1.00								0.00		0.00		Increase staff				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		Some		A little		Some		A little		A little		None		None		Some		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		150		Complete		Memorial Health Care Systems		https://www.mhcs.us/		Mallory Gibreal		Director of Community Relations		Critical access hospital				24		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		-1		-1		-1		1		1		-4		Laggard		1		24.00		1		1.00				1.00				1.00				1.00		1.00		0.00		1.00		1.00		1.00		1.00		0.00								0.00		0.00																																								Some		None		A little		None		Some		A little		A little		A little		None		A little		None		A little		A little		Remain the same		Increase		Remain the same		Unsure		Increase		Remain the same		Remain the same

		152		Complete		MultiCare Health System		www.multicare.org		Todd Christiaens		Web Producer		Multi-hospital health system				1219		1,000 or more beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		-1		1		-1		-1		2		2		1		1		4		Average		9		135.44		9		0.30				2.00				0.50				0.20		1.00		0.50		1.00		1.00		1.00		0.00		1.00								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Most		A little		None		A little		None		A little		None		Some		A little		A little		A little		Remain the same		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same

		156		Complete		Phase2 Technology		www.phase2technology.com		Stacey Febbraro		VP, Business Development		Vendor / consultant						I don't know																																										I don't know

		157		Complete		Medicom Health		medicomhealth.com		Bridget Thomas		Client Service		Vendor / consultant						I don't know																																										I don't know

		158		Complete		Signature Medical Group		www.signaturehealth.com		Sue  Webb		Marketing Director		Medical group or physician practice				0		None - we don't have inpatient beds		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Unsure		Significantly underperforming		Significantly underperforming		Significantly underperforming		-2		-1		-1		-2				-2		-2		-2		-12		Laggard		2		- 0		2		1.00				1.00				1.00				1.00		0.00		1.00		0.00		1.00		0.00		0.00														Decrease staff				Remain the same				Unsure				Unsure		Unsure		Unsure		Unsure		Remain the same		Unsure														Increase staff		None		None		None		None		None		None		None		None		None		None		None						Increase		Increase		Increase		Increase		Increase		Increase		Increase

		159		Complete		Banner Health		bannerhealth.com		Becca		change management director		Multi-hospital health system				5000		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-1		-1		-1		-1		-1		-8		Laggard						I don't know		1.00				3.00				1.00				1.00		2.00		0.00		2.00		1.00						4.00												Increase staff				Increase staff				Increase staff				Increase staff		Unsure		Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Most		A little		Some		A little		None		Some		A little		A little		A little		All		Most		Most		Some		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		161		Complete		Mile Bluff Medical Center		milebluff.com		Katie				Single-hospital health system				40		Under 200 beds		Slightly outperforming		Unsure		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1				1				1		1		2		2		8		Leader		2		20.00		2																																								Unsure				Remain the same				Remain the same						Remain the same				Remain the same								Remain the same																Some				All		All		A little										All		All		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		162		Complete		MercyCare Community Physicians		www.mercycare.org		Whitney Free		Marketing Specialist		Single-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		-1		-1		-1		-1		-1		-1		-1		1		-6		Laggard		2				2		0.25				0.00				0.25				0.00		0.25		0.25		0.25		0.50		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		A little		A little		A little		None		A little		None		Some		Most		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Remain the same		Increase

		164		Complete		Cape Cod Healthcare		https://www.capecodhealth.org		Michael Seeley		Web Content and Digital Marketing Specialist		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		1		2		1		-1		2		2		1		1		9		Leader		9				9		3.00				3.00				2.00				2.00		1.00		1.00		1.00		7.00		4.00		2.00		1.00								2.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		Some		None		A little		None		None		None		Some		Some		None		Some		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		166		Complete		Bryan Health		www.bryanhealth.org		Jenny Sundberg		Senior Marketing Specialist		Multi-hospital health system				640		500-999 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		1		1		1		2		2		2		2		13		Leader		2		320.00		2																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		A little		None		A little		A little		A little		None		A little		A little		A little		A little		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		168		Complete		Splash Media		splashmedia.com		Erica Johansen		Director of Strategic Development		Vendor / consultant						I don't know																																										I don't know

		171		Complete		Cookeville Regional Medical Center		crmchealth.org		Melahn Finley		Director, Marketing and PR		Single-hospital health system				247		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-2		-1		-1		-1		-1		-9		Laggard		1		247.00		1		0.10				0.20				0.20				0.00		0.30		0.10		0.30		0.30		0.30		0.10		0.40								0.30		0.30																																								A little		Most		Most		None		Some		Most		A little		Some		Most		Some		Most		All		All		Remain the same		Increase		Remain the same		Remain the same		Increase		Increase		Increase

		172		Complete		health care la		healthcarela.org		ben wedge				Multi-hospital health system				400		200-499 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		2		2		2		2		2		16		Leader		400		1.00		more than 50																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Most		Most		All		All		All		All				All		All		All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		174		Complete		Jarrard Inc.		www.jarrardinc.com		Ellis Metz		Managing Advisor		Vendor / consultant						I don't know																																										I don't know

		176		Complete		DentaQuest		www.dentaquest.com		Maya Linson		External Affairs		Other (please specify)		Oral health services				I don't know		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly underperforming		Significantly underperforming		1						1		2		2		-2		-2		2		Average		6				6		1.00				1.00				1.00				1.00		1.00		1.00		1.00		2.00		3.00		1.00		0.00								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		All		Unsure		None		All		None		Some		None		Some		All		All		Unsure		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Increase

		177		Complete		Rainbow Rehabilitation Centers		rainbowrehab.com		Valerie Kolesar		Digital Marketing Specialist		Other (please specify)		Rehabilitation Centers		300		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Unsure		Significantly outperforming		Significantly outperforming		Slightly outperforming		-1		1		-1		-1				2		2		1		3		Average		3		100.00		3		2.00				1.00				1.00				1.00		1.00		2.00		1.00		3.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		None		None		A little		A little		None		None		None		None		None		None		Some		Increase		Increase		Increase		Remain the same		Increase		Remain the same		Increase

		179		Complete		Advocate Health Care		http://advocatehealth.com/		lisa parro		director of public affairs		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Unsure		2		2		1		1		1		2		1				10		Leader		15				11-15		1.00				4.00				3.00				2.00		2.00		2.00		2.00		3.00		4.00		1.00		2.00								4.00		2.00		Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Increase staff		Increase staff		Most		A little		Some		Most		A little		Most		A little		None		None		Some		A little		Some		Some		Increase		Increase		Increase		Increase		Remain the same		Remain the same		Increase

		182		Complete		Henry Mayo Newhall Hospital		henrymayo.com		Melissa Pennington		Digital Marketing Specialist		Community hospital				238		200-499 beds		Slightly outperforming				Significantly outperforming		Unsure		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		1				2				1		2		1		-1		6		Leader		6		39.67		6		0.50				1.00				0.50				0.00		1.00		0.50		1.00		0.50		0.00		0.00		0.00								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		None		Most		A little		Most		Some		A little		A little		A little		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		183		Complete		Houston Methodist West Hospital		houstonmethodist.org/west		Kelly Morrissett		Communications Specialist		Community hospital				200		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		0				0		0.00				0.20				0.00				0.00		0.10		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.10		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		A little		None		None		None		A little		None		None		None		A little		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		184		Complete		Indiana University Health		www.iuhealth.org		Olivia Goh Kidder		CRM Program Manager		Multi-hospital health system				2500		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		1		1		2		2		2		14		Leader						I don't know		1.00																																						Increase staff				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		Some		Most		Some		Some		Most		Some		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		185		Complete		LCMC Health		www.lcmchealth.org		Jessica Caffarel		Lead Marketing Specialist		Multi-hospital health system				1568		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		-1		-1		-1		-1		-1		-1		-2		-2		-10		Laggard		7		224.00		7		2.00				2.00				2.00				3.00		2.00		3.00		2.00		3.00		2.00		2.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		A little		A little		Some		None		A little		None		A little		A little		A little		A little		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		186		Complete		LCMC Health		www.lcmchealth.org		Christine Albert		Vice President Marketing		Multi-hospital health system				1568		1,000 or more beds		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-2		-2		-1		-1		-1		1		-1		-1		-8		Laggard		1		1,568.00		1		0.50				0.00				0.50				0.25		1.50		0.25		1.00		0.00		0.50		0.00		0.00								0.00		0.50		Remain the same				Unsure																																		Most		Most		All		Some		A little		All		A little		All		None		All				Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		187		Complete		LCMC Health		www.lcmchealth.org		Jessica Muntz		Marketing Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		-1		-1		-2		-1		-1		-1		-1		-2		-10		Laggard		3				3		1.00				0.50				1.00				2.00		2.00		1.00		1.00		1.00		0.00		1.00		1.00								2.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		Some		None		Some		None		Some		None		None		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		188		Complete		LCMC Health		www.lcmchealth.org		Shelly Koch		Graphic Designer		Multi-hospital health system						I don't know		Unsure		Unsure		Unsure		Unsure		Unsure		Slightly outperforming		Slightly underperforming		Significantly underperforming												1		-1		-2		-2		Average		13				11-15		1.00				0.50				0.50				1.00		1.00				1.00				3.00				0.25								1.50		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Unsure		Unsure		Unsure		Remain the same		Unsure														Most		None		Most		Most		None		Unsure		None		Unsure		A little		Unsure		All		None		None		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		191		Complete		Lake Region Healthcare		www.lrhc.org		Katie Johnson		VP, Marketing & Communications		Community hospital				108		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Significantly underperforming				Slightly underperforming		Slightly outperforming		1		1		1		-2		-2				-1		1		-1		Average		0				0		0.00				0.25				0.10				0.00		0.10		0.00		0.10		0.10		0.00		0.00		0.25								0.00		0.10		Increase staff				Remain the same				Remain the same				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Remain the same		Remain the same								Remain the same		Increase staff		Some		Most		Most		None		Some		Some		None		Some		Most		Some		Most		All		A little		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		193		Complete		Novant Health		novanthealth.org		Nicholas Hole		Digital Strategist		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		-1		1		1		1		1		1		-1		4		Average		10				10																																																								Increase staff

		194		Complete		WellSpan Health		www.wellspan.org		Caty Wolf		Manager, CRM & Digital Marketing		Multi-hospital health system						I don't know		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		-1		-2		1		-1		-2		-2		-1		-1		-9		Laggard						I don't know		0.30				0.20				0.40				0.10		0.20		0.20		0.10		0.20		0.20		0.10		0.25								0.50		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		A little		None		A little		None		None		None		None		A little		None		None		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Decrease		Remain the same

		198		Complete		Midwest Orthopaedics at Rush		www.rushortho.com		Alex Sroka		Senior Manager, Marketing		Medical group or physician practice						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1		1		-1		1		1		2		2		8		Leader		1				1						1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Unsure		Some		Some		Some		A little		Some		None		A little		None		A little		A little		A little		A little

		205		Complete		Colquitt Regional Medical Center		www.colquittregional.com		Emily Watson		Marketing Director		Single-hospital health system				99		Under 200 beds		Unsure		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming				-1		1		-1		-1		2		-1		-1		-2		Average						I don't know		0.50				0.25				0.50				0.25		0.25		0.50		0.50		0.50		0.50		0.00		0.00								0.00		0.00		Increase staff				Increase staff				Remain the same				Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Increase staff		Remain the same		Increase staff								Increase staff		Remain the same		A little		None		A little		None		Most		Some		None		None		None		None		Some		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		206		Complete		Bronson Health		bronsonhealth.com		Michael VanPutten		Digital Media Supervisor		Multi-hospital health system						I don't know		Slightly outperforming		Unsure		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1				1				1		1		1		-1		4		Average		1				1																																								Increase staff				Increase staff				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff								Remain the same		Remain the same		Some		None		Most		None		A little		A little		None		A little		A little		A little		None		Most		Most		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		208		Complete		Spartanburg Regional Healthcare System		www.SpartanburgRegional.com		Jenny Connell		Director of Digital and Interactive Media		Multi-hospital health system				641		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		1		1		-2		1		-1		-1		-3		Average		5		128.20		5																																								Increase staff				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Decrease staff		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		A little		A little		Some		None		None		A little		None		A little		Some		Most		Some		Increase		Increase		Increase		Increase		Decrease		Remain the same		Remain the same

		211		Complete		Nucleus Medical Media		www.nucleushealth.com		KIm Carbonara		Sales Director		Vendor / consultant						I don't know																																										I don't know

		212		Complete		IRMC Physician Group		www.IRMCdocs.org		Annie Rizzo		Marketing manager		Medical group or physician practice				0		None - we don't have inpatient beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		-1		1		1		-1		1		2		2		2		7		Leader		1		- 0		1		0.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		All		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		213		Complete		MultiCare Health System		www.multicare.org		Marce Edwards		Manager, Digital Services		Multi-hospital health system				1500		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		-1		1		2		1		1		7		Leader		7		214.29		7		0.50				1.00				0.50				0.50		1.50		0.50		1.00				1.00		0.50		1.00												Remain the same				Remain the same				Unsure				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		Some		Most		None		None		Some		None		A little		None		Most		Most		Remain the same		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same

		214		Complete		Memorial Hospital of Sweetwater County		sweetwatermemorial.com		Deb Sutton		Marketing & PR Director		Community hospital				99		Under 200 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		1		2		1		1		1		1		2		-1		8		Leader		1		99.00		1		n/a				1.00				1.00				1.00		1.00		n/a		1.00		1.00		1.00		1.00		1.00								n/a		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Some		Most		A little		All		A little		None		None		A little		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		216		Complete		Medical City Healthcare		Medicalcityhealthcare.com		Laura DeSmeth		Senior Director of Digital Communications		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		1		1		1		-1		-1		2		-1		-1		1		Average		3				3		O				1.00				0.50				0.50		0.50		0.50		0.50		0.50		0.00		0.00		0.25								0.00		0.00		Increase staff				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same										Remain the same		A little		None		Most		A little		Some		None		None		A little		None		All		Most		Some		Some		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Increase

		218		Complete		LCMC Health		www.lcmchealth.org		Robert Gassiot		Creative Director		Multi-hospital health system				1568		1,000 or more beds		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly underperforming				1		1		1		1		1				-1		4		Average		2		784.00		2		2.00				1.00				3.00				1.00		2.00		1.00		1.00		1.00		1.00		0.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Some		Some		Some		A little		None		Some		Some		Some		None		None		Some		A little		A little		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		219		Complete		Carle Foundation Hospital		https://www.carle.org/		Jennifer Moore		Physician Communications Specialist		Multi-hospital health system				413		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		21		19.67		21-50		0.50				2.50				1.00						0.50				2.00						0.50		1.00								1.00		0.50		Remain the same				Remain the same				Remain the same				Unsure		Remain the same		Unsure		Remain the same		Unsure		Unsure		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		None		None		A little		None		A little		None		None		None		None		None		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		220		Complete		Lakeview Medical Center		lakeviewmedical.com		Lisa Laatsch		Marketing & Community Relations Manager		Multi-hospital health system				40		Under 200 beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		-2		-2		-2		-2		-2		-1		-1		-1		-13		Laggard		2		20.00		2		0.00				0.50				0.25				0.00		0.25		0.00		0.50		0.25		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		A little		None		Some		None		A little		A little		None		None		None		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		221		Complete		Thompson Health		www.thompsonhealth.com		Margaret Fowler		Webmaster/Digital Media Coordinator		Single-hospital health system				113				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Significantly outperforming														2		2		4		Average		1		113.00		1		0.10				0.10				0.10				0.10		0.10		0.10		0.10		0.10		0.10		0.10		0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		Some		None		None		None		None		None		None		A little		None		None

		222		Complete		Winona Health		winonahealth.org		Annette Calteaux		Art Director		Community hospital				100		Under 200 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		3		33.33		3		1.00				1.00				1.00				2.00		1.00		2.00		1.00		3.00		3.00				1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		A little		None		None		None		None		None		None		None		Some		None		A little		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		223		Complete		On-Site Studios		on-sitestudios.com		Erin Ehlers		Director of Brand Development		Vendor / consultant						I don't know																																										I don't know

		224		Complete		Sarah D. Culbertson Memorial Hospital		www.cmhospital.com		Molly Sorrell		Director of Marketing		Critical access hospital				22		Under 200 beds		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		-2		-2		-1		-2		-2		2		-1		-1		-9		Laggard		1		22.00		1						0.25				0.20						0.10				0.25		0.10		0.10																Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Most		Most		None		Some		None		Some		None		None		None		All		All		All		Increase		Increase		Unsure		Remain the same		Increase		Remain the same		Remain the same

		225		Complete		UC Davis Health		health.ucdavis.edu		Vicki Bencken		Digital Communication Director		Single-hospital health system				627		500-999 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		-1		-2		-1		-2		-1		1		-2		-1		-9		Laggard		5		125.40		5		0.15				0.00				0.10				0.00		1.50		0.10		1.20		0.50		0.50		0.10		0.10								0.25		0.50																																								None		A little		A little		A little		None		None		None		None		A little		Some		A little		Some		A little		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		227		Complete		UI Health		hospital.uillinois.edu		Eric		Asst. Dir. Web and Digital		Single-hospital health system				450		200-499 beds		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		1		-2		1		-1		1		2		1		2		5		Average		5		90.00		5		1.00				1.00				1.00				1.00		3.00		1.00		1.00		1.00		1.00		2.00		0.00								2.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		Some		None		None		None		A little		None		None		A little		None		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		228		Complete		Winona Health		www.winonahealth.org		Christie Nicklay		Web/Graphic Designer		Community hospital				99		Under 200 beds		Unsure		Slightly outperforming		Unsure		Slightly underperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly underperforming				1				-1		1		1				-1		1		Average		3		33.00		3		0.25				1.00				0.50				0.25		0.75		0.25		0.50		0.25		0.25		0.25		0.00								0.50		0.25		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		None		None		None		A little		None		None		None		A little		Most		A little		Most		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		229		Complete		Childrens Hospital of Wisconsin		http://www.chw.org		Brent Kaul				Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		1		1		1		-2		-1		2		1		-1		2		Average		8				8																																								Increase staff				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Remain the same		Remain the same		A little		None		Some		Some		A little		None		None		None		None		None		A little		A little		A little		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Increase

		230		Complete		Glencoe Regional Health Services		grhsonline.org		Laura Kuvaas		Marketing Specialist		Single-hospital health system				25		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		-1		-1		1		1		1		1		4		Average		2		12.50		2		0.10				0.40				0.10				0.10		0.20		0.10		0.20		0.10		0.20		0.10		0.20								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		A little		None		None		A little		A little		Some		None		Unsure		Some		A little		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		231		Complete		Southeast Georgia Health System		sghs.org		Laura Young		Director, Marketing & PR		Multi-hospital health system				550		500-999 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		5		110.00		5		0.00				0.50				0.25				0.00		0.50		0.25		0.25		0.50		0.50		0.50		0.25								0.25		0.25		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		Most		A little		Most		Most		Some		Some		A little		Some		Most		Most		Most		Decrease		Increase		Remain the same		Remain the same		Remain the same		Decrease		Remain the same

		233		Complete		Chesapeake Regional Healthcare		https://chesapeakeregional.com		Sean Pomory		Digital Media Specialist		Single-hospital health system				310		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		1		1		1		-1		-1		-2		Average		1		310.00		1		0.10				0.10				0.10				0.10		0.30		0.30		0.20		0.10		0.10		0.10		0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Some		None		None		A little		None		None		None				Most		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Remain the same

		235		Complete		Axia		axia women's health		Joan Ridler		Marketing Director		Medical group or physician practice						I don't know		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		-2		-2		-2		-2		-2		-2		-2		-2		-16		Laggard		1				1		0.00				0.00				0.50				0.00		0.50		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		All		None		Some		All		Most		A little		None		None		All		All		All		Increase		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase

		238		Complete		Banner Health		www.BannerHealth.com		Scott Reimer		Director, Marketing/PR		Other (please specify)		Health System (hospitals, employed docs, other related services)				I don't know		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		1		1		2		1		-1		1		-1		-1		3		Average						I don't know																																								Increase staff				Increase staff				Remain the same				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Remain the same								Remain the same		Remain the same		Some		Some		Some		A little		None		None		Some		None		None		None		Some		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		239		Complete		WellSpan Health		wellspan.org		Katie Kolt		Digital Marketing Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Significantly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		-1		-2		1		-2		-1		-1		1		-1		-6		Laggard		2				2		0.20				0.20				0.40				0.10		0.20		0.20		0.10		0.20		0.20		0.00		0.00								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Some		Some		None		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		241		Complete		Inova Medical Group		www.inova.org/img		Carol King		Marketing PR Manager 2		Multi-hospital health system						I don't know		Unsure		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming				-1		-1		-2		1		-1		-1		-1		-6		Laggard		6				6		1.00				0.00				1.00				1.00		3.00		1.00		1.00		0.00		0.25		0.00		0.00								2.00		2.00		Unsure				Unsure				Increase staff				Increase staff		Unsure		Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Some		None		Some		A little		None		A little		None		None		None		None		A little		A little		A little		Remain the same		Increase		Increase		Remain the same		Unsure		Unsure		Unsure

		242		Complete		North Kansas City Hospital		nkch.org		Jodi Rawson		Digital Marketing Coordinator		Community hospital				451		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		1		-1				-1		1		1		-1		1		Average		2		225.50		2		0.25				0.50				0.25				0.25		0.50		0.25		0.50		0.25		0.25		0.25		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		A little		A little		None		None		None		None		None		Some		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		244		Complete		LCMC Health		https://www.lcmchealth.org/		Meg LaBumbard		Director of Marketing & Communications		Multi-hospital health system						I don't know		Slightly underperforming		Unsure		Slightly underperforming		Unsure		Unsure		Slightly underperforming		Significantly underperforming		Significantly underperforming		-1				-1						-1		-2		-2		-7		Laggard		5				5		1.00				1.00				0.00				1.00		0.50		0.50		0.50		0.50		0.50		0.00		0.50								0.00		1.00		Remain the same				Remain the same				Unsure				Remain the same		Remain the same				Remain the same		Remain the same		Remain the same		Remain the same												Remain the same		Most		Some		All		Most		Unsure		Unsure		None		Some		None		None		Unsure		Unsure		Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		245		Complete		Yankton Medical Clinic, P.C.		www.yanktonmedicalclinic.com		Cheryl Havermann		Director of Marketing		Medical group or physician practice				0		None - we don't have inpatient beds		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Unsure		Slightly outperforming		Slightly underperforming		Significantly underperforming		-1		-1		-2		-2				1		-1		-2		-8		Laggard		1		- 0		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		None		Some		None		None		None		None		None		None		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		246		Complete		Tenet Florida Physician Services		www.tenetfloridaphysicianservices.com		David DiPino		Public Relations Manager, Marketing Department		Medical group or physician practice				0		None - we don't have inpatient beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		2		2		2		1		2		1		2		1		13		Leader		3		- 0		3		1.00				4.00				3.00				3.00		1.00		1.00		2.00		3.00		4.00		1.00		2.00								3.00		3.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		A little		A little		Some		None		None		None		A little		A little		A little		A little		Remain the same		Increase		Remain the same		Increase		Remain the same		Increase		Remain the same

		247		Complete		Greenville Health System		ghs.org		Tim McGuire		Manager, Digital Engagement		Multi-hospital health system				1400		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		1		1		2		1		1		1		-1		7		Leader		3		466.67		3		0.50				0.50				0.25				0.75		0.25		0.25		0.25		0.25		0.25		0.25		0.50								0.25		0.25		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		All		A little		None		None		None		None		None		None		None		None		None		Increase		Remain the same		Increase		Increase		Increase		Increase		Increase

		249		Complete		Tenet Florida Physician Services		www.TFPSDocs.com		Lisa		Marketing Specialist		Medical group or physician practice						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		-1		1		1		6		Leader		3				3																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		250		Complete		TNC		truenorthcustom.com		Leeann		VP		Vendor / consultant						I don't know																																										I don't know

		251		Complete		VCU Health		vcuhealth.org		Nicole Brown		senior communications specialist		Other (please specify)		Academic Medical Center		1125		1,000 or more beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		-1		2		2		2		2		13		Leader		3		375.00		3		0.50				0.00				0.00				0.00		2.00		2.00		1.00		2.00		2.00		2.00		1.50								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff		Remain the same		Most		Most		Most		None		A little		Some		None		A little		None		Some		None		Most		Most		Increase		Increase		Remain the same		Increase		Increase		Increase		Increase

		252		Complete		Bay Area Hospital		www.bayareahospital.org		Barbara Bauder		Chief Development Officer		Community hospital				178		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		1		1		1		-1		-1		2		1		2		6		Leader		1		178.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		None		Some		All		All		None		None		None		Some				All		All		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase		Remain the same

		254		Complete		Munson Healthcare		www.munsonhealthcare.org		Keri Amlotte		Digital Marketing Specialist		Multi-hospital health system						I don't know		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		-2		-2		-1		-2		-2		-1		-2		-2		-14		Laggard		2				2		0.10				0.80				0.10				0.00		0.40		0.00		0.20		0.10		0.10		0.00		0.00								0.10		0.10		Remain the same				Remain the same				Increase staff				Increase staff		Increase staff		Remain the same		Increase staff		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		None		None		None		A little		None		A little		None		Most		None		Most		Most		Remain the same		Increase		Increase		Remain the same		Remain the same		Decrease		Decrease

		255		Complete		Henry Ford Health System		www.henryford.com		Kelsey O'Neil		Web Services Associate		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		1		1		2		2		2		2		14		Leader						I don't know																																																																														Some		Some		Some		None		Some		A little		A little		Some		A little		A little		Some		Some		Some

		256		Complete		Morgan Memorial Hospital		www.mmh.org		Megan Morris		Dir. of Development and Community Relations		Critical access hospital				25		Under 200 beds		Unsure		Unsure		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Slightly underperforming		Slightly underperforming						1						1		-1		-1		0		Average		1		25.00		1																0.50				0.50																																		Remain the same				Remain the same																												A little				Some														Unsure		Unsure		Unsure		Unsure		Unsure		Increase		Increase

		257		Complete		King's Daughters Medical Center		kdmc.org		David Culpepper		Director of Marketing/PR		Community hospital						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		2		1		1		1		9		Leader						I don't know		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		Most		Some		Most		Most		Some		A little		Some		Most		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		258		Complete		HDTS Group		www.shimcode.com		Steve Sisko		Servant Leader		Vendor / consultant						I don't know																																										I don't know

		261		Complete		Beatrice Community Hospital & Health Center		www.BeatriceCommunityHospital.com		Diane Vicars		Director of Marketing		Critical access hospital				25		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming				Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1				-1		1		-1		-1		-5		Laggard		12		2.08		11-15		0.00				0.50				0.00				0.00		0.50		0.00		0.50		0.00		0.00		0.00		0.00								0.00		0.00																																								A little		None		None		None		A little		None		A little		None		None		None		None		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		263		Complete		Wheaton Franciscan Healthcare, Ascension		https://www.mywheaton.org/		Allison Truelove		Digital Marketing Specialist		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		-1		1		-1		1		1		-2		Average		2				2																																								Remain the same				Unsure				Unsure				Remain the same		Unsure		Remain the same		Remain the same		Unsure		Decrease staff		Decrease staff		Unsure								Unsure		Unsure		A little		None		Some		Some		A little		A little		None		None		None		None		Most		None		A little		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		265		Complete		The Consulting Group		TCGms.org		Jordan Starnes				Vendor / consultant						I don't know																																										I don't know

		266		Complete		Martin Health System		martinhealth.org		Scott Samples		Director, Marketing Communications		Multi-hospital health system				521		500-999 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		1		2		1				1		2		2		1		10		Leader		2		260.50		2		0.10				0.25				0.10				0.10		0.10		0.10		0.50		0.10		0.10		0.10		0.25								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		Some		A little		A little		Some		None		None		A little		A little		A little		A little		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		271		Complete		CHOC Children's		choc.org		Dee Dee Jacobs		Digital Marketing and Content Manager		Multi-hospital health system				370		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		1		1		1		1		1		2		2		2		11		Leader		7		52.86		7		0.00				2.00				2.00				1.00		2.00		0.00		2.00		1.00		1.00		1.00		0.00								1.00		2.00		Increase staff				Increase staff				Increase staff				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Some		None		None		Most		None		A little		None		A little		All		A little		A little

		272		Complete		CQuence Health Group		www.cquencehealth.com		Jill Reeves		Marketing Manager		Vendor / consultant						I don't know																																										I don't know

		273		Complete		Yuma Regional Medical Center		yumaregional.org		Rebecca		Marketing Stratigist		Community hospital				406		200-499 beds		Slightly outperforming		Slightly underperforming		Unsure		Significantly underperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		-1				-2				1		1		1		1		Average		1		406.00		1		0.00				0.10				0.20				0.00		0.20		0.10		0.20		0.10		0.00		0.00		0.00								0.10		0.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		Most		None		None		A little		Some		None		None		None		A little		All		Some		Some		Increase		Increase		Unsure		Remain the same		Remain the same		Remain the same		Remain the same

		274		Complete		Henry Mayo Newhall Hospital		henrymayo.com		Patrick Moody		Director of Marketing		Community hospital				232		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		1		-2		-1		1		-1		-1		-5		Laggard		2		116.00		2		0.20				1.00				1.00				0.00		1.00		0.50		1.00		0.50		1.00		0.00		0.20								0.00		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		None		None		None		None		None		None		A little		Most		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		275		Complete		Advocate		Advocatehealth.com		KimBozek				Multi-hospital health system				3000		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming				Significantly underperforming				Significantly underperforming		Slightly outperforming		1		1		1				-2				-2		1		0		Average		9		333.33		9		2.00				2.00				4.00				2.00		2.00		2.00		2.00		0.00		0.00		1.00		1.00								1.00		1.00		Decrease staff				Remain the same				Remain the same				Decrease staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		All		A little		Most		Most		Most		Most		Some		None		None		Most		Most		Some		Some		Remain the same		Remain the same		Decrease		Remain the same		Remain the same		Unsure		Remain the same

		276		Complete		wheel42		wheel42.com		daniela		Marketing & Design		Vendor / consultant						I don't know																																										I don't know

		277		Complete		AUHealth		Www.augustahealth.org		Karla Leeper		EVP for Strategic Communication and CMO		Single-hospital health system				300		200-499 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		1		1		2		-2		-1		2		-1		-1		1		Average						I don't know																		1.00		2.00		2.00		3.00		3.00		4.00								5.00		2.00																Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		All		A little		All		Some		A little		Most		None		None		None		A little		Some		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		278		Complete		Foundation Health Partners		www.foundationhealth.org		Kelly Atlee		Director of Public Relations		Community hospital				152		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		1		1		1				1		1		-1		-1		3		Average		1		152.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		A little		Unsure		A little		A little		A little		Some		None		None		None		A little		A little		Increase		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Remain the same

		279		Complete		Memorial Medical Center		ashlandmmc.com		Beth Probst		Sr. Marketing & Communications specialist		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Unsure		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming		1		1		2						2		-1		-1		4		Average		2		12.50		2		0.10				0.40				0.10				0.00		0.10		0.00		0.20		0.30		0.30		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Most		None		Some		Most		None		A little		None				All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		280		Complete		Mountain States Health Alliance		www.mountainstateshealth.com		Lori Crisp		Director of Marketing, NW Territory		Multi-hospital health system				3000		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		1		1		1		1		-1		1		1		2		7		Leader		5		600.00		5		1.00				1.00				1.00				1.00		1.00				3.00		10.00		10.00																Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Unsure		Increase staff		Remain the same		Increase staff		Unsure		Unsure								Unsure		Unsure		Most		A little		All		Most		Some		All		A little		A little		None		Unsure		Most				All		Unsure		Unsure		Unsure		Unsure		Increase		Increase		Increase

		281		Complete		New Hanover Regional Medical Center		www.nhrmc.org		Carolyn Fisher		Director, Marketing and Public Relations		Multi-hospital health system				722		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		-1		-1		1		1		1		4		Average		2		361.00		2		0.00				1.00				0.50				0.50		1.00		0.50		0.50				0.50		0.50		0.00								0.50		0.00		Increase staff				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		None		A little		None		A little		None		Some		A little		Some		Some		Some		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		282		Complete		ePatientFInder		www.epatientfinder.com		James Foster		VP Marketing and Sales Operations		Vendor / consultant						I don't know																																										I don't know

		284		Complete		silvertech, inc.		www.silvertech.com		chad campbell		Account Manager		Vendor / consultant						I don't know																																										I don't know

		286		Complete		Mt San Rafael Hospital		www.msrhc.org		Michael Archuleta		CIO		Community hospital				25		Under 200 beds		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		2		-1		-1		-1		-1		-1		-1		-1		-5		Laggard		2		12.50		2		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		None		None		None		None		None		None		None		None		None		None		None		None		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		287		Complete		Fulton County Health Center		www.fultoncountyhealthcenter.org		Steve McCoy		Director, Marketing and Planning		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		-1		-1		-1		1		1		1		2		Average		1		25.00		1		1.00				1.00				1.00				0.00		1.00		0.00		1.00		1.00		1.00		1.00		0.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		None		None		Most		None		None		A little		None		None		Some		Most		Most		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Increase		Increase

		288		Complete		MUSC Children's Health		musckids.org		Sue Lindstrom		Director, Marketing and Communications		Specialty hospital						I don't know		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-2		-1		-1		-1		-1		1		-1		-1		-7		Laggard		5				5						1.00				0.50								1.00										2.00												Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure				Unsure														Most		Some		All		All		Unsure		Unsure		All		Unsure		Unsure		None		None		All		All		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		289		Complete		Kelley & Associates Advertising		Kelleyadv.com		Kim Strickland		Senior Art Director		Vendor / consultant						I don't know																																										I don't know

		291		Complete		Mortar Advertising		www.mortaragency.com		mark williams		CEO		Vendor / consultant						I don't know																																										I don't know

		292		Complete		Medicom health		Medicomhealth.com		Jane Astrup				Vendor / consultant						I don't know																																										I don't know

		293		Complete		Phase2 Technology		www.phase2technology.com		Oliver Tree		Patient experience Manager		Vendor / consultant						I don't know																																										I don't know

		296		Complete		LionShare		lionsharemarketing.com		Valerie Robertson				Vendor / consultant						I don't know																																										I don't know

		297		Complete		Medicom Health		medicomhealth.com		Michael				Vendor / consultant						I don't know																																										I don't know

		298		Complete		WellHealth Medical Group		wellhealthmedicalgroup.com		Meghan Bailey		Director of Marketing		Medical group or physician practice						I don't know		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Unsure		Unsure		Significantly outperforming		Significantly outperforming		-1		2		-1		2						2		2		6		Leader		1				1						1.00				1.00				1.00		1.00				1.00		1.00		1.00		1.00		1.00												Unsure				Remain the same				Remain the same				Remain the same		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Unsure		Unsure		A little		None		None		None		Most		All		None		A little		None		A little		None		All		All		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		299		Complete		MCW		www.mcw.edu		Keith Murphy		Channels Manager		Medical group or physician practice						I don't know		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		-1		-1		-2		-2		-1		-1		-1		1		-8		Laggard		20				16-20		1.00				5.00				0.00				1.00		1.00		0.00		1.00		3.00		1.00		0.00		2.00								0.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		Some		Most		A little		A little		Most		Some		Most		Some		Most		Most		All				Decrease		Decrease		Decrease		Decrease		Decrease		Decrease		Decrease

		300		Complete		Ten Adams		tenadams.com		Nancy Daugherty				Vendor / consultant						I don't know																																										I don't know

		301		Complete		University of Arkansas for Medical Sciences (UAMS)		http://uamshealth.com		Donna Hill		Marketing Strategist		Single-hospital health system				508		500-999 beds		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		1		2		1		-1		2		-1		2		2		8		Leader		2		254.00		2		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		0.40		1.00								1.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		None		None		None		None		None		None		None		None		None		None		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		302		Complete		Nucleus Medical Media		http://hlp.nucleushealth.com/		Barbara Owens		Account Manager		Vendor / consultant						I don't know																																										I don't know

		304		Complete		Tufts Medical Center		https://www.tuftsmedicalcenter.org/		Allison Wendorf		Marketing and Communications Manger		Multi-hospital health system				415		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		1		1		1		-2		-1		-1		1		2		2		Average		2		207.50		2		0.00				0.30				0.20				0.00		0.50		0.20		0.20		0.20		0.20		0.10		0.00								0.00		0.00		Increase staff				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Most		None		None		A little		None		None		None		None		Some		All		Some		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		307		Complete		Virginia Hospital Center		virginiahospitalcenter.com		Michael Mistretta		CIO		Single-hospital health system				400		200-499 beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		-2		-2		-2		-1		-1		-1		-2		-2		-13		Laggard		1		400.00		1		0.00				0.00				0.00				0.00		0.00		0.00		0.00		0.00		0.00		0.00		0.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		309		Complete		SCL Health		sclhealth.org		Julie Lindsay		Director, Digital Services		Multi-hospital health system						I don't know		Slightly outperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		1		-2		-1		-2		-1		-1		2		1		-3		Average						I don't know		0.50				2.00				3.00				1.50		3.00		0.00		1.00		3.00		1.00		0.00		2.00								0.50		0.00		Increase staff				Remain the same				Remain the same				Increase staff		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Remain the same		Unsure		Most		Some		Most		Some		A little		A little		Some		A little		Some		Most		Some		A little		Most		Remain the same		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		411		Complete		Central Montana Medical Center		www.cmmccares.org		Stephanie Prater		Marketing Coordinator		Critical access hospital				25		Under 200 beds		Unsure		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming				1		-1		-1		-1		2		-1		-1		-2		Average		0				0		0.00				0.00				0.00				0.00		0.00		0.00		0.25		0.25		0.00		0.25		0.00								0.25		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		All		All		None		None		None		None		All		All		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		415		Complete		Cookeville Regional Medical Center		www.crmchealth.org		Hannah Davis		Marketing and Public Relations Specialist		Community hospital				247		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1		1		-2		-1		1		2		2		5		Average		2		123.50		2		1.00				1.00				2.00				0.00		2.00		0.00		2.00		1.00		2.00		2.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Most		None		Some		A little		None		None		None		Some		Most		Most		Most

		416		Complete		OrthoIllinois		www.orthoillinois.com		Lynne Pratt		Marketing Director		Medical group or physician practice						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		1		2		1		1		1		3		Average		1				1		0.00				1.00				1.00				2.00		1.00		1.00		2.00		1.00		1.00		1.00		0.00								1.00		1.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Unsure								Remain the same		Remain the same		None		Some		All		Some				A little		Some		None		None		A little		None		Most		All		Increase		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase

		417		Complete		virtualtech design		virtualtechdesign.com		Anthony Passeri				Vendor / consultant						I don't know																																										I don't know

		418		Complete		Gundersen Health System		https://www.gundersenhealth.org/		Marna Holley				Multi-hospital health system				495		200-499 beds		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		2		2		1		1		-1		1		1		1		8		Leader		5		99.00		5		0.50				0.20				0.50				0.20		0.20		0.20		1.00		0.30		0.30		0.30		0.50								0.40		0.40		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		A little		None		None		None		None		None		None		None		None		None		Remain the same		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		420		Complete		Carson Tahoe Health		carsontahoe.com		Diane Rush		Director Marketing & Public Information		Multi-hospital health system				250		200-499 beds		Significantly outperforming		Slightly outperforming		Significantly outperforming				Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		2		1		2				1		2		1		2		11		Leader		2		125.00		2						0.30				0.20						0.50				0.50		0.10														0.20		0.20						Remain the same				Remain the same						Remain the same				Remain the same		Remain the same														Remain the same		Remain the same		Most		A little		All		None		All		All		All		All		All		All		Some		Some		Some		Remain the same		Increase		Decrease		Remain the same		Increase		Increase		Remain the same

		421		Complete		Avera Health		avera.org		Nathanael Anderson		Digital Coordinator		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		1				1		2		2		2		12		Leader		5				5		0.50				1.50				0.25				0.50		3.00		0.50		1.00		2.00		1.00		0.50		1.00								0.00		0.00		Remain the same				Increase staff				Increase staff				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Increase staff								Unsure		Unsure		Some		Some		Most		A little		Some		A little		Some		A little		None		Some		A little		Most		Most		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Decrease

		423		Complete		Clarion Hospital		www.clarionhospital.org		Julie Kunselman		Director of Marketing & Physician Recruitment		Community hospital				70		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-1		-1		-1		-1		-1		-8		Laggard		2		35.00		2		0.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		424		Complete		Yale New Haven Health System		ynhh.org		Cortney Mears		Manager, Digital Engagement		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		1		-1		1		-1		1		2		-1		2		4		Average		3				3		1.00				0.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		0.00		0.00								1.00		0.00																																								Some		Some		Some		Some		Some		A little		A little		Some		A little		Some		All		Most		Most

		426		Complete		Northwestern Medicine		nm.org		Scott Schuster		Digital Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Unsure		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1				2		-1		1		1		1		1		6		Leader		10				10		0.25				2.00				1.00				0.50		2.00		0.00		3.00		1.50		1.00		1.00		2.00								0.00		1.00		Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Decrease staff		Remain the same		Increase staff								Remain the same		Increase staff		Most		None		Some		Some		Most		Most		None		A little		Some		Some		Some		Some		All		Remain the same		Increase		Increase		Remain the same		Increase		Increase		Remain the same

		427		Complete		Bellin Health		bellin.org		Moira Green		Web Project Manager		Multi-hospital health system				200		200-499 beds		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		1		-1		-1		-1		-1		-1		-1		1		-4		Laggard		1		200.00		1						1.00										1.00																												Increase staff																																		A little		Some		All		Some		Some		Most		Some		Some		None		Most		All		Most		Some		Increase		Increase		Remain the same		Increase		Remain the same		Increase		Remain the same

		429		Complete		Abington - Jefferson Health		www.abingtonhealth.org		Joshua Snow		Web Center Manager		Multi-hospital health system				665		500-999 beds		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		-1		2		1		-1		1		1		1		5		Average		3		221.67		3		2.00				2.00				1.00				2.00		1.00		1.00		2.00		1.00		1.00		1.00		1.00								2.00		2.00		Remain the same				Remain the same				Increase staff				Unsure		Remain the same		Unsure		Increase staff		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		Most		A little		A little		None		Some		A little		None		None		None		A little		A little		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		431		Complete		EvergreenHealth		www.evergreenhealth.com		Joy Weller		Mktg & Digital Media Specialist		Multi-hospital health system				318		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		-1		1		1		1		1		1		2		2		8		Leader		3		106.00		3		2.00				3.00				2.00				2.00		1.00		1.00		1.00		2.00		2.00		0.00		0.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		A little		Some		Some		A little		Some		None		None		None		None		All		Some		Some		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Increase

		432		Complete		Gordon Memorial Health Services		www.gordonmemorial.org		Courtney Ostrander		Executive Assistant/Marketing Coordinator		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		-1		1		-1		-1		1		1		1		2		Average		0				0		0.00				0.20				0.00				0.20		0.20		0.00		0.20		0.00		0.20		0.00		0.00								0.00		0.00																																								Some		None		None		None		All		All		None		None		None		None		All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		433		Complete		Wayne State University School of Medicine		http://www.med.wayne.edu/		Lisa Bastuba		Web Services Manager		Medical group or physician practice						I don't know		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		2		1		1		1		1		2		1		-1		8		Leader		2				2																																								Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Some		None		Some		None		None		None		None		None		None		None		A little		None		None

		434		Complete		Asante		https://www.asante.org		Philip Stanley		Digital Marketing Specialist		Multi-hospital health system				552		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-1		1		1		-1		-1		-4		Laggard		1		552.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		Some		None		None		None		None		None		None		None		None		A little		Some		Most		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		435		Complete		Saint Peters Health Partners		www.sphp.com		Chad Fleming		Network Administrator III		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1		2		1		2		1		2		2		12		Leader		30				21-50		6.00				1.00				4.00				2.00		4.00		1.00		1.00		1.00		2.00		1.00		2.00								4.00		4.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Some		Some		None		None		A little		A little		None		Some		Some		Some		None		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		437		Complete		Cone Health		http://www.conehealth.com		Matt McKinney		Digital Communications Manager		Multi-hospital health system				1254		1,000 or more beds		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		2		-1		-2		-1		1		1		1		0		Average		2		627.00		2						0.25								0.25		0.25		0.25		0.25		0.25		0.25				0.25																										Increase staff																								None		Some		Most		None		A little		A little		None		Some		Some		Most		Some		All		All		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Increase

		438		Complete		Parkview Medical Center		www.parkviewmc.com		Steven T. Medina		Digital Marketing Specialist		Community hospital				300		200-499 beds		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		1		1		2		2		2		2		14		Leader		2		150.00		2		2.00				5.00				5.00				2.00		1.00		1.00		3.00		5.00		5.00		2.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Most		Remain the same		Increase		Remain the same		Increase		Increase		Increase		Increase

		439		Complete		Parkview Medical Center		https://www.parkviewmc.com/		Kalen Carter		Internal Communications Coordinator		Community hospital				300		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		1		1		1		8		Leader		2		150.00		2		2.00				5.00				2.00				2.00		2.00		2.00		2.00		2.00		5.00		2.00		1.00								2.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		None		None		Some		Some		A little		Some		Some		A little		Some		Some		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		440		Complete		Advocate Health Care		www.advocatehealth.com		Christine Bon		Director, Digital Marketing		Multi-hospital health system				3500		1,000 or more beds		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		1		2		1		1		2		2		2		13		Leader		14		250.00		11-15		1.00				2.00				1.00				0.00		2.00		0.00		2.00		1.00		0.00		3.00		0.00								2.00		1.00		Unsure				Increase staff				Increase staff				Unsure		Increase staff		Increase staff		Remain the same		Remain the same		Unsure		Remain the same		Unsure								Increase staff		Remain the same		A little		Some		Some		A little		A little		A little		None		None		None		None		None		None		None		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		442		Complete		McDonough District Hospital		www.MDH.org		Patrick Osterman		Public Relations/Marketing Leader		Other (please specify)		District Hospital		48		Under 200 beds		Slightly underperforming		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		-1		1						1		2		1		1		5		Average		3		16.00		3																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		444		Complete		MIT Medical		medical.mit.edu		David Tytell		Director of Marketing		Medical group or physician practice				0		None - we don't have inpatient beds		Slightly outperforming		Slightly outperforming		Unsure		Slightly underperforming		Unsure		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1				-1				1		2		2		6		Leader						I don't know		0.25				1.25				0.25				0.25		0.25		0.00		0.25		0.75		0.25		0.25		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		A little		Some		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Decrease

		445		Complete		Owensboro Health		owensborohealth.org		Brian Hamby		Director of Marketing		Multi-hospital health system				477		200-499 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		1		-1		1		-2		1		2		2		2		6		Leader		3		159.00		3		0.00				0.50				0.00				0.00		0.50		0.00		0.50		0.00		0.00		0.00		1.00								0.00		0.00		Remain the same				Increase staff				Remain the same				Remain the same		Increase staff		Remain the same				Remain the same		Remain the same		Remain the same		Remain the same								Decrease staff		Decrease staff		Most		None		A little		None		A little		Most		None		Some		Some		None		None		Some		Some		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase

		446		Complete		UNC Health Care		www.unchealthcare.org		Katie O'Brien		Director, Digital Strategy		Multi-hospital health system				3400		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		1		1		1		-2		1		1		-1		1		3		Average		5		680.00		5		0.00				1.00				0.25				0.50		1.50		0.25		0.75		1.00		0.25		0.00		1.00								0.00		0.00						Remain the same				Remain the same				Remain the same		Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Most		A little		Some		Most		None		Some		A little		All		Some		All		All

		447		Complete		Hanlon Creative		www.hanloncreative.com		Toby Eberly		Vice President		Vendor / consultant						I don't know																																										I don't know

		449		Complete		Altruis		www.altruis.com		Ingrid Korgemagi		VP Marketing		Vendor / consultant						I don't know																																										I don't know

		450		Complete		C2 Marketing & Strategy, LLC		c2marketingstrategy.com		Katherine E Ressler		President		Vendor / consultant						I don't know																																										I don't know

		453		Complete		St. Croix Regional Medical Center		www.scrmc.org		Jessica Minor		Marketing Director		Community hospital				31		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-2		-1		1		-1		-1		-7		Laggard		0				0																				0.25																0.25				Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Increase staff		Increase staff		Increase staff								Remain the same		Remain the same		None		None		A little		None		None		A little		None		None		None		None		All		All		All		Remain the same		Increase		Increase		Increase		Increase		Increase		Remain the same

		455		Complete		PIA Medical		piamedical.com		Dan Bickford		Vice President		Vendor / consultant						I don't know																																										I don't know

		459		Complete		HealthTexas Medical Group		HealthTexas.org		Tricia Lopez		Executive Marketing Director		Medical group or physician practice				0				Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		1		1		1		-1		2		2		2		2		10		Leader		1		- 0		1		2.00				2.00				2.00				1.00		1.00		1.00		2.00		1.00		1.00		2.00		2.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		None		Some		Most		A little		Some		None		Some		A little		Some		Some		Remain the same		Increase		Increase		Remain the same		Increase		Increase		Increase

		460		Complete		MidMichigan Health		www.midmichigan.org		Shelley Radosa		Marketing Specialist		Multi-hospital health system				633		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1				1		1		1		1		7		Leader		2		316.50		2		1.20				1.20				2.00				1.20		1.20		1.20		1.00		1.20		1.20		1.20		1.20								1.20		1.20		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Some		Some		Some		Some		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		462		Complete		Buxton Company		Www.buxtonco.com		Peter Healey		Vice President		Vendor / consultant						I don't know																																										I don't know

		463		Complete		Signature Healthcare		www.signature-healthcare.org		Rachel Labas		Media and PR Supervisor		Single-hospital health system				216		200-499 beds		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Significantly underperforming		1				1		-1		-1		1		-2		-2		-3		Average		4		54.00		4		0.50				1.00				0.50				0.00		1.00		0.00		1.00		1.00		2.00		0.00		0.00								0.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same								Increase staff		Increase staff		Some		A little		Most		None		None		None		None		Some		Some		Most		All		All		Most		Remain the same		Remain the same		Remain the same		Increase		Remain the same		Increase		Increase

		464		Complete		Children's Health		Childrens.com		Mindy Miller		Sr Dir of Digital Strategy		Multi-hospital health system				600		500-999 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Slightly outperforming		2		1		1		1		2		2		1		1		11		Leader		18		33.33		16-20		2.00				1.50				2.00				1.50		6.00		0.50		1.00		1.00		0.50		0.50		2.00								1.50		1.00		Increase staff				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		A little		Some		Most		None		None		A little		None		Some		None		Some		Some		None		Some		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		465		Complete		Sturdy Memorial Hospital		www.sturdymemorial.org		William Florentino		Chief Marketing and Development Officer		Community hospital				132		Under 200 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1		2		1		2		1		2		2		12		Leader		2		66.00		2		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		Most		None		None		None		None		None		None		A little		A little		Most		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		467		Complete		Mercy Medical Center		www.mercycare.org		Mark		Manager, Marketing-Communications		Single-hospital health system				350		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Unsure		Significantly outperforming												2				2		4		Average		1		350.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		A little		A little		A little		None		A little		None		Some		Most		Most		All		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		468		Complete		Lawrence Memorial Hospital		www.lmh.org		Janice Early		Vice President, Marketing & Communications		Community hospital				186		Under 200 beds		Slightly underperforming		Significantly underperforming		Unsure		Significantly underperforming		Unsure		Slightly underperforming		Significantly underperforming		Significantly underperforming		-1		-2				-2				-1		-2		-2		-10		Average		2		93.00		2		0.00				0.25				0.00				0.00		0.25		0.00		0.25		0.25		0.25		0.25		0.00								0.25		0.25						Increase staff				Increase staff				Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Increase staff		Increase staff								Increase staff				Some		Some		All		All		Some		All		None		Some		A little		Some		All		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		469		Complete		Billings Clinic		billingsclinic.com		Lynne		Web Marketing Liaison		Other (please specify)		integrated health care system		304		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		1		-1				1		1		1		1		3		Average		2		152.00		2		0.00				0.00				1.00				0.00		1.00		0.00		1.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Some		Some		None		Some		None		None		None		None		None		Some		Some		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		470		Complete		Olmsted Medical Center		www.olmmed.org		Barb Sorensen		Communications and Web Services Manager		Single-hospital health system				61		Under 200 beds		Slightly underperforming		Unsure		Slightly outperforming		Unsure		Unsure		Slightly underperforming		Slightly underperforming		Slightly underperforming		-1				1						-1		-1		-1		-3		Average		1		61.00		1										0.10						0.40		0.00		0.10		0.10		0.00		0.00		0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		A little		None		A little		None		None		None		A little		None		A little		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		471		Complete		Cape Cod Healthcare		capecodhealth.org		Kelly Ahern		Senior Digital & Social Media Strategist		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		2		1		-1		1		1		1		1		7		Leader		10				10		2.00				3.00				2.00				2.00		2.00		1.00		1.00		5.00		3.00		0-1		1.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Unsure								Unsure		Unsure		Some		Most		Some		All		Some		All		None		A little		None		All		Most		All		All		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		472		Complete		Arnot Health		www.arnothealth.org		Ann		Assistant Director, Marketing, Communications and Public Affairs		Multi-hospital health system				300		200-499 beds		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		-2		-2		-1		-2		-2		-1		-2		-2		-14		Laggard		1		300.00		1		0.00				1.00				1.00				0.00		1.00		0.00		1.00		1.00		1.00		0.00		0.00								0.00		0.00		Unsure				Remain the same				Remain the same				Unsure		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Unsure		Remain the same								Unsure		Unsure		All		Some		All		None		None		None		A little		None		None		None		All		All		All		Increase		Increase		Remain the same		Increase		Remain the same		Increase		Increase

		474		Complete		Gundersen Health System		https://www.gundersenhealth.org/		Brian Smith		Digital Marketing Consultant		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		1		1		2		2		-1		-1		-1		1		4		Average		5				5		1.00				5.00				1.00				2.00		2.00		2.00		1.00		2.00		1.00		5.00		1.00								1.00		4.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Some		None		None		None		None		None		None		None		None		Some		Some		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		475		Complete		MidMichigan Health		www.midmichigan.org		Megan Yezak				Multi-hospital health system				634		500-999 beds		Slightly outperforming		Unsure		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		1				-1		1		2		2		2		1		8		Leader		4		158.50		4		0.20				0.70				0.20				0.20		0.10		0.20		0.70		0.20		0.20		0.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Remain the same								Unsure		Unsure		A little		Some		Most		None		None		A little		None		None		A little		None		A little		All		All		Remain the same		Increase		Remain the same		Decrease		Remain the same		Decrease		Remain the same

		477		Complete		Rhythm		RhythmAgency.com		Edward		Sales		Vendor / consultant						I don't know																																										I don't know

		478		Complete		Carilion Clinic		carilionclinic.org		Lindsey Phelps		Digital Marketing Manager		Multi-hospital health system				1086		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		1		1		-1		-1		-1		1		2		2		4		Average		49		22.16		21-50		5.00				10.00				3.00				2.00		5.00		1.00		3.00		7.00		3.00		5.00		4.00								5.00		5.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		All		None		None		Some		None		None		None		Some		None		Some		Some		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Remain the same

		479		Complete		Cullman Regional		Cullmanregional.com		Lindsey		Executive Director, Marketing & Outreach		Single-hospital health system				145		Under 200 beds		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		-1		-2		-1		-1		-2		1		1		2		-3		Average		1		145.00		1		0.25				0.75				0.25				0.50		..25		0.00		0.50		0.25		0.25		0.25		0.00								0.00		0.00		Unsure				Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		None		A little		Some		None		A little		None		None		A little		None		Some		All		All		All		Remain the same		Increase		Remain the same		Increase		Remain the same		Increase		Increase

		480		Complete		UW Medical Center		www.uwmedicine.org		will		resident doctor		Single-hospital health system				250		200-499 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		1		1		2		2		-1		-1		-1		1		4		Average		250		1.00		more than 50																																																																														Most		Some		Some		Most		Most		All		Some		A little		Most		Most		All		All		All		Increase		Remain the same		Remain the same		Increase		Increase		Increase		Increase

		483		Complete		Concord Hospital		concordhospital.org		Jennifer		Web Manager		Other (please specify)		Regional Health Resource				I don't know		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Unsure		Unsure												2						2		Average		1				1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		None		Most		None		A little		A little		None		None		None		None		None				Most

		485		Complete		Spartanburg Regional Healthcare System		spartanburgregional.com		Elby Bruce		Web Development Specialist		Multi-hospital health system						I don't know		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Significantly underperforming		Slightly underperforming				2		-1		-1		-1		2		-2		-1		-2		Average		16				16-20		0.45				1.73				0.20				0.20		0.25		0.20		0.53		3.20		1.53		0.00		0.20								0.25		0.25		Increase staff				Remain the same				Increase staff				Remain the same		Remain the same		Increase staff		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Most		None		None		None		None		None		None		None		A little		None		None		Remain the same		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		486		Complete		Lawrence Memorial Hospital		www.lmh.org		Darren Moore		Digital Content & Asset Manager		Single-hospital health system				173		Under 200 beds		Unsure		Slightly underperforming		Slightly outperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming				-1		1		-2		-2		-1		-2		-2		-9		Laggard		6		28.83		6		0.25				1.25				0.00				0.00		0.75		0.00		0.75		0.00		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		All		None		A little		A little		None		All		None		All		All		All		All		Increase		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		491		Complete		UNC REX Healthcare		rexhealth.com		Mary Tucker		Web Production		Multi-hospital health system				500		500-999 beds		Significantly outperforming		Significantly outperforming		Unsure		Unsure		Unsure				Significantly outperforming		Significantly outperforming		2		2										2		2		8		Leader		7		71.43		7		0.50				0.50				1.00				0.50		1.00		0.25		1.00		1.00		0.00		0.00		1.00								0.00				Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure				All		Some		Some		Most		Most		Most		Some		Most		Most		Most		Some		Some		Some		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure

		492		Complete		CentraCare Health		www.centracare.com		Kara Tomazin		Web Development Coordinator		Multi-hospital health system				600		500-999 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		-1		1		1		-1		1		1		1		-1		2		Average		4		150.00		4		0.00				2.00				0.00				0.00		1.00		0.00		1.00		0.00		0.00		0.00		0.00								0.00		0.00																																								All		Some		Some		Most		Some		Most		Some		Some		Some		Some		None		A little		A little		Remain the same		Unsure		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		493		Complete		SSM Health		ssmhealth.com		Kristen		Digital Strategist		Multi-hospital health system						I don't know		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		2		2		2		2		2		2		2		2		16		Leader						I don't know		2.00				2.00				0.00				1.00		6.00		1.00		1.00		4.00		2.00		0.00		2.00								0.00		0.00		Remain the same				Unsure				Decrease staff				Unsure		Increase staff		Increase staff		Increase staff		Increase staff		Remain the same		Remain the same		Unsure								Increase staff		Increase staff		Some		A little		Most		None		None		None		None		None		None		None		Unsure		All		All		Remain the same		Increase		Increase		Increase		Increase		Remain the same		Increase

		495		Complete		Einstein Healthcare Network		www.einstein.edu		Len Matty		Web Director		Multi-hospital health system				1000		1,000 or more beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		1		1		1		-1		-1		-1		-1		1		0		Average		3		333.33		3		0.00				0.00				0.00				1.00		1.00		0.00		1.00																				Unsure				Unsure				Unsure				Remain the same		Remain the same		Unsure		Increase staff		Unsure		Unsure		Unsure		Increase staff								Increase staff		Increase staff		Most		Most		Most		A little		None		Most		None		None		None		None		A little		A little		Some		Increase		Increase		Remain the same		Remain the same		Increase		Increase		Remain the same

		496		Complete		Elizabeth Wende Breast Care		ewbc.com		nancy Wayne		Marketing Administrator		Medical group or physician practice				0		None - we don't have inpatient beds		Unsure		Unsure		Significantly outperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Unsure						2						1		1				4		Average		1		- 0		1		0.10				.1-				0.10				0.05		0.10		0.00		0.10		0.05		0.00		0.00		0.00								0.05		0.05		Remain the same				Remain the same				Remain the same						Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		A little		A little		Some		A little		A little		None		Most		Most		Most		Most		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		497		Complete		South Shore Health System		SouthShoreHealth.org		Kristin Regan		Marketing Manager		Single-hospital health system				378		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		-1		1		1		-1		1		2		1		-1		3		Average		3		126.00		3		1.00				1.00				2.00				1.00		1.00		1.00		2.00		1.00		1.00		2.00		2.00								0.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		Most		None		None		Some		None		None		None		Most		Some		Most		Most

		500		Complete		UHS Hospitals		www.uhs.net		Robert Vaughn		Systems Analyst		Multi-hospital health system				500		500-999 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		10		50.00		10		1.00				2.00				2.00				1.00		2.00		1.00		1.00		1.00		3.00		2.00		2.00								1.00		1.00		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		Most		A little		Most		Most		A little		Some		A little		A little		A little		Some		None		Some		A little		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase		Increase

		502		Complete		Bayhealth		www.bayhealth.org		Leigh Ann Coleman		Webmaster		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		-1		-1		-1		-2		-2		-1		-2		1		-9		Laggard		2				2		0.25				0.25				0.25				0.25		1.00		0.25		0.50		0.25		0.50		0.25		0.50								0.25		0.25		Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		All		None		None		None		None		Some		A little		None		A little		Some		A little		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		504		Complete		Boston Children's Hospital		bostonchildrens.hospital.org		Bruce Armstrong		CRM Manager		Single-hospital health system				395		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly underperforming		-1		-1		1		1		-1		1		-2		-1		-3		Average		11		35.91		11-15		2.00				5.00				1.00				0.00		1.00		0.00		1.00		1.00		1.00		0.00		1.00								0.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		None		All		Some		A little		None		None		None		Some		Some		Most		Most		Remain the same		Decrease		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		505		Complete		Optim Health System		optimhealth.com		Meg Pace		Director of Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Significantly outperforming		Significantly underperforming		Significantly underperforming		1		-1		1		-2		1		2		-2		-2		-2		Average		1				1																								1.00																Remain the same				Increase staff				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		Some		Most		None		A little		Most		Most		A little		None		A little		All		Most		All		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		508		Complete		MobileSmith		www.mobilesmith.com		Rebecca Cooper		Sr Marketing Manager		Vendor / consultant						I don't know																																										I don't know

		509		Complete		Columbus Regional Health		www.crh.org		Joel Philippsen		Director of Marketing and WellConnect		Single-hospital health system				225		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		-1		1		1		6		Leader		1		225.00		1																																								Remain the same				Remain the same				Increase staff				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		None		None		Most		None		None		None		None				A little		None		A little		None		A little		Remain the same		Increase		Remain the same		Remain the same		Increase		Remain the same		Remain the same

		511		Complete		Woodlawn Hospital		woodlawnhospital.com		Deb Paxton		Director		Critical access hospital				25		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		1		-1		-1		-2		-1		-1		-1		1		-5		Laggard		1		25.00		1						0.10				0.10						0.20				0.20		0.10						0.10								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		Most		All		None		None		None		Some		None		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		512		Complete		Froedtert Health		www.froedtert.com		Shannon Krause		Web Editor		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		-1		-1		-1		-1		1		1		-1		1		-2		Average		6				6		0.50				0.25				0.50				0.25		1.00		0.50		1.00		0.50		0.25		0.25		0.00								0.50		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Most		Some		None		None		None		None		None		None		All		Some		A little

		516		Complete		BroadcastMed, Inc		broadcastmed.com		Will Dickinson		Senior Business Development Associate		Vendor / consultant						I don't know																																										I don't know

		517		Complete		Baldwin Publishing		https://www.baldwinpublishing.com		Marinn Hersh		Director of Digital Strategies		Vendor / consultant						I don't know																																										I don't know

		519		Complete		Adventist Health		adventisthealth.org		Adam Lee		Enterprise Digital Experience Manager		Multi-hospital health system				2900		1,000 or more beds		Slightly underperforming		Unsure		Slightly underperforming		Significantly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1				-1		-2		-2		1		-1		-1		-7		Laggard		4		725.00		4		0.00				0.00				1.00				0.50		0.50		0.00		1.00		1.00		0.00		0.00		0.00								0.00		0.00		Increase staff																																						Unsure		Some		Most		Some		A little		None		A little		Some		None		None		None		A little		Some		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same

		520		Complete		Boone County Health Center		www.boonecohealth.org		Aprill Murphy		Marketing/Foundation Director		Critical access hospital				25		Under 200 beds		Slightly outperforming		Unsure		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1				1		-1		1		1		1		1		5		Average		1		25.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		All		All		Remain the same		Increase		Remain the same		Remain the same		Increase		Increase		Increase

		521		Complete		Ochsner		www.ochsner.org		Katherine Staiano		Digital Content Manager		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		1		1		1		8		Leader		7				7						1.00										1.00		1.00		1.00		1.00				1.00		1.00								1.00		2.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		Most		Most		None		None		A little		None		None		None				None		None		Increase		Increase		Increase		Remain the same		Increase		Remain the same		Increase

		522		Complete		Oneida Healthcare		oneidahealthcare.org		Kevin Prosser		Director of Marketing and PR		Single-hospital health system				101		Under 200 beds		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		1		-1		1		-2		2		-1		-1		-1		-2		Average		1		101.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00																																								A little		A little		Most		None		A little		Most		A little		Some		None		Some		Most		Most		Most		Increase		Increase		Remain the same		Remain the same		Increase		Increase		Increase

		523		Complete		UAMS Northwest Regional Campus		northwestcampus.uams.edu		Dana Engelbert		Communications Specialist		Other (please specify)		Academic medicine		0		None - we don't have inpatient beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		-2		-2		-2		-2		-2		-2		-1		-2		-15		Laggard		1		- 0		1		0.00				0.20				0.00				0.00		0.20		0.00		0.10		0.30		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		None		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		524		Complete		Mercy Medical Center		www.mdmercy.com		Daniel		Media Relations		Single-hospital health system				184		Under 200 beds		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		1		1		2		1		2		2		1		2		12		Leader		3		61.33		3																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Unsure		Unsure		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Some		Some		None		None		None		None		Unsure		Unsure		All		Some		Some		Remain the same		Increase		Increase		Increase		Increase		Increase		Increase

		525		Complete		Cary Medical Center		carymedicalcenter.org		Bill Flagg		Director Comm Rel. and Dev.		Community hospital				65		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming				Slightly underperforming		-1		-1		1		1		2		-1				-1		0		Average		1		65.00		1						0.50								0.25		0.25		0.25		0.25		0.50		0.25																Unsure				Unsure																																		Some		A little		Some		Some		Most		All		Some		A little		A little		Unsure		Most		All		Some		Remain the same		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		526		Complete		Blessing Health System		blessinghealth.org		Lucy Bordewick		Digital Marketing Coordinator		Multi-hospital health system				357		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		1		1		1		8		Leader		3		119.00		3		0.25				0.25				0.25				0.25		0.50		0.25		0.50		0.25		0.50		0.25		0.25								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		A little		Some		None		None		Most		None		A little		A little		Some		Some				Most

		528		Complete		University of Iowa Health Care		www.uihealthcare.org		Valerie Larkin		marketing manager		Single-hospital health system				811		500-999 beds		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Significantly underperforming		1		-2		1		-1		-1		1		-1		-2		-4		Laggard		2		405.50		2																																																																														Some		A little		Some		Some		None		A little		A little		Some		None		A little		Some		Some		Some		Increase		Increase		Decrease		Increase		Increase		Increase		Remain the same

		530		Complete		Northwell Health		www.northwell.edu		Emily Kagan Trenchard		VP of Digital & Innovation Strategy		Multi-hospital health system				6500		1,000 or more beds		Significantly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		2		1		2		1		-1		-1		1		2		7		Leader		19		342.11		16-20		4.00				4.00				1.00				2.00		4.00		2.50		2.00		2.00		5.00		3.00		3.00								1.00		4.00		Increase staff				Increase staff				Remain the same						Increase staff		Remain the same		Remain the same		Increase staff				Increase staff		Remain the same								Remain the same		Increase staff		A little		Some		Most		Some		None		A little		None		None		None		A little		A little		A little		A little		Increase		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		531		Complete		North Kansas City Hospital/Mkting		nkch.org		Amy Schemenauer		Director of Marketing		Community hospital				451		200-499 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		Slightly outperforming		Slightly underperforming		-1		1		1		1		1		2		1		-1		5		Average		1		451.00		1		0.05				0.00				0.10				0.05		0.25		0.05		0.10						0.10										0.05																																										A little		A little		A little		A little		A little		A little		None		A little		A little		A little		None		A little		A little		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Increase		Remain the same

		534		Complete		UnityPoint Health-Des Moines		www.unitypoint.org		Amanda Gerardy		Marketing & Planning Information Strategist		Multi-hospital health system				801		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		1		-1						1		1		-1		2		Average						I don't know		0.00																		3.00		1.00		1.00				1.00												Unsure				Unsure				Unsure				Unsure		Unsure		Unsure		Remain the same		Remain the same		Remain the same		Unsure		Remain the same								Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		536		Complete		Blessing Health System		blessinghealth.org		Chaka Jordan		VP, Marketing/Planning		Multi-hospital health system				320		200-499 beds		Slightly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		1		2		2		2		2		2		1		2		14		Leader		3		106.67		3		0.10				0.20				0.20				0.10		1.50		0.10		0.60		0.10		0.10		0.05		0.05								0.05		0.05		Increase staff				Increase staff				Increase staff				Remain the same		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Increase staff								Remain the same		Increase staff		None		A little		Most		A little		None		Most		None		None		None		A little		A little		A little		A little		Increase		Increase		Increase		Remain the same		Increase		Increase		Increase

		538		Complete		EMHS		emhs.org		Suzanne Spruce		AVP/CCO		Multi-hospital health system				700		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		-1		-1		-1		-2		1		-1		-1		-7		Laggard		5		140.00		5																																								Unsure				Remain the same				Unsure				Unsure		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Unsure								Increase staff		Increase staff		A little		None		None		None		None		A little		None		A little		A little		A little		None		None		None		Unsure		Increase		Unsure		Unsure		Increase		Unsure		Increase

		541		Complete		Concord Hospital		concordhospital.org		Pamela Puleo		Chief Advancement Officer		Single-hospital health system				295		200-499 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		1		1		1		-1		-1		1		-1		-1		0		Average		1		295.00		1		1.00																																						Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Unsure								Remain the same		Remain the same				None		Most		None		None		Unsure		None		Some		None		Some		All		Some		Some		Remain the same		Increase		Unsure		Remain the same		Remain the same		Increase		Increase

		542		Complete		Daniel Brian Advertising		danielbrian.com		Nikeisha Beckford		Account Director		Vendor / consultant						I don't know																																										I don't know

		543		Complete		Frederick Swanston Advertising		www.frederickswanston.com		Una newman		Senior Director		Vendor / consultant						I don't know																																										I don't know

		544		Complete		Roper St. Francis Healthcare		www.rsfh.com		Nichole Stevens		Director of Marketing & Business Development		Multi-hospital health system				650		500-999 beds		Slightly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		1		2		-1		2		-1		1		-1		-1		2		Average		2		325.00		2		0.00				0.00				0.10				0.00		0.50		0.00		0.20		0.30		0.30		0.00		0.00								0.00		0.40																																								Some		None		A little		None		None		A little		None		A little		None		None		Most		A little		None

		545		Complete		King's Daughters' Health		www.kdhmadison.org		Dave Ommen		Public Information Specialist		Single-hospital health system				83		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Significantly underperforming		Significantly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		-1		1		1		-2		2		-1		1		1		2		Average		1		83.00		1		0.00				0.20				0.00				0.00		0.40		0.00		0.30		0.00		0.00		0.00		0.10								0.00		0.00																																								Most		A little		Most		None		A little		All		A little		Most		None		None		Some		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		546		Complete		Cancer Treatment Centers of America		www.cancercenter.com		Victor Reiss		Director		Multi-hospital health system						I don't know		Slightly outperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Significantly outperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		1		2		2		-1		2		2		-1		-2		5		Average		5				5		0.00				4.00				1.00				0.00		1.00		1.00		1.00		0.00		0.00		1.00		3.00								1.00		1.00		Increase staff				Remain the same				Increase staff				Increase staff		Remain the same				Remain the same		Unsure		Unsure		Unsure		Unsure								Unsure		Unsure		A little		None		Most		Some		None		Most		A little		Most		None		None		None		None		None		Decrease		Increase		Increase		Remain the same		Increase		Remain the same		Increase

		548		Complete		KPC Healthcare		kpchealth.com		Lovella Sullivan		VP Marketing/Business Development		Multi-hospital health system						I don't know		Significantly underperforming		Significantly underperforming		Slightly underperforming		Significantly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-2		-2		-1		-2		-1		1		1		1		-5		Laggard		1				1		0.25				0.25				0.50				0.00		0.25		0.25		0.50		0.50		0.50		0.50		0.50								0.50		0.50																																								Most		Some		Most		None		All		All		Some		None		None		A little		All		All		All		Increase		Increase		Increase		Increase		Remain the same		Remain the same		Remain the same

		550		Complete		Brodstone Memorial Hospital		brodstonehospital.org		Karen Tinkham		Administrative Assistant		Critical access hospital				25		Under 200 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure		Unsure																				Average		1		25.00		1		0.00				0.05				0.05				0.05		0.05		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		None		None		A little		None		None		None		None		None		None		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		551		Complete		Doctor.com		www.doctor.com		Noel Coleman		President		Vendor / consultant						I don't know																																										I don't know

		553		Complete		White Lion Interactive		www.wlion.com		Kyle Nations		Director		Vendor / consultant						I don't know																																										I don't know

		554		Complete		Androscoggin Valley Hospital		avhnh.org		James A. Patry		Senior Director		Multi-hospital health system				25		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		-1		1		-1		1		-1		1		-1		-1		-2		Average		1		25.00		1																																								Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Most		All		A little		Most		Most		None		None		None		Most		All		All		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		556		Complete		AnMed Health		anmedhealth.org		Wayne Harris		Director, Strategic Planning		Multi-hospital health system				500		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		-1		1		-1		1		1		-2		Average		1		500.00		1		0.00				1.00				0.50				0.50		0.50		0.10		0.10		1.00		0.00		0.00		1.00								0.00		0.30		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Unsure		None		Unsure		Unsure		None		Unsure		None		None		None		None		None		A little		A little		Remain the same		Remain the same		Decrease		Decrease		Remain the same		Remain the same

		557		Complete		Sentara Martha Jefferson Hospital		sentara.com		Diane DiCarlo		Marketing Specialist		Multi-hospital health system				176		Under 200 beds		Unsure		Slightly outperforming		Significantly outperforming		Unsure		Slightly underperforming		Significantly outperforming		Slightly underperforming		Slightly underperforming				1		2				-1		2		-1		-1		2		Average		5		35.20		5		0.00				1.00				2.00				0.00		3.00		1.00		1.00		2.00		2.00		3.00		2.00								3.00		3.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		Most		None		Some		Some		A little		None		None		Some		Most		Most		Some		Increase		Increase		Remain the same		Remain the same		Increase		Remain the same		Remain the same

		559		Complete		St. Peter's Health		sphealth.org		Katy Peterson		Director of PR & Marketing		Single-hospital health system				123		Under 200 beds		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		Significantly underperforming		-2		-2		-2		-2		-2		-2		-2		-2		-16		Laggard		0				0		0.00				0.10				0.10				0.00		0.10		0.00		0.30		0.10		0.10		0.00		0.00								0.00		0.00		Increase staff				Increase staff				Increase staff				Increase staff		Increase staff		Increase staff		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		None		None		None		None		None		None		None		Most		All		All		All		Increase		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		563		Complete		Riverside Healthcare		Www.riversidehealthcare.org		J Pretto				Single-hospital health system				313		200-499 beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		2		1		1		-1		1		2		-1		-2		3		Average		1		313.00		1		0.50				0.50				0.50				0.50		0.50		0.50		1.00		0.50		1.00		1.00		1.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Increase staff		Most		Some		Some		Some		Most		Some		None		Some		None		Some		A little		A little		Some		Increase		Increase		Increase		Remain the same		Remain the same		Increase		Increase

		564		Complete		Rutland Regional Medical Center		www.RRMC.org		Muelling-Auer		Web & Production Specialist		Community hospital				144		Under 200 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		-1		1		-1		-1		1		1		1		0		Average		2		72.00		2		0.25				0.00				0.25				0.00		0.50		0.00		0.25		0.25		0.25		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		A little		Most		Most		Most		A little		A little		None		None		None		A little		All		Some		Some		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		565		Complete		CHI Memorial		www.memorial.org		Lisa McCluskey		VP, Marketing Communications		Multi-hospital health system				405		200-499 beds		Unsure		Unsure		Slightly outperforming		Unsure		Unsure		Significantly outperforming		Unsure		Slightly underperforming						1						2				-1		2		Average		1		405.00		1		0.50				0.00				1.00				0.50		0.50		0.50		0.50		1.00		1.00		0.50		0.50								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		All		A little		Some		Some		Some		None		None		None		Most		Some		Most		All		Increase		Increase		Increase		Increase		Increase		Remain the same		Remain the same

		566		Complete		Cooper University Health Care		Cooperhealth.org		Rhonda Wexler		Marketing Director		Single-hospital health system				635		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		1		1		1		1		1		8		Leader		4		158.75		4		0.25				0.25				0.50				0.50		0.50		0.50		0.50		0.50		0.25		0.25		0.25								0.25		0.50		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Some		Some		Some		Some		Some		Some		Most		None		Some		Some		All		Most		Increase		Increase		Remain the same		Increase		Increase		Remain the same		Remain the same

		568		Complete		Milford Regional Medical Center		milfordregional.org		Kathy Marceau		Marketing & Website Coordinator		Single-hospital health system				145		Under 200 beds		Unsure		Slightly outperforming		Slightly underperforming		Unsure		Unsure		Unsure		Slightly outperforming		Slightly outperforming				1		-1								1		1		2		Average		3		48.33		3		0.10				0.20				0.20				0.20		0.70		0.10		0.70		0.30		0.20		0.00		0.20								0.10		0.10		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		A little		A little		None		None		None		None		A little		None		None		A little		None		None		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		569		Complete		Erlanger Health System		www.erlanger.org		Lee		Web Manager		Multi-hospital health system				800		500-999 beds		Significantly outperforming		Significantly outperforming		Significantly outperforming		Significantly outperforming		Slightly outperforming		Unsure		Slightly outperforming		Slightly outperforming		2		2		2		2		1				1		1		11		Leader		3		266.67		3		1.00				1.50				1.00				1.00		2.00		2.00		1.00		2.00		1.00		1.00		1.50								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Most		None		All		Some		None		A little		Some		Some		Some		None		A little		A little		All		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		571		Complete		Riverside Healthcare		www.riversidehealtcare.net		Carl Maronich		Director of marketing		Single-hospital health system				312		200-499 beds		Unsure		Unsure		Unsure		Unsure		Unsure		Significantly outperforming		Slightly underperforming		Slightly underperforming												2		-1		-1		0		Average		5		62.40		5		1.00				5.00				2.00				2.00		3.00		2.00		4.00		3.00		2.00				1.00								2.00		2.00		Increase staff																				Increase staff																		Some		None		Some		A little		Some		Some		Some		None		None		None		A little		A little		A little		Increase		Increase		Increase		Increase		Remain the same		Increase		Increase

		572		Complete		University of Iowa Health Care		www.uihealthcare.org		Kathy Dean		Chief Marketing & Communications Officer		Other (please specify)		AMC enterprise		811		500-999 beds		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Significantly outperforming		Slightly underperforming		Significantly underperforming		1		1		1		-1		-1		2		-1		-2		0		Average		11		73.73		11-15																																								Increase staff				Decrease staff				Remain the same				Remain the same		Remain the same		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Increase staff				Some				Most		Most		None		Some		None		Most		None		All		A little		Some		A little		Increase		Increase		Increase		Increase		Increase		Increase		Increase

		574		Complete		Univ. of New Mexico		http://hsc.unm.edu		David Groth		HSC Web Communications Manager		Multi-hospital health system						I don't know		Slightly underperforming		Slightly underperforming		Slightly underperforming		Significantly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		-1		-1		-1		-2		1		-1		1		1		-3		Average		5				5		0.00				2.00				0.00				0.00		3.00		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Increase staff		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Increase staff		Most		Some		A little		None		None		Most		A little		A little		Some		Some		Some		A little		None		Remain the same		Increase		Remain the same		Increase		Remain the same		Remain the same		Decrease

		576		Complete		Stamford Health		stamfordhealth.org		Christina DiBona		Director, digital marketing		Single-hospital health system				305		200-499 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Unsure		Unsure		Slightly outperforming		Slightly outperforming		Significantly underperforming		-1		-1		1						1		1		-2		-1		Average		3		101.67		3		0.00				1.00				0.00				0.00		1.00		0.00		0.00		0.00		0.00		0.00		0.00								0.00		0.00																																								Some		A little		Some		None		A little		Some				A little		None		None		All		All		All		Remain the same		Increase		Increase		Remain the same		Increase		Increase		Increase

		577		Complete		University Hospitals		uhhospitals.org		Phyllis Marino		Vice President, Integrated Marketing		Multi-hospital health system				2500		1,000 or more beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly underperforming		Slightly underperforming		Slightly underperforming		-1		-1		1		-1		1		-1		-1		-1		-4		Laggard		11		227.27		11-15		1.00				1.00										1.00				1.00		1.00						1.00												Remain the same				Remain the same										Remain the same				Remain the same		Increase staff						Remain the same												A little		A little		Most		A little				A little		None		A little				Most		Some		Most				Increase		Increase		Increase						Increase		Increase

		579		Complete		University of Arkansas for Medical Sciences		UAMShealth.com		Keith Whitworth		Director of Marketing		Other (please specify)		Academic Medical Center		503		500-999 beds		Slightly underperforming		Slightly underperforming		Slightly outperforming		Significantly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Significantly outperforming		-1		-1		1		-2		1		1		1		2		2		Average		1		503.00		1		0.00				1.00				1.00				0.00		0.00		0.00		1.00		1.00		0.00		0.00		1.00								0.00		5.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		None		None		A little		None		None		None		None		None		None		None		None		None		None		Remain the same		Increase		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same

		580		Complete		Avera		Avera.org		Lindsey Meyers		Vice President Public Relations		Multi-hospital health system				1200		1,000 or more beds		Significantly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Significantly outperforming		Slightly outperforming		Significantly outperforming		Significantly outperforming		2		1		1		-1		2		1		2		2		10		Leader		6		200.00		6		1.00				5.00				1.00				0.50		4.00		3.00		1.00		2.00		1.00		2.00		2.00								4.00		4.00		Remain the same				Increase staff				Increase staff				Increase staff		Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		None		Most		A little		Some		A little		None		A little		Some		A little		None		Some		Most

		581		Complete		Hackensack Meridian Health		HackensackMeridianHealth.org		Ryan Younger		VP, Strategic Marketing		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		1		1		1		1		1		1		1		-1		6		Leader		6				6		1.00				1.00				0.50				0.50		1.00		0.50		1.00		0.25		0.25		0.50		1.00								Outsource		1.00		Increase staff				Increase staff				Increase staff				Increase staff		Remain the same		Increase staff		Remain the same		Remain the same		Remain the same		Increase staff		Remain the same								Unsure		Remain the same		Some		Some		Most		Some		Most		Some		A little		Some		Some		Most		Some		Most		Most		Remain the same		Increase		Increase		Increase		Remain the same		Increase		Increase

		582		Complete		The Lexington Assisted Living Center		TheLexington.com		Eldonna Rayburn		Marketing director		Other (please specify)		Assisted Living		98		Under 200 beds		Significantly outperforming		Slightly outperforming		Slightly underperforming		Unsure		Slightly outperforming		Significantly underperforming		Slightly underperforming		Slightly underperforming		2		1		-1				1		-2		-1		-1		-1		Average		1		98.00		1		1.00				1.00				1.00				1.00		1.00		1.00		1.00		1.00		1.00		1.00		1.00								1.00		1.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		A little		Most		A little		Some		Most		Some		None		None		None		All		Most		Most		Remain the same		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		583		Complete		Dayton Children's Hospital		childrensdayton.org		Kelly Kavanaugh		Vice President, Marketing and Strategic Planning		Specialty hospital				178		Under 200 beds		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		-1		1		1		1		-1		1		1		1		4		Average		3		59.33		3		1.00				3.00				1.00				2.00		1.00		0.00		1.00		2.00		0.00		0.00		1.00								0.00		0.00		Remain the same				Increase staff										Increase staff						Increase staff																		Most		Some		Most		Most		None		Most		None		Some		None		A little		Some		All		All		Increase		Remain the same		Increase		Increase		Remain the same		Increase		Increase

		584		Complete		MedStar Health		Medstarhealth.org		Debbie Knarr		Digital engagement manager		Multi-hospital health system						I don't know		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly underperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		Slightly outperforming		1		1		1		-1		1		1		1		1		6		Leader		30				21-50		4.00				0.00				3.00				1.00		12.00		1.00		2.00		2.00		0.00		1.00		1.00								1.00		0.00		Remain the same				Remain the same				Remain the same				Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same		Remain the same								Remain the same		Remain the same		Some		Most		Some		A little		None		Some		A little		Some		Some		Some		Some		Some		Most		Increase		Increase		Increase		Remain the same		Decrease		Increase		Remain the same





LeaderLaggard Analysis

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)												Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)

		Count of Overall digital strategy:How does your organization's performance compare to that of your competitors' in each of the following areas?		12		72		99		35		28				246				Overall digital strategy		5%		29%		40%		14%		11%		0%				Overall digital strategy		30%				Email marketing and marketing automation		20%		33%		23%		7%		17%		0%				Email marketing and marketing automation		(0.37)

																																										Search engine optimization (SEO)		7%		30%		34%		17%		13%		0%				Search engine optimization (SEO)		0.25

																																										Website design and user experience		11%		29%		33%		22%		5%		0%				Website design and user experience		0.26

				Column Labels																																						Content marketing		9%		25%		38%		16%		11%		0%				Content marketing		0.27

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)										Overall digital strategy		5%		29%		40%		14%		11%		0%				Overall digital strategy		0.30

		Count of Content marketing:How does your organization's performance compare to that of your competitors' in each of the following areas?		22		62		94		39		28				245				Content marketing		9%		25%		38%		16%		11%		0%				Content marketing		27%				Website content		8%		28%		38%		20%		6%		0%				Website content		0.36

																																										Digital advertising (including paid social and search)		5%		26%		46%		15%		8%		0%				Digital advertising (including paid social and search)		0.41

																																										Social media and community management		3%		18%		42%		32%		5%		0%				Social media and community management		0.82

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)												Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming

		Count of Digital advertising (including paid social and search):How does your organization's performance compare to that of your competitors' in each of the following areas?		11		64		112		37		20				244				Digital advertising (including paid social and search)		5%		26%		46%		15%		8%		0%				Digital advertising (including paid social and search)		41%				Email marketing and marketing automation		-20%		-33%		23%		7%

																																										Search engine optimization (SEO)		-7%		-30%		34%		17%

																																										Website design and user experience		-11%		-29%		33%		22%

				Column Labels																																						Content marketing		-9%		-25%		38%		16%

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)										Overall digital strategy		-5%		-29%		40%		14%

		Count of Email marketing and marketing automation:How does your organization's performance compare to that of your competitors' in each of the following areas?		49		80		55		17		42				243				Email marketing and marketing automation		20%		33%		23%		7%		17%		0%				Email marketing and marketing automation		-37%				Website content		-8%		-28%		38%		20%

																																										Digital advertising (including paid social and search)		-5%		-26%		46%		15%

																																										Social media and community management		-3%		-18%		42%		32%

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)

		Count of Search engine optimization (SEO):How does your organization's performance compare to that of your competitors' in each of the following areas?		16		72		83		41		31				243				Search engine optimization (SEO)		7%		30%		34%		17%		13%		0%				Search engine optimization (SEO)		25%





				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)

		Count of Social media and community management:How does your organization's performance compare to that of your competitors' in each of the following areas?		7		44		102		77		12				242				Social media and community management		3%		18%		42%		32%		5%		0%				Social media and community management		82%





				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)

		Count of Website content:How does your organization's performance compare to that of your competitors' in each of the following areas?		19		68		93		50		14				244				Website content		8%		28%		38%		20%		6%		0%				Website content		36%





				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total						Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)

		Count of Website design and user experience:How does your organization's performance compare to that of your competitors' in each of the following areas?		27		71		81		54		12				245				Website design and user experience		11%		29%		33%		22%		5%		0%				Website design and user experience		26%



Slightly underperforming	Email marketing and marketing automation	Search engine optimization (SEO)	Website design and user experience	Content marketing	Overall digital strategy	Website content	Digital advertising (including paid social and search)	Social media and community management	-0.32921810699588477	-0.29629629629629628	-0.28979591836734692	-0.2530612244897959	-0.29268292682926828	-0.27868852459016391	-0.26229508196721313	-0.18181818181818182	Significantly underperforming	Email marketing and marketing automation	Search engine optimization (SEO)	Website design and user experience	Content marketing	Overall digital strategy	Website content	Digital advertising (including paid social and search)	Social media and community management	-0.20164609053497942	-6.584362139917696E-2	-0.11020408163265306	-8.9795918367346933E-2	-4.878048780487805E-2	-7.7868852459016397E-2	-4.5081967213114756E-2	-2.8925619834710745E-2	Slightly outperforming	Email marketing and marketing automation	Search engine optimization (SEO)	Website design and user experience	Content marketing	Overall digital strategy	Website content	Digital advertising (including paid social and search)	Social media and community management	0.22633744855967078	0.34156378600823045	0.33061224489795921	0.3836734693877551	0.40243902439024393	0.38114754098360654	0.45901639344262296	0.42148760330578511	Significantly outperforming	Email marketing and marketing automation	Search engine optimization (SEO)	Website design and user experience	Content marketing	Overall digital strategy	Website content	Digital advertising (including paid social and search)	Social media and community management	6.9958847736625515E-2	0.16872427983539096	0.22040816326530613	0.15918367346938775	0.14227642276422764	0.20491803278688525	0.15163934426229508	0.31818181818181818	







Email marketing and marketing automation	Search engine optimization (SEO)	Website design and user experience	Content marketing	Overall digital strategy	Website content	Digital advertising (including paid social and search)	Social media and community management	-0.36625514403292181	0.25102880658436216	0.26122448979591839	0.26938775510204083	0.2967479674796748	0.35655737704918034	0.4098360655737705	0.81818181818181812	







LeaderLaggard Analysis2

		Count of LeadLagScore		Column Labels										Count of LeadLagScore		Column Labels

		Row Labels		Average		Laggard		Leader		Grand Total				Row Labels		Average		Laggard		Leader		Grand Total

		-16				2				2				-16				2				2

		-15				1				1				-15				1				1

		-14				2				2				-14				2				2

		-13				2				2				-13				2				2

		-12				1				1				-12				1				1

		-10		1		2				3				-10		1		2				3

		-9				6				6				-9				6				6

		-8				7				7				-8				7				7

		-7				5				5				-7				5				5

		-6				4				4				-6				4				4

		-5				5				5				-5				5				5

		-4				7				7				-4				7				7

		-3		8						8				-3		8						8

		-2		13						13				-2		13						13

		-1		9						9				-1		9						9

		0		17						17				0		17						17

		1		10						10				1		10						10

		2		16						16				2		16						16

		3		9						9				3		9						9

		4		19						19				4		19						19

		5		10						10				5		10						10

		6						16		16				6						16		16

		7						12		12				7						12		12

		8						17		17				8						17		17

		9						3		3				9						3		3

		10						6		6				10						6		6

		11						4		4				11						4		4

		12						6		6				12						6		6

		13						6		6				13						6		6

		14						7		7				14						7		7

		15						2		2				15						2		2

		16						4		4				16						4		4

		Grand Total		112		44		83		239				Grand Total		112		44		83		239



-16	-15	-14	-13	-12	-10	-9	-8	-7	-6	-5	-4	-3	-2	-1	0	1	2	3	4	5	6	7	8	9	10	11	12	13	14	15	16	2	1	2	2	1	3	6	7	5	4	5	7	8	13	9	17	10	16	9	19	10	16	12	17	3	6	4	6	6	7	2	4	







Total Digital FTEs

		Row Labels		Average of How many full-time equivalents (FTEs) are part of your digital marketing team?

		Average		6.2232142857

		Laggard		3.6097560976

		Leader		12.8831168831

		(blank)

		Grand Total		7.9869565217





Total Digital FTEs (group)

		Count of How many full-time equivalents (FTEs) are part of your digital marketing team?		Column Labels

		Row Labels		0		1		2		3		4		5		6		7		8		9		10		11-15		16-20		21-50		I don't know		more than 50		Grand Total

		Laggard		2		13		13		1		1		4		2		1								2		2								41

		Average		5		31		21		19		5		9		3		2		1		3		4		5		1		2				1		112

		Leader				12		12		14		4		7		4		6		1		1		2		5		4		2				3		77

		(blank)

		Grand Total		7		56		46		34		10		20		9		9		2		4		6		12		7		4				4		230

		Count of How many full-time equivalents (FTEs) are part of your digital marketing team?

				0		1		2		3		4		5		6		7		8		9		10		11-15		16-20		21-50		I don't know		more than 50		Grand Total

		Laggard		5%		32%		32%		2%		2%		10%		5%		2%		0%		0%		0%		5%		5%		0%		0%		0%		100%

		Average		4%		28%		19%		17%		4%		8%		3%		2%		1%		3%		4%		4%		1%		2%		0%		1%		100%

		Leader		0%		16%		16%		18%		5%		9%		5%		8%		1%		1%		3%		6%		5%		3%		0%		4%		100%

		Grand Total		3%		24%		20%		15%		4%		9%		4%		4%		1%		2%		3%		5%		3%		2%		0%		2%		100%





0	Laggard	Average	Leader	Grand Total	4.878048780487805E-2	4.4642857142857144E-2	0	3.0434782608695653E-2	1	Laggard	Average	Leader	Grand Total	0.31707317073170732	0.2767857142857143	0.15584415584415584	0.24347826086956523	2	Laggard	Average	Leader	Grand Total	0.31707317073170732	0.1875	0.15584415584415584	0.2	3	Laggard	Average	Leader	Grand Total	2.4390243902439025E-2	0.16964285714285715	0.18181818181818182	0.14782608695652175	4	Laggard	Average	Leader	Grand Total	2.4390243902439025E-2	4.4642857142857144E-2	5.1948051948051951E-2	4.3478260869565216E-2	5	Laggard	Average	Leader	Grand Total	9.7560975609756101E-2	8.0357142857142863E-2	9.0909090909090912E-2	8.6956521739130432E-2	6	Laggard	Average	Leader	Grand Total	4.878048780487805E-2	2.6785714285714284E-2	5.1948051948051951E-2	3.9130434782608699E-2	7	Laggard	Average	Leader	Grand Total	2.4390243902439025E-2	1.7857142857142856E-2	7.792207792207792E-2	3.9130434782608699E-2	8	Laggard	Average	Leader	Grand Total	0	8.9285714285714281E-3	1.2987012987012988E-2	8.6956521739130436E-3	9	Laggard	Average	Leader	Grand Total	0	2.6785714285714284E-2	1.2987012987012988E-2	1.7391304347826087E-2	10	Laggard	Average	Leader	Grand Total	0	3.5714285714285712E-2	2.5974025974025976E-2	2.6086956521739129E-2	11-15	Laggard	Average	Leader	Grand Total	4.878048780487805E-2	4.4642857142857144E-2	6.4935064935064929E-2	5.2173913043478258E-2	16-20	Laggard	Average	Leader	Grand Total	4.878048780487805E-2	8.9285714285714281E-3	5.1948051948051951E-2	3.0434782608695653E-2	21-50	Laggard	Average	Leader	Grand Total	0	1.7857142857142856E-2	2.5974025974025976E-2	1.7391304347826087E-2	I don't know	Laggard	Average	Leader	Grand Total	0	0	0	0	more than 50	Laggard	Average	Leader	Grand Total	0	8.9285714285714281E-3	3.896103896103896E-2	1.7391304347826087E-2	Grand Total	Laggard	Average	Leader	Grand Total	1	1	1	1	









Staff by role

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total		Comparison Score

		Count of Overall digital strategy:How does your organization's performance compare to that of your competitors' in each of the following areas?		12		72		99		35		28				246		73		59%		Overall digital strategy

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Content marketing:How does your organization's performance compare to that of your competitors' in each of the following areas?		22		62		94		39		28				245		66		54%		Content marketing

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Digital advertising (including paid social and search):How does your organization's performance compare to that of your competitors' in each of the following areas?		11		64		112		37		20				244		100		82%		Digital advertising (including paid social and search)

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Email marketing and marketing automation:How does your organization's performance compare to that of your competitors' in each of the following areas?		49		80		55		17		42				243		-89		-73%		Email marketing and marketing automation

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Search engine optimization (SEO):How does your organization's performance compare to that of your competitors' in each of the following areas?		16		72		83		41		31				243		61		50%		Search engine optimization (SEO)

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Social media and community management:How does your organization's performance compare to that of your competitors' in each of the following areas?		7		44		102		77		12				242		198		164%		Social media and community management

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Website content:How does your organization's performance compare to that of your competitors' in each of the following areas?		19		68		93		50		14				244		87		71%		Website content

				Column Labels

				Significantly underperforming		Slightly underperforming		Slightly outperforming		Significantly outperforming		Unsure		(blank)		Grand Total

		Count of Website design and user experience:How does your organization's performance compare to that of your competitors' in each of the following areas?		27		71		81		54		12				245		64		52%		Website design and user experience





																				Avg FTE

		Average of Analytics or CRM administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.78		 Analytics or CRM administration

		0.78



		Average of Copywriting / content development:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		1.27		 Copywriting / content development

		1.27



		Average of Digital advertising (including paid social and search):Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.92		 Digital advertising (including paid social and search)

		0.92



		Average of Email or marketing automation:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.66		 Email or marketing automation

		0.66



		Average of General website administration:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		1.25		 General website administration

		1.25



		Average of Search engine optimization (SEO):Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.61		 Search engine optimization (SEO)

		0.61



		Average of Social media and community management:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.98		 Social media and community management

		0.98



		Average of Strategy:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		1.17		 Strategy

		1.17



		Average of Team or project management:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.99		 Team or project management

		0.99



		Average of User experience or usability:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.61		 User experience or usability

		0.61



		Average of Video production / editing:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.70		 Video production / editing

		0.70



		Average of Web design:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.71		 Web design

		0.71



		Average of Web development:Current FTEs:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?																		0.78		 Web development

		0.78











Staff by role and LL

						Leaders		Average		Laggards		Overall		Leaders		Average		Laggards

				 Search engine optimization (SEO)		0.76		0.55		0.49		0.61		124%		91%		80%

				 User experience or usability		0.82		0.57		0.32		0.61		134%		94%		52%

				 Email or marketing automation		0.86		0.58		0.52		0.66		129%		87%		78%

				 Video production / editing		0.97		0.62		0.48		0.70		137%		88%		68%

				 Web design		0.96		0.64		0.47		0.71		135%		90%		66%

				 Analytics or CRM administration		1.12		0.66		0.47		0.78		144%		85%		61%

				 Web development		1.03		0.71		0.51		0.78		132%		91%		65%

				 Digital advertising (including paid social and search)		1.21		0.84		0.57		0.92		131%		91%		62%

				 Social media and community management		1.20		0.90		0.77		0.98		123%		92%		79%

				 Team or project management		1.39		0.82		0.65		0.99		141%		83%		66%

				 Strategy		1.79		0.92		0.69		1.17		152%		78%		59%

				 General website administration		1.67		1.08		0.92		1.25		133%		86%		74%

				 Copywriting / content development		1.57		1.15		1.03		1.27		124%		90%		81%



Leaders	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.75573770491803283	0.82295081967213124	0.85937500000000011	0.96721311475409832	0.95775862068965512	1.1153225806451614	1.0310344827586209	1.2065217391304348	1.2036764705882352	1.3907692307692308	1.7856060606060602	1.6652173913043478	1.572058823529412	Average	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.55192307692307707	0.57298850574712645	0.57994505494505499	0.61576086956521758	0.63707865168539324	0.66043956043956054	0.71404494382022476	0.83936170212765959	0.90464285714285719	0.8242391304347827	0.91601123595505629	1.0750000000000002	1.1503191489361704	Laggards	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.48823529411764699	0.3203125	0.52121212121212124	0.4757142857142857	0.46515151515151515	0.4720588235294117	0.51093749999999993	0.56805555555555565	0.77027027027027029	0.65151515151515149	0.69166666666666676	0.92432432432432443	1.0342105263157897	Overall	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.60712365591397854	0.61277777777777775	0.66476063829787235	0.70372340425531921	0.70888888888888879	0.77700534759358275	0.78044692737430166	0.91758793969849195	0.98032019704433471	0.98805263157894696	1.1742146596858636	1.2490099009900986	1.2716499999999997	







Percent of Overall Average



Leaders	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	1.24478382213641	1.3429841118856176	1.2927585517103422	1.3744222643520065	1.3510701545778836	1.4354117176919836	1.3210821217880684	1.3148840420972434	1.2278401222552791	1.4075861814635591	1.5206811172701262	1.3332299367557605	1.2362354606451558	Average	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.90907852386710053	0.93506737111951732	0.87241184500636393	0.87500410792336281	0.89870029234616611	0.84998071439915923	0.91491800246113264	0.91474796672182013	0.92280344714956941	0.83420569319026672	0.78010543336268334	0.86068172810146693	0.90458785745776793	Laggards	 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.80417768169920156	0.52272212148685404	0.78405984227148462	0.67599611273080651	0.65616984895981767	0.60753613214039914	0.65467295991410157	0.61907478398442295	0.78573334772927772	0.65939316458679398	0.58904618585813573	0.74004563421923741	0.81328237039734985	









Staff Change by role

				Column Labels														Expected Staff Change in the Next 12 Months by Role		Overall																Expected Staff Change in the Next 12 Months by Role		Laggards														Expected Staff Change in the Next 12 Months by Role		Average														Expected Staff Change in the Next 12 Months by Role		Leaders

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total						Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Overall								Decrease staff		Decrease staff		Increase staff		Remain the same		Unsure		Laggards						Decrease staff		Decrease staff		Increase staff		Remain the same		Unsure		Average						Decrease staff		Decrease staff		Increase staff		Remain the same		Unsure		Leaders

		Count of Analytics or CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		3		34		147		31				215				User experience or usability		14%		1%		-1%		78%		7%		6%						User experience or usability		0		0		0.0625		0.65625		0.28125		6%				User experience or usability		1%		-1%		7%		80%		12%		6%				User experience or usability		1%		-1%		7%		82%		11%		5%

				Column Labels														Web design		15%		1%		-1%		77%		7%		6%						Web design		0		0		0.0333333333		0.7		0.2666666667		3%				Web design		0%		0%		9%		79%		12%		9%				Web design		3%		-3%		6%		77%		14%		4%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Team or project management		13%		1%		-1%		79%		7%		6%						Team or project management		0		0		0.09375		0.625		0.28125		9%				Team or project management		1%		-1%		8%		81%		9%		7%				Team or project management		1%		-1%		5%		83%		11%		4%

		Count of Copywriting / content development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		36		155		25				218				Video production / editing		14%		1%		-1%		78%		7%		7%						Video production / editing		0		0		0.0322580645		0.7096774194		0.2580645161		3%				Video production / editing		0%		0%		9%		79%		12%		9%				Video production / editing		1%		-1%		7%		80%		12%		5%

				Column Labels														Web development		15%		1%		-1%		76%		8%		7%						Web development		0		0		0.0625		0.6875		0.25		6%				Web development		0%		0%		9%		78%		13%		9%				Web development		3%		-3%		8%		78%		12%		5%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Search engine optimization (SEO)		15%		0%		-0%		75%		10%		9%						Search engine optimization (SEO)		0		0		0.0625		0.625		0.3125		6%				Search engine optimization (SEO)		0%		0%		13%		76%		11%		13%				Search engine optimization (SEO)		1%		-1%		8%		79%		12%		6%

		Count of Digital advertising (including paid social and search):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		24		159		27				212				General website administration		10%		0%		-0%		80%		10%		9%						General website administration		0		0		0.0882352941		0.6764705882		0.2352941176		9%				General website administration		0%		0%		12%		81%		7%		12%				General website administration		1%		-1%		7%		84%		7%		6%

				Column Labels														Digital advertising (including paid social and search)		13%		1%		-1%		75%		11%		10%						Digital advertising (including paid social and search)		0		0		0.1212121212		0.6060606061		0.2727272727		12%				Digital advertising (including paid social and search)		0%		0%		10%		80%		10%		10%				Digital advertising (including paid social and search)		2%		-2%		12%		75%		10%		10%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Social media and community management		10%		1%		-1%		78%		12%		11%						Social media and community management		0		0		0.1176470588		0.6764705882		0.2058823529		12%				Social media and community management		1%		-1%		15%		78%		6%		14%				Social media and community management		1%		-1%		8%		82%		9%		6%

		Count of Email or marketing automation:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		24		151		28				204				Email or marketing automation		14%		0%		-0%		74%		12%		11%						Email or marketing automation		0		0		0.1212121212		0.6060606061		0.2727272727		12%				Email or marketing automation		1%		-1%		17%		72%		11%		16%				Email or marketing automation		0%		0%		5%		83%		12%		5%

				Column Labels														Analytics or CRM administration		14%		1%		-1%		68%		16%		14%						Analytics or CRM administration		0.0277777778		-0.0277777778		0.0833333333		0.5833333333		0.3055555556		6%				Analytics or CRM administration		1%		-1%		21%		68%		10%		20%				Analytics or CRM administration		1%		-1%		13%		74%		13%		11%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Copywriting / content development		11%		1%		-1%		71%		17%		16%						Copywriting / content development		0		0		0.1111111111		0.6944444444		0.1944444444		11%				Copywriting / content development		1%		-1%		18%		70%		11%		17%				Copywriting / content development		1%		-1%		17%		73%		9%		16%

		Count of General website administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		21		172		21				215

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Search engine optimization (SEO):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		20		155		30				206

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Social media and community management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		24		161		20				207

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Team or project management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		15		159		26				202

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of User experience or usability:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		14		159		28				203

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Video production / editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		14		156		28				199

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Web design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		14		152		30				198

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Web development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		16		152		29				199



Expected Staff Change in the Next 12 Months by Role



Decrease	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	-9.852216748768473E-3	-1.0101010101010102E-2	-9.9009900990099011E-3	-5.0251256281407036E-3	-1.0050251256281407E-2	-4.8543689320388345E-3	-4.6511627906976744E-3	-9.433962264150943E-3	-9.6618357487922701E-3	-4.9019607843137254E-3	-1.3953488372093023E-2	-9.1743119266055051E-3	Increase staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.8965517241379309E-2	7.0707070707070704E-2	7.4257425742574254E-2	7.0351758793969849E-2	8.0402010050251257E-2	9.7087378640776698E-2	9.7674418604651161E-2	0.11320754716981132	0.11594202898550725	0.11764705882352941	0.15813953488372093	0.16513761467889909	









Decrease staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	0	0	0	0	0	0	0	0	0	0	-2.7777777777777776E-2	0	Increase staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.25E-2	3.3333333333333333E-2	9.375E-2	3.2258064516129031E-2	6.25E-2	6.25E-2	8.8235294117647065E-2	0.12121212121212122	0.11764705882352941	0.12121212121212122	8.3333333333333329E-2	0.1111111111111111	







Decrease staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	-1.0526315789473684E-2	0	-1.0526315789473684E-2	0	0	0	0	0	-1.0638297872340425E-2	-1.0526315789473684E-2	-1.0101010101010102E-2	-9.9009900990099011E-3	Increase staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	7.3684210526315783E-2	8.7912087912087919E-2	8.4210526315789472E-2	8.6956521739130432E-2	8.7912087912087919E-2	0.125	0.12	0.10204081632653061	0.14893617021276595	0.16842105263157894	0.21212121212121213	0.17821782178217821	







Decrease staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	-1.3157894736842105E-2	-2.5974025974025976E-2	-1.3333333333333334E-2	-1.3157894736842105E-2	-2.6315789473684209E-2	-1.282051282051282E-2	-1.2345679012345678E-2	-2.4691358024691357E-2	-1.2658227848101266E-2	0	-1.2500000000000001E-2	-1.2345679012345678E-2	Increase staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.5789473684210523E-2	6.4935064935064929E-2	5.3333333333333337E-2	6.5789473684210523E-2	7.8947368421052627E-2	7.6923076923076927E-2	7.407407407407407E-2	0.12345679012345678	7.5949367088607597E-2	5.2631578947368418E-2	0.125	0.1728395061728395	







Leaders	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	5.2631578947368418E-2	3.8961038961038953E-2	0.04	5.2631578947368418E-2	5.2631578947368418E-2	6.4102564102564111E-2	6.1728395061728392E-2	9.8765432098765427E-2	6.3291139240506333E-2	5.2631578947368418E-2	0.1125	0.16049382716049382	Average	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.3157894736842093E-2	8.7912087912087919E-2	7.3684210526315783E-2	8.6956521739130432E-2	8.7912087912087919E-2	0.125	0.12	0.10204081632653061	0.13829787234042554	0.15789473684210525	0.20202020202020202	0.1683168316831683	Laggards	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.25E-2	3.3333333333333333E-2	9.375E-2	3.2258064516129031E-2	6.25E-2	6.25E-2	8.8235294117647065E-2	0.12121212121212122	0.11764705882352941	0.12121212121212122	5.5555555555555552E-2	0.1111111111111111	Overall	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	5.9113300492610835E-2	6.0606060606060601E-2	6.4356435643564358E-2	6.5326633165829151E-2	7.0351758793969849E-2	9.2233009708737865E-2	9.3023255813953487E-2	0.10377358490566038	0.10628019323671498	0.11274509803921569	0.14418604651162792	0.15596330275229359	









Staff Change by role (2)

				Column Labels														Expected Staff Change in the Next 12 Months by Role

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total						Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth

		Count of Analytics or CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		3		34		147		31				215				User experience or usability		14%		1%		-1%		78%		7%		6%

				Column Labels														Web design		15%		1%		-1%		77%		7%		6%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Team or project management		13%		1%		-1%		79%		7%		6%

		Count of Copywriting / content development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		36		155		25				218				Video production / editing		14%		1%		-1%		78%		7%		7%

				Column Labels														Web development		15%		1%		-1%		76%		8%		7%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Search engine optimization (SEO)		15%		0%		-0%		75%		10%		9%

		Count of Digital advertising (including paid social and search):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		24		159		27				212				General website administration		10%		0%		-0%		80%		10%		9%

				Column Labels														Digital advertising (including paid social and search)		13%		1%		-1%		75%		11%		10%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Social media and community management		10%		1%		-1%		78%		12%		11%

		Count of Email or marketing automation:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		24		151		28				204				Email or marketing automation		14%		0%		-0%		74%		12%		11%

				Column Labels														Analytics or CRM administration		14%		1%		-1%		68%		16%		14%

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total				Copywriting / content development		11%		1%		-1%		71%		17%		16%

		Count of General website administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		21		172		21				215

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Search engine optimization (SEO):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		20		155		30				206

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Social media and community management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		24		161		20				207

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Team or project management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		15		159		26				202

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of User experience or usability:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		14		159		28				203

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Video production / editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		1		14		156		28				199

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Web design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		14		152		30				198

				Column Labels

				Decrease staff		Increase staff		Remain the same		Unsure		(blank)		Grand Total

		Count of Web development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		2		16		152		29				199



Expected Staff Change in the Next 12 Months by Role



Decrease	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	-9.852216748768473E-3	-1.0101010101010102E-2	-9.9009900990099011E-3	-5.0251256281407036E-3	-1.0050251256281407E-2	-4.8543689320388345E-3	-4.6511627906976744E-3	-9.433962264150943E-3	-9.6618357487922701E-3	-4.9019607843137254E-3	-1.3953488372093023E-2	-9.1743119266055051E-3	Increase staff	User experience or usability	Web design	Team or project management	Video production / editing	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.8965517241379309E-2	7.0707070707070704E-2	7.4257425742574254E-2	7.0351758793969849E-2	8.0402010050251257E-2	9.7087378640776698E-2	9.7674418604651161E-2	0.11320754716981132	0.11594202898550725	0.11764705882352941	0.15813953488372093	0.16513761467889909	









Outsource

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total						All		Most		Some		A little		None		Unsure						All		Most		Some		A little		None		Unsure		all+most

		Count of Analytics or CRM administration:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		50		7		47		68		61		5				238				Analytics or CRM administration		3%		20%		26%		21%		29%		0%				Digital advertising (including paid social and search)		10%		33%		30%		12%		15%		0%		43%

				Column Labels																																		Web development		23%		18%		24%		16%		18%		0%		41%

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total																				Web design		21%		19%		19%		20%		20%		0%		40%

		Count of Copywriting / content development:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		50		1		19		99		69		1				239				Copywriting / content development		0%		8%		29%		21%		41%		0%				Video production/editing		15%		15%		19%		20%		30%		0%		30%

				Column Labels																																		Search engine optimization (SEO)		10%		15%		18%		22%		31%		0%		26%

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total																				Analytics or CRM administration		3%		20%		26%		21%		29%		0%		23%

		Count of Digital advertising (including paid social and search):How much of your overall effort in each of the following areas is provided by a vendor or consultant?		29		24		78		36		71		2				240				Digital advertising (including paid social and search)		10%		33%		30%		12%		15%		0%				User experience or usability		4%		10%		22%		18%		42%		0%		14%

				Column Labels																																		General website administration		3%		9%		20%		22%		45%		0%		12%

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total																				Email or marketing automation		3%		9%		20%		18%		48%		0%		12%

		Count of Email or marketing automation:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		44		7		22		116		47		4				240				Email or marketing automation		3%		9%		20%		18%		48%		0%				Copywriting / content development		0%		8%		29%		21%		41%		0%		8%

				Column Labels																																		Strategy		1%		3%		20%		25%		49%		0%		5%

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total																				Social media and community management		1%		3%		14%		16%		66%				4%

		Count of General website administration:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		52		8		21		109		47		3				240				General website administration		3%		9%		20%		22%		45%		0%				Team or project management		1%		3%		8%		12%		75%		0%		3%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of Search engine optimization (SEO):How much of your overall effort in each of the following areas is provided by a vendor or consultant?		52		25		37		75		44		8				241				Search engine optimization (SEO)		10%		15%		18%		22%		31%		0%

				Column Labels

				A little		All		Most		None		Some		(blank)		Grand Total

		Count of Social media and community management:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		39		3		7		158		33				240						Social media and community management		1%		3%		14%		16%		66%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of Strategy:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		60		3		8		117		48		2				238				Strategy		1%		3%		20%		25%		49%		0%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of Team or project management:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		29		2		6		180		18		4				239				Team or project management		1%		3%		8%		12%		75%		0%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of User experience or usability:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		42		10		24		100		53		9				238				User experience or usability		4%		10%		22%		18%		42%		0%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of Video production/editing:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		48		36		35		71		44		3				237				Video production/editing		15%		15%		19%		20%		30%		0%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of Web design:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		47		49		45		48		46		2				237				Web design		21%		19%		19%		20%		20%		0%

				Column Labels

				A little		All		Most		None		Some		Unsure		(blank)		Grand Total

		Count of Web development:How much of your overall effort in each of the following areas is provided by a vendor or consultant?		39		54		43		43		56		3				238				Web development		23%		18%		24%		16%		18%		0%





Summary Sheet

		Comparison Score						Avg FTE				Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth				How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most		none+a little						Insufficient investment		Adequate investment		Over investment

								0.7770053476		 Analytics or CRM administration		Analytics or CRM administration		14%		1%		-1%		68%		16%		14%				Analytics or CRM administration		29%		21%		26%		20%		3%		0%		23%		50%				Analytics		33%		63%		4%

		87		0.7131147541		Website content		1.27165		 Copywriting / content development		Copywriting / content development		11%		1%		-1%		71%		17%		16%				Copywriting / content development		41%		21%		29%		8%		0%		0%		8%		62%				Copywriting / content development		57%		37%		7%

		100		0.8196721311		Digital advertising (including paid social and search)		0.9175879397		 Digital advertising (including paid social and search)		Digital advertising (including paid social and search)		13%		1%		-1%		75%		11%		10%				Digital advertising (including paid social and search)		15%		12%		30%		33%		10%		0%		43%		27%				Digital advertising (including paid social and search)		46%		48%		7%

		-89		-0.7325102881		Email marketing and marketing automation		0.6647606383		 Email or marketing automation		Email or marketing automation		14%		0%		-0%		74%		12%		11%				Email or marketing automation		48%		18%		20%		9%		3%		0%		12%		67%				Email or marketing automation		52%		48%		0%

								1.249009901		 General website administration		General website administration		10%		0%		-0%		80%		10%		9%				General website administration		45%		22%		20%		9%		3%		0%		12%		67%				General website administration		70%		22%		9%

		61		0.5020576132		Search engine optimization (SEO)		0.6071236559		 Search engine optimization (SEO)		Search engine optimization (SEO)		15%		0%		-0%		75%		10%		9%				Search engine optimization (SEO)		31%		22%		18%		15%		10%		0%		26%		53%				Search engine optimization (SEO)		46%		54%		0%

		198		1.6363636364		Social media and community management		0.980320197		 Social media and community management		Social media and community management		10%		1%		-1%		78%		12%		11%				Social media and community management		66%		16%		14%		3%		1%				4%		82%				Social media and community management		37%		61%		2%

		73		0.593495935		Overall digital strategy		1.1742146597		 Strategy																		Strategy		49%		25%		20%		3%		1%		0%		5%		74%				Strategy		52%		43%		4%

								0.9880526316		 Team or project management		Team or project management		13%		1%		-1%		79%		7%		6%				Team or project management		75%		12%		8%		3%		1%		0%		3%		87%				Team or project management		58%		33%		9%

								0.6127777778		 User experience or usability		User experience or usability		14%		1%		-1%		78%		7%		6%				User experience or usability		42%		18%		22%		10%		4%		0%		14%		60%				User experience or usability		36%		64%		0%

								0.7037234043		 Video production / editing		Video production / editing		14%		1%		-1%		78%		7%		7%				Video production/editing		30%		20%		19%		15%		15%		0%		30%		50%				Video production/editing		41%		48%		11%

		64		0.5224489796		Website design and user experience		0.7088888889		 Web design		Web design		15%		1%		-1%		77%		7%		6%				Web design		20%		20%		19%		19%		21%		0%		40%		40%				Web design		56%		31%		13%

								0.7804469274		 Web development		Web development		15%		1%		-1%		76%		8%		7%				Web development		18%		16%		24%		18%		23%		0%		41%		34%				Web development		59%		28%		13%

		66		0.5387755102		Content marketing																																										CRM administration		65%		30%		4%





								Avg FTE				Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease Staff		Remain the same		Increase staff		Net Growth				How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most		A little+Some

						 Search engine optimization (SEO)		0.61				User experience or usability		14%		1%		-1%		78%		7%		6%				Team or project management		75%		12%		8%		3%		1%		0%		3%		20%

						 User experience or usability		0.61				Video production / editing		14%		1%		-1%		78%		7%		7%				Social media and community management		66%		16%		14%		3%		1%				4%		30%

						 Email or marketing automation		0.66				Web design		15%		1%		-1%		77%		7%		6%				Strategy		49%		25%		20%		3%		1%		0%		5%		45%

						 Video production / editing		0.70				Team or project management		13%		1%		-1%		79%		7%		6%				Copywriting / content development		41%		21%		29%		8%		0%		0%		8%		50%

						 Web design		0.71				Web development		15%		1%		-1%		76%		8%		7%				Email or marketing automation		48%		18%		20%		9%		3%		0%		12%		38%

						 Analytics or CRM administration		0.78				Search engine optimization (SEO)		15%		0%		-0%		75%		10%		9%				General website administration		45%		22%		20%		9%		3%		0%		12%		41%

						 Web development		0.78				General website administration		10%		0%		-0%		80%		10%		9%				User experience or usability		42%		18%		22%		10%		4%		0%		14%		40%

						 Digital advertising (including paid social and search)		0.92				Digital advertising (including paid social and search)		13%		1%		-1%		75%		11%		10%				Analytics or CRM administration		29%		21%		26%		20%		3%		0%		23%		47%

						 Social media and community management		0.98				Social media and community management		10%		1%		-1%		78%		12%		11%				Search engine optimization (SEO)		31%		22%		18%		15%		10%		0%		26%		40%

						 Team or project management		0.99				Email or marketing automation		14%		0%		-0%		74%		12%		11%				Video production/editing		30%		20%		19%		15%		15%		0%		30%		39%

						 Strategy		1.17				Analytics or CRM administration		14%		1%		-1%		68%		16%		14%				Web design		20%		20%		19%		19%		21%		0%		40%		39%

						 General website administration		1.25				Copywriting / content development		11%		1%		-1%		71%		17%		16%				Web development		18%		16%		24%		18%		23%		0%		41%		40%

						 Copywriting / content development		1.27																				Digital advertising (including paid social and search)		15%		12%		30%		33%		10%		0%		43%		42%





 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.60712365591397854	0.61277777777777775	0.66476063829787235	0.70372340425531921	0.70888888888888879	0.77700534759358275	0.78044692737430166	0.91758793969849195	0.98032019704433471	0.98805263157894696	1.1742146596858636	1.2490099009900986	1.2716499999999997	





Decrease Staff	User experience or usability	Video production / editing	Web design	Team or project management	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	-9.852216748768473E-3	-5.0251256281407036E-3	-1.0101010101010102E-2	-9.9009900990099011E-3	-1.0050251256281407E-2	-4.8543689320388345E-3	-4.6511627906976744E-3	-9.433962264150943E-3	-9.6618357487922701E-3	-4.9019607843137254E-3	-1.3953488372093023E-2	-9.1743119266055051E-3	Increase staff	User experience or usability	Video production / editing	Web design	Team or project management	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	6.8965517241379309E-2	7.0351758793969849E-2	7.0707070707070704E-2	7.4257425742574254E-2	8.0402010050251257E-2	9.7087378640776698E-2	9.7674418604651161E-2	0.11320754716981132	0.11594202898550725	0.11764705882352941	0.15813953488372093	0.16513761467889909	







None	Team or project management	Social media and community management	Strategy	Copywriting / content development	Email or marketing automation	General website administration	User experience or usability	Analytics or CRM administration	Search engine optimization (SEO)	Video production/editing	Web design	Web development	Digital advertising (including paid social and search)	0.7531380753138075	0.65833333333333333	0.49159663865546216	0.41422594142259417	0.48333333333333334	0.45416666666666666	0.42016806722689076	0.2857142857142857	0.31120331950207469	0.29957805907172996	0.20253164556962025	0.18067226890756302	0.15	A little	Team or project management	Social media and community management	Strategy	Copywriting / content development	Email or marketing automation	General website administration	User experience or usability	Analytics or CRM administration	Search engine optimization (SEO)	Video production/editing	Web design	Web development	Digital advertising (including paid social and search)	0.12133891213389121	0.16250000000000001	0.25210084033613445	0.20920502092050208	0.18333333333333332	0.21666666666666667	0.17647058823529413	0.21008403361344538	0.21576763485477179	0.20253164556962025	0.19831223628691982	0.1638655462184874	0.12083333333333333	Some	Team or project management	Social media and community management	Strategy	Copywriting / content development	Email or marketing automation	General website administration	User experience or usability	Analytics or CRM administration	Search engine optimization (SEO)	Video production/editing	Web design	Web development	Digital advertising (including paid social and search)	7.5313807531380755E-2	0.13750000000000001	0.20168067226890757	0.28870292887029286	0.19583333333333333	0.19583333333333333	0.22268907563025211	0.25630252100840334	0.18257261410788381	0.18565400843881857	0.1940928270042194	0.23529411764705882	0.29583333333333334	Most	Team or project management	Social media and community management	Strategy	Copywriting / content development	Email or marketing automation	General website administration	User experience or usability	Analytics or CRM administration	Search engine optimization (SEO)	Video production/editing	Web design	Web development	Digital advertising (including paid social and search)	2.5104602510460251E-2	2.9166666666666667E-2	3.3613445378151259E-2	7.9497907949790794E-2	9.166666666666666E-2	8.7499999999999994E-2	0.10084033613445378	0.19747899159663865	0.15352697095435686	0.14767932489451477	0.189873417721519	0.18067226890756302	0.32500000000000001	All	Team or project management	Social media and community management	Strategy	Copywriting / content development	Email or marketing automation	General website administration	User experience or usability	Analytics or CRM administration	Search engine optimization (SEO)	Video production/editing	Web design	Web development	Digital advertising (including paid social and search)	8.368200836820083E-3	1.2500000000000001E-2	1.2605042016806723E-2	4.1841004184100415E-3	2.9166666666666667E-2	3.3333333333333333E-2	4.2016806722689079E-2	2.9411764705882353E-2	0.1037344398340249	0.15189873417721519	0.20675105485232068	0.22689075630252101	0.1	









Summary for combination

		Comparison Score										Avg FTE		Expected Net Staff Growth		Insourcing (none+a little)		Outsourcing (all+most)				Insufficient investment		Adequate investment		Over investment

		87		0.7131147541		Website content				 Copywriting / content development		1.27		16%		62%		8%		Copywriting / content development		57%		37%		7%

										 General website administration		1.25		9%		67%		12%		General website administration		70%		22%		9%

		73		0.593495935		Overall digital strategy				 Strategy		1.17				74%		5%		Strategy		52%		43%		4%

										 Team or project management		0.99		6%		87%		3%		Team or project management		58%		33%		9%

		198		1.6363636364		Social media and community management				 Social media and community management		0.98		11%		82%		4%		Social media and community management		37%		61%		2%

		100		0.8196721311		Digital advertising (including paid social and search)				 Digital advertising (including paid social and search)		0.92		10%		27%		43%		Digital advertising (including paid social and search)		46%		48%		7%

										 Web development		0.78		7%		34%		41%		Web development		59%		28%		13%

										 Analytics or CRM administration		0.78		14%		50%		23%		Analytics		33%		63%		4%

		64		0.5224489796		Website design and user experience				 Web design		0.71		6%		40%		40%		Web design		56%		31%		13%

										 Video production / editing		0.70		7%		50%		30%		Video production/editing		41%		48%		11%

		-89		-0.7325102881		Email marketing and marketing automation				 Email or marketing automation		0.66		11%		67%		12%		Email or marketing automation		52%		48%		0%

										 User experience or usability		0.61		6%		60%		14%		User experience or usability		36%		64%		0%

		61		0.5020576132		Search engine optimization (SEO)				 Search engine optimization (SEO)		0.61		9%		53%		26%		Search engine optimization (SEO)		46%		54%		0%

		66		0.5387755102		Content marketing														CRM administration		65%		30%		4%

												 Copywriting / content development		 Analytics or CRM administration		 Social media and community management		 Email or marketing automation

										Avg FTE		1.27		0.78		0.98		0.66

										Expected net staff growth		16%		14%		11%		11%

										Insourcing ("none" or "a little")		62%		50%		82%		67%

										Outsourcing ("all" or "most")		8%		23%		4%		12%



										Insufficient investment		57%		65%		37%		52%

										Adequate investment		37%		30%		61%		48%

										Over investment		7%		4%		2%		0%







												Avg FTE				Expected Staff Change in the Next 12 Months by Role		Net Growth		None		A little		Some		Most		All		Unsure		all+most		A little+Some

						 Search engine optimization (SEO)						0.61				User experience or usability		ERROR:#REF!		75%		12%		8%		3%		1%		0%		3%		20%

						 User experience or usability						0.61				Video production / editing		ERROR:#REF!		66%		16%		14%		3%		1%				4%		30%

						 Email or marketing automation						0.66				Web design		ERROR:#REF!		49%		25%		20%		3%		1%		0%		5%		45%

						 Video production / editing						0.70				Team or project management		ERROR:#REF!		41%		21%		29%		8%		0%		0%		8%		50%

						 Web design						0.71				Web development		ERROR:#REF!		48%		18%		20%		9%		3%		0%		12%		38%

						 Analytics or CRM administration						0.78				Search engine optimization (SEO)		ERROR:#REF!		45%		22%		20%		9%		3%		0%		12%		41%

						 Web development						0.78				General website administration		ERROR:#REF!		42%		18%		22%		10%		4%		0%		14%		40%

						 Digital advertising (including paid social and search)						0.92				Digital advertising (including paid social and search)		ERROR:#REF!		29%		21%		26%		20%		3%		0%		23%		47%

						 Social media and community management						0.98				Social media and community management		ERROR:#REF!		31%		22%		18%		15%		10%		0%		26%		40%

						 Team or project management						0.99				Email or marketing automation		ERROR:#REF!		30%		20%		19%		15%		15%		0%		30%		39%

						 Strategy						1.17				Analytics or CRM administration		ERROR:#REF!		20%		20%		19%		19%		21%		0%		40%		39%

						 General website administration						1.25				Copywriting / content development		ERROR:#REF!		18%		16%		24%		18%		23%		0%		41%		40%

						 Copywriting / content development						1.27								15%		12%		30%		33%		10%		0%		43%		42%





 Search engine optimization (SEO)	 User experience or usability	 Email or marketing automation	 Video production / editing	 Web design	 Analytics or CRM administration	 Web development	 Digital advertising (including paid social and search)	 Social media and community management	 Team or project management	 Strategy	 General website administration	 Copywriting / content development	0.60712365591397854	0.61277777777777775	0.66476063829787235	0.70372340425531921	0.70888888888888879	0.77700534759358275	0.78044692737430166	0.91758793969849195	0.98032019704433471	0.98805263157894696	1.1742146596858636	1.2490099009900986	1.2716499999999997	





User experience or usability	Video production / editing	Web design	Team or project management	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	1	#REF!	User experience or usability	Video production / editing	Web design	Team or project management	Web development	Search engine optimization (SEO)	General website administration	Digital advertising (including paid social and search)	Social media and community management	Email or marketing automation	Analytics or CRM administration	Copywriting / content development	1	#REF!	







None	0.7531380753138075	0.65833333333333333	0.49159663865546216	0.41422594142259417	0.48333333333333334	0.45416666666666666	0.42016806722689076	0.2857142857142857	0.31120331950207469	0.29957805907172996	0.20253164556962025	0.18067226890756302	0.15	A little	0.12133891213389121	0.16250000000000001	0.25210084033613445	0.20920502092050208	0.18333333333333332	0.21666666666666667	0.17647058823529413	0.21008403361344538	0.21576763485477179	0.20253164556962025	0.19831223628691982	0.1638655462184874	0.12083333333333333	Some	7.5313807531380755E-2	0.13750000000000001	0.20168067226890757	0.28870292887029286	0.19583333333333333	0.19583333333333333	0.22268907563025211	0.25630252100840334	0.18257261410788381	0.18565400843881857	0.1940928270042194	0.23529411764705882	0.29583333333333334	Most	2.5104602510460251E-2	2.9166666666666667E-2	3.3613445378151259E-2	7.9497907949790794E-2	9.166666666666666E-2	8.7499999999999994E-2	0.10084033613445378	0.19747899159663865	0.15352697095435686	0.14767932489451477	0.189873417721519	0.18067226890756302	0.32500000000000001	All	8.368200836820083E-3	1.2500000000000001E-2	1.2605042016806723E-2	4.1841004184100415E-3	2.9166666666666667E-2	3.3333333333333333E-2	4.2016806722689079E-2	2.9411764705882353E-2	0.1037344398340249	0.15189873417721519	0.20675105485232068	0.22689075630252101	0.1	









Q12.2 by Q13

		Count of Social media and community management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Social media and community management																																Net Increase in staffing by level of work by outside vendor

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total				None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		2										2						Decrease staff		1%		0%		0%		0%		0%		1%																				Team or project management		15%		5%		0%		0%		0%		6%

		Increase staff		14		5		5						24						Increase staff		10%		18%		20%		0%		0%		12%		Social media and community management		8%		18%		20%		0%		0%		11%						User experience or usability		7%		2%		10%		7%		0%		6%

		Remain the same		115		21		16		7		2		161						Remain the same		80%		75%		64%		100%		67%		78%																				Web design		4%		5%		5%		7%		19%		6%

		Unsure		13		2		4				1		20						Unsure		9%		7%		16%		0%		33%		10%																				Video production / editing		3%		14%		5%		3%		13%		7%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%																				Web development		7%		5%		5%		3%		19%		7%

		Grand Total		144		28		25		7		3		207						Grand Total		100%		100%		100%		100%		100%		100%																				Search engine optimization (SEO)		12%		12%		5%		7%		6%		9%

																				Net Increase		8%		18%		20%		0%		0%		11%																				Strategy		13%		12%		10%		0%		0%		9%

																																																				Digital advertising (including paid social and search)		9%		0%		10%		12%		19%		10%

		Count of Digital advertising (including paid social and search):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Digital advertising (including paid social and search)																																General website administration		10%		9%		17%		7%		0%		10%

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total																				Social media and community management		8%		18%		20%		0%		0%		11%

		Decrease staff								2				2						Decrease staff		0%		0%		0%		3%		0%		1%																				Email or marketing automation		8%		15%		19%		0%		14%		11%

		Increase staff		3				6		10		4		23						Increase staff		9%		0%		10%		15%		19%		11%		Digital advertising (including paid social and search)		9%		0%		10%		12%		19%		10%						Analytics or CRM administration		7%		19%		29%		17%		-6%		15%

		Remain the same		25		21		50		47		14		157						Remain the same		76%		84%		79%		71%		67%		75%																				Copywriting / content development		12%		14%		26%		6%		0%		16%

		Unsure		5		4		7		7		3		26						Unsure		15%		16%		11%		11%		14%		13%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		33		25		63		66		21		208						Grand Total		100%		100%		100%		100%		100%		100%

																				Net Increase		9%		0%		10%		12%		19%		10%

		Count of Email or marketing automation:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Email or marketing automation

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff								1				1						Decrease staff		0%		0%		0%		6%		0%		1%

		Increase staff		8		6		7		1		1		23						Increase staff		8%		15%		19%		6%		14%		12%		Email or marketing automation		8%		15%		19%		0%		14%		11%

		Remain the same		74		27		28		14		5		148						Remain the same		76%		69%		76%		78%		71%		74%

		Unsure		16		6		2		2		1		27						Unsure		16%		15%		5%		11%		14%		14%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		98		39		37		18		7		199						Grand Total		100%		100%		100%		100%		100%		100%

																				Net Increase		8%		15%		19%		0%		14%		11%

		Count of Copywriting / content development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Copywriting / content development

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		1										1						Decrease staff		1%		0%		0%		0%		0%		0%

		Increase staff		12		6		16		1				35						Increase staff		13%		14%		26%		6%		0%		16%		Copywriting / content development		12%		14%		26%		6%		0%		16%

		Remain the same		68		32		40		13		1		154						Remain the same		75%		76%		65%		72%		100%		72%

		Unsure		10		4		6		4				24						Unsure		11%		10%		10%		22%		0%		11%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		91		42		62		18		1		214						Grand Total		100%		100%		100%		100%		100%		100%

																				Net Increase		12%		14%		26%		6%		0%		16%

		Count of Search engine optimization (SEO):Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Search engine optimization (SEO)

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff						1						1						Decrease staff		0%		0%		2%		0%		0%		1%

		Increase staff		8		5		3		2		1		19						Increase staff		12%		12%		7%		7%		6%		10%		Search engine optimization (SEO)		12%		12%		5%		7%		6%		9%

		Remain the same		50		33		34		23		12		152						Remain the same		75%		77%		81%		77%		75%		77%

		Unsure		9		5		4		5		3		26						Unsure		13%		12%		10%		17%		19%		13%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		67		43		42		30		16		198						Grand Total		100%		100%		100%		100%		100%		100%

																				Net Increase		12%		12%		5%		7%		6%		9%



		Count of Analytics or CRM administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Analytics or CRM administration

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		1						1		1		3						Decrease staff		1%		0%		0%		3%		6%		2%

		Increase staff		6		8		12		6				32						Increase staff		9%		19%		29%		20%		0%		16%		Analytics or CRM administration		7%		19%		29%		17%		-6%		15%

		Remain the same		49		28		35		29		2		143						Remain the same		73%		65%		83%		97%		13%		72%

		Unsure		8		8		5		5		2		28						Unsure		12%		19%		12%		17%		13%		14%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		64		44		52		41		5		206						Grand Total		96%		102%		124%		137%		31%		104%

																				Net Increase		7%		19%		29%		17%		-6%		15%

		Count of General website administration:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																General website administration

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		1										1						Decrease staff		1%		0%		0%		0%		0%		1%

		Increase staff		8		4		7		2				21						Increase staff		12%		9%		17%		7%		0%		11%		General website administration		10%		9%		17%		7%		0%		10%

		Remain the same		82		34		32		16		5		169						Remain the same		122%		79%		76%		53%		31%		85%

		Unsure		10		6		1		1		1		19						Unsure		15%		14%		2%		3%		6%		10%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		101		44		40		19		6		210						Grand Total		151%		102%		95%		63%		38%		106%

																				Net Increase		10%		9%		17%		7%		0%		10%

		Count of Strategy:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Strategy

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		1										1						Decrease staff		1%		0%		0%		0%		0%		1%

		Increase staff		10		5		4						19						Increase staff		15%		12%		10%		0%		0%		10%		Strategy		13%		12%		10%		0%		0%		9%

		Remain the same		83		41		31		4		2		161						Remain the same		124%		95%		74%		13%		13%		81%

		Unsure		13		6		2		3				24						Unsure		19%		14%		5%		10%		0%		12%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		107		52		37		7		2		205						Grand Total		160%		121%		88%		23%		13%		104%

																				Net Increase		13%		12%		10%		0%		0%		9%

		Count of Team or project management:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Team or project management

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		1				1						2						Decrease staff		1%		0%		2%		0%		0%		1%

		Increase staff		11		2		1						14						Increase staff		16%		5%		2%		0%		0%		7%		Team or project management		15%		5%		0%		0%		0%		6%

		Remain the same		124		18		13		3		1		159						Remain the same		185%		42%		31%		10%		6%		80%

		Unsure		18		4		1		1				24						Unsure		27%		9%		2%		3%		0%		12%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		154		24		16		4		1		199						Grand Total		230%		56%		38%		13%		6%		101%

																				Net Increase		15%		5%		0%		0%		0%		6%

		Count of User experience or usability:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																User experience or usability

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff		1		1								2						Decrease staff		1%		2%		0%		0%		0%		1%

		Increase staff		6		2		4		2				14						Increase staff		9%		5%		10%		7%		0%		7%		User experience or usability		7%		2%		10%		7%		0%		6%

		Remain the same		64		30		39		15		6		154						Remain the same		96%		70%		93%		50%		38%		78%

		Unsure		15		1		2		3		2		23						Unsure		22%		2%		5%		10%		13%		12%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		86		34		45		20		8		193						Grand Total		128%		79%		107%		67%		50%		97%

																				Net Increase		7%		2%		10%		7%		0%		6%

		Count of Video production / editing:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Video production / editing

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff								1				1						Decrease staff		0%		0%		0%		3%		0%		1%

		Increase staff		2		6		2		2		2		14						Increase staff		3%		14%		5%		7%		13%		7%		Video production / editing		3%		14%		5%		3%		13%		7%

		Remain the same		46		36		28		21		22		153						Remain the same		69%		84%		67%		70%		138%		77%

		Unsure		9		4		4		6		3		26						Unsure		13%		9%		10%		20%		19%		13%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		57		46		34		30		27		194						Grand Total		85%		107%		81%		100%		169%		98%

																				Net Increase		3%		14%		5%		3%		13%		7%

		Count of Web design:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Web design

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff				1		1						2						Decrease staff		0%		2%		2%		0%		0%		1%

		Increase staff		3		3		3		2		3		14						Increase staff		4%		7%		7%		7%		19%		7%		Web design		4%		5%		5%		7%		19%		6%

		Remain the same		30		30		32		31		27		150						Remain the same		45%		70%		76%		103%		169%		76%

		Unsure		7		4		5		4		8		28						Unsure		10%		9%		12%		13%		50%		14%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		40		38		41		37		38		194						Grand Total		60%		88%		98%		123%		238%		98%

																				Net Increase		4%		5%		5%		7%		19%		6%

		Count of Web development:Change expected in next 12 months?:Of your digital marketing team, how many FTEs are currently dedicated to each of the following roles? How do you anticipate staffing levels changing in the next 12 months?		Column Labels																Web development

		Row Labels		None		A little		Some		Most		All		Grand Total								None		A little		Some		Most		All		Grand Total

		Decrease staff				1		1						2						Decrease staff		0%		2%		2%		0%		0%		1%

		Increase staff		5		3		3		1		3		15						Increase staff		7%		7%		7%		3%		19%		8%		Web development		7%		5%		5%		3%		19%		7%

		Remain the same		25		22		38		34		31		150						Remain the same		37%		51%		90%		113%		194%		76%

		Unsure		6		6		4		2		9		27						Unsure		9%		14%		10%		7%		56%		14%

		(blank)																		(blank)		0%		0%		0%		0%		0%		0%

		Grand Total		36		32		46		37		43		194						Grand Total		54%		74%		110%		123%		269%		98%

																				Net Increase		7%		5%		5%		3%		19%		7%





Social Media Compiled

		Comparison Score								Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth				Vendor assessment of investment

		198		1.6363636364		Social media and community management				Social media and community management		10%		1%		-1%		78%		12%		11%						Insufficient investment		Adequate investment		Over investment

																										Social media and community management		37%		61%		2%

		Avg FTE								How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most

		0.98		 Social media and community management						Social media and community management		66%		16%		14%		3%		1%				4%

										Social media and community management

												None		A little		Some		Most		All		Grand Total

										Increase staff		10%		18%		20%		0%		0%		12%

										Remain the same		80%		75%		64%		100%		67%		78%

										Decrease staff		1%		0%		0%		0%		0%		1%

										Unsure		9%		7%		16%		0%		33%		10%

										Grand Total		100%		100%		100%		100%		100%		100%

										Net Increase		8%		18%		20%		0%		0%		11%





Digital Advertising Compiled

		Comparison Score								Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth				Vendor assessment of investment

		100		0.8196721311		Digital advertising (including paid social and search)				Digital advertising (including paid social and search)		13%		1%		-1%		75%		11%		10%						Insufficient investment		Adequate investment		Over investment

																										Digital advertising (including paid social and search)		46%		48%		7%

		Avg FTE								How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most

		0.92		 Digital advertising (including paid social and search)						Digital advertising (including paid social and search)		15%		12%		30%		33%		10%		0%		43%

										Digital advertising (including paid social and search)

												None		A little		Some		Most		All		Grand Total

										Decrease staff		0%		0%		0%		3%		0%		1%

										Increase staff		9%		0%		10%		15%		19%		11%

										Remain the same		76%		84%		79%		71%		67%		75%

										Unsure		15%		16%		11%		11%		14%		13%

										Grand Total		100%		100%		100%		100%		100%		100%

										Net Increase		0.0909090909		0		0.0952380952		0.1212121212		0.1904761905		0.1009615385





Email-M Auto Compiled

		Comparison Score								Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth				Vendor assessment of investment

		-89		-0.7325102881		Email marketing and marketing automation				Email or marketing automation		14%		0%		-0%		74%		12%		11%						Insufficient investment		Adequate investment		Over investment

																										Email or marketing automation		52%		48%		0%

		Avg FTE								How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most

		0.66		 Email or marketing automation						Email or marketing automation		48%		18%		20%		9%		3%		0%		12%

										Email or marketing automation

												None		A little		Some		Most		All		Grand Total

										Decrease staff		0%		0%		0%		6%		0%		1%

										Increase staff		8%		15%		19%		6%		14%		12%

										Remain the same		76%		69%		76%		78%		71%		74%

										Unsure		16%		15%		5%		11%		14%		14%

										Grand Total		100%		100%		100%		100%		100%		100%

										Net Increase		8%		15%		19%		0%		14%		11%





Content Compiled

		Comparison Score								Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth				Vendor assessment of investment

		87		0.7131147541		Website content				Copywriting / content development		11%		1%		-1%		71%		17%		16%						Insufficient investment		Adequate investment		Over investment

																										Copywriting / content development		57%		37%		7%

		Avg FTE								How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most

		1.27		 Copywriting / content development						Copywriting / content development		41%		21%		29%		8%		0%		0%		8%

										Copywriting / content development

												None		A little		Some		Most		All		Grand Total

										Decrease staff		1%		0%		0%		0%		0%		0%

										Increase staff		13%		14%		26%		6%		0%		16%

										Remain the same		75%		76%		65%		72%		100%		72%

										Unsure		11%		10%		10%		22%		0%		11%

										Grand Total		100%		100%		100%		100%		100%		100%

										Net Increase		12%		14%		26%		6%		0%		16%





SEO

		Comparison Score								Expected Staff Change in the Next 12 Months by Role		Unsure		Decrease staff		Decrease		Remain the same		Increase staff		Net Growth				Vendor assessment of investment

		61		0.5020576132		Search engine optimization (SEO)				Search engine optimization (SEO)		15%		0%		-0%		75%		10%		9%						Insufficient investment		Adequate investment		Over investment

																										Search engine optimization (SEO)		46%		54%		0%

		Avg FTE								How much of your overall effort is provided by a vendor or consultant in each of the following:		None		A little		Some		Most		All		Unsure		all+most

		0.61		 Search engine optimization (SEO)						Search engine optimization (SEO)		31%		22%		18%		15%		10%		0%		26%

										Search engine optimization (SEO)

												None		A little		Some		Most		All		Grand Total

										Decrease staff		0%		0%		2%		0%		0%		1%

										Increase staff		12%		12%		7%		7%		6%		10%

										Remain the same		75%		77%		81%		77%		75%		77%

										Unsure		13%		12%		10%		17%		19%		13%

										Grand Total		100%		100%		100%		100%		100%		100%

										Net Increase		12%		12%		5%		7%		6%		9%






Do you use real time marketing dashboards?

Leader (n=79)
Average (n=100)

Laggard (n=44)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

M Yes, have currently m No, but planning to add m No, no plans to add Unsure
in next 12 months

Geonetric and eHealthcare Strategy & Trends 2018 Healthcare Digital Marketing Trends Survey GEONETRIC®



Real-time Marketing Dashboard Tools

4%

Google Analytics

Tableau 1%
SalesForce Marketing Cloud 1%
Reputation _ 1%
Native CMS Analytics capabilities _ 1%
Google Docs/Sheets _ 1%
0% 1% 2% 3% 4%

Geonetric and eHealthcare Strategy & Trends 2018 Healthcare Digital Marketing Trends Survey GEONETRIC®




Our organization can demonstrate that website personalization has
improved the performance of our digital marketing.

Strongly disagree

0
Unsure 24%

32%

Somewhat disagree
12%

Strongly agree

0
7 Somewhat agree
25%
m Strongly disagree  m Somewhat disagree  ®m Somewhat agree Strongly agree  m Unsure

Geonetric and eHealthcare Strategy & Trends 2018 Healthcare Digital Marketing Trends Survey GEONETRIC®



(Google Analytics

fop tools for healthcare marketers



Understanding the Google Marketing Platform

& Benefit Health System

319.221.1667 Search

Google Tag Manager Google Analytics

N»

Google Ads Google Data Studio

GEONETRIC®



Understanding Google Analytics

Who is visiting AUDIENCE
your site?

ACQUISITION How did they
find you?

(and what did they experience)
when they got there?

CONVERSIONS What business value
did they contribute?

What did they do BEHAVIOR

GEONETRIC®



10 Google Analytics Tools for Healthcare Marketers

geonetric.com/ga-tools

Today'’s focus:

10 Google Analytics Tools
for Healthcare Marketers

Bounce Rates
Channels Report
Site Search
Google Goals

Go to: Reports > Audlence > Overview
10 anciaring a ste. -Googie

GEONETRIC®




Sounce Rates



Does the purpose of the page lend itself
to higher bounce rate?

Location/Provider
Campaign activity
- Campaign pages

- Conversion pages

Additional action
Or navigation expected

=)

)

O O O O O
X X X X X

(as long as completed)

Investigate

GEONETRIC®




Causes and actions

Slow page load

53% of mobile searches will wait no
more than 3 seconds before
abandoning a site.

Page relevancy

Are users seeing something
unexpected or unrelated to what they
came for

)

Improve loading experience
- Limit size and number of images

- Check fonts, scripts used

Adjust page title and description
accordingly

- Are you targeting the right
audience?

Optimize page content

GEONETRIC®




Causes and actions
Clean up the page

' ' — Are font size and color appealin
Poor visual design or ppealing

and easy to read?
grammatlcal Style ‘ - Isthe image to text ratio

appropriate?

- Check spelling and grammar!

o Optimize Page Structure
Navigation

s the content on your page — He.adlines anglsufhe?dings h'elkﬁ)
easy to navigate? visitors scan blocks of text quickly.

- Include relevant subtopics in links

- Isthere a clear next step?

GEONETRIC®




Action items

v'Determine which pages shouldnthave high bounce rates
v'Monitor bounce rates for sudden or gradual changes

v'Investigate and fix potential reasons for the increased rate

GEONETRIC®



Channels Report



How do | know if there is a problem?

A couple of starting points to investigate:
* Landing Page

- Is there a page in particular that seems to be bringing up the bounce rate
for a certain channel? Or a certain page that has seen a large decrease in
pageviews?

- If yes, does it make sense?
» Device Type

- Is the bounce rate and/or traffic vastly different on desktop vs. mobile?

- If yes, does it make sense?

GEONETRIC®



Major fluctuations in traffic

Wha.t.Channe'S ac;ount_ed for_the Service Line Unique % Change

significant fluctuations in traffic? Pageviews (YoY)
o o Heart 11,193 -20%

-Service lines were continuing to decrease,

particularly from Organic Search. This Pregnancy 6,136 -46%

indicated a need for a deeper look into what Pediatrics 5,939 -25%

about these pages were not meeting users’ Emergency 5130 _40%

expectations.

GEONETRIC®



Major fluctuations in bounce rate

Mobile vs. How can this

Desktop? improve?

Orga nic Search Mobile had a Weight Fix video that is
Bounce Rate much higher Management not rendering
YoY: +25% bounce rate for page had an correctly.

' Organic Search 80% bounce rate
users. on mobile,

specifically from
Organic Search.

GEONETRIC®



Action items

v'Monitor channel traffic and engagement regularly

v'Determine it any major fluctuations in traffic or bounce rate make

SENse

v'Dig in to investigate and fix potential problems

GEONETRIC®



Site Search



Site search

Behavior > Site Search > Search Terms

Primary Dimension: Search Term  Site Search Category

Secondary dmension * | Sort Type: | Default - Advanced Filter ON w |edit H B =T

Search Term Total Unigque Searches " Results Pageviews [ Search . % Search Refinements e Avg. Search Depth
9,824 1.40 21.45% 19.97% 00:02:09 1.93
1. wvolunteer 196 (2.00%) 115 459% 7.56% C0:04:30 2.65
2. medical records 85 (0.87%) 1.31 11.76% S.07% 000229 1.67
3. patient poria 82 (0.83%) 1.2 T.32% 5.05% 00:01:57 194
4. Insurance 56 (0.57%) 1.32 26.79% 18.92% 000255 24e
5. human resources 45 (0.46%) 1.33 2.89% 21.67% 000327 311
& Patient porta 45 (0.46%) 1.3 2.85% B.56% C0o:02:09 204

GEONETRIC®



Site search

Behavior > Site Search > Search Terms

Primary Dimension: Search Term  Site Search Category
Secondary dimension: Device Category + JSort Type: | Default - Q, | advanced B @ =&
Search Term Device Category Total Unique Searches & Results Pageviews / Search % Search Exits % Search Refinements Time after Search Avg. Search Depth
9,478 1.44 21.65% 20.11% 00:02:55 2.38
% of Total: 100.00% (9,478) Awg for View: 1.44 (0.00%) Avg for View: 2 % Avg for View: 20.11% Avg for View: 00:02:55 | Avg for View: 2.38 (0.00%)
( ) (0.00%) (0.00%)
1. medical records desktop 125 (1.32%) 1.34 17.60% 20.83% 00:03:22 328
2. humanresources desktop 40 (0.42%) 1.42 17.50% 22.81% 00:05:14 3.92
3. Hours mobile 34 (0.36%) 1.18 38.24% 12.50% 00:02:24 1.35
4. Human resources mohile 28 (0.30%) 1.54 32.14% 13.95% 00:01:48 1.75
5. volunteer desktop 28 (0.30%) 1.32 0.00% 13.51% 00:05:44 3.57
6. lab desktop 26 (0.27%) 1.15 0.00% 10.00% 00:04:06 3.54
7. fax desktop 24 (0.25%) 2.04 20.83% 12.24% 00:02:02 2
8. healthstream desktop 24 (0.25%) 1.04 25.00% 20.00% 00:03:13 1.00
9. records desktop 24 (0.25%) 117 8.33% 32.14% 00:03:29 an
10. Lab mobile 23 (0.24%) 1.26 4.35% 13.79% 00:01:40 317

GEONETRIC®



Site search

Behavior > Site Search > Search Pages

Frimary Dimension: StartPage  [Destnation Page Search Destnation Pags

Secondary dimension | Sort Type: | Default -

S1art Poge Total Unigue Searches Results Pageviews [ Search s Scarch Faits

10,463 1.44 21.97%

1. 3,756 (35.00%) 1.02 14.04%
2. [entrancs) 316 (3.02%) 1.00 55.70%
3. fcontact/ 265 (2.53%) 1.09 12.08%
4 fpatients-visitors, 237 (2.27%) 1.08 1087%
5. /flocations, 189 (1.81%) 112 13.23%
6. /your-health; 187 (1.79%) 110 7.49%

% Search Refinements

o A l.5

Time after Search

00:02:13

TRELT

00:01:31

02:01:05
00:01:32
00:02:00
000134

C0:03:03

¢ = T

Avg. Search Depth

1.91

o L =
TR B

2
]
n

GEONETRIC®



Action items

Look at top terms users are searching for
Pay attention to percentage of search exits
Look at top pages users are searching from

Create content that doesn't exist

AN N NN

Optimize your site for content that is hard to find

GEONETRIC®



(Google Goals



Set up Google Goals

o Goal description

 Select a goal type, such as:
- Destination: user has L
reached a specific page —
during their session) or oe
- Event: user has completed Destinaton e arke i

Duration ex: 5 minutes or more

a d eS| re d a Ctl O ﬂ d U rl ﬂg Pages/Screens per session e« 2 pages
their session Euent ex played  vide

Smart Goal not available.
Measure the most engaged visits to your website and automatically turn those visits into Goals. Then use those Goals to

improve your AdWerds bidding. Learn more



Set up Google Goals @ Goal description it

Name: Goal test
Goal type: Destination

o Goal details

Destination

« Specify the details R o
p y o For example, use My Screen for an app and Jthankyou hrmiinetead of www.example. comy/thankyeou. hrmifor 8 web page.
Value optional

¢ |n pUt a Conve rSiO n \/a | Ue for Emonetlryvaljetothecun\'erﬂioflijfmmareabautﬁm."h’afm.Foratranaamion.turn the Goal Value off and use
your revenue-driving goals.
If you can't determine a value, =

Use an app screen name string or a web page URL for each step. For example, use My Screen for an app and /thenkyou frmi
use $1.

Ecommerce tracking and reports to see Revenue. [ earn mare sbout Ecommerce Transactions.

instead of www.example comy/thankyouw htmifor a web page.

Step Mame Screen/Page Required?
(1 ] Page 1 / [ ] no

« Where applicable, include a = |
funnel. —

Verify this Goal See how often this Geal would have converted based on your data from the past 7 days.



2

28]

[

Which traffic sources drive goal completions?

Source | Medium

Acquisition

Sessions

154 (05¢

614 (23

950 (3.58
g8 (0

Acquisition > All Traffic > Source/Medium

Behavior

New Users Bounce
Rate

11,123 | 3.45% | 18.31 | 00:02:51

151 {1.36% 8.44%
40 ({0.36% 1.63%
G 54T4%

8 (o7 0.00%

Conversions

Gogl 5: Grthopedics Contact Form

n

Orthopedics Contact
Form (Goal 5

Conversion Rate)

0.07%

Orthopedics Contact

[

]

Orthopedics
Contact Form
(Goal 5 Value)

520.00 (66.67%)

$10.00 (33.33%)

$0.00 (0.00%)

$0.00 (D.00%)

GEONETRIC®




Which pages lead to conversions?

Conversions > Goals > Reverse Goal Path

£

o3l Optlon

Goal 4 SGMC - Birth Advisor Consultation

Explorer

Goal Completion Location

1.

2.

(48]

fservices/maternity/birth-consultation//SGAH Birth
Advisor Form/page2

fservices/maternity/birth-consultation//SGAH Birth
Advisor Form/page2

fservices/maternity/birth-consultation/SGAH Birth
Advisor Form/page2

Goal Previous Step - 1

/services/maternity/birth-consultation//SGAH Birth
Advisor Form/page1

/services/maternity/birth-consultation//SGAH Birth

Advisor Form/page1

/services/maternity/birth-consultation/SGAH Birth
Advisor Form/page1

Goal Previous Step - 2

(entrance)

fsearch/

/services/maternity/resources/

Goal Previous Step - 3

(not s=t)

{locations/shady-grove-
medical-centar/

/services/maternity/tours/

o
[iH]

dv

SGMC - Birth
Advisor
Consultation
(Goal 4
Completions)

1 (33.33%)

1 (33.33%)

1 (33.33%)

GEONETRIC®




T Ay S -y gy e e st

i
i
i
i
i
i
1
1
r
1
3
1
1
1
i
'.
i
i
1
i
&
i
i
'l
i
X
n
i
4

e S s LT

GEONETRIC




Negative goals

404 Error Page ‘

Site Search ‘
Feedback buttons ‘

In small numbers, not a big deal.
However, if this increases at an alarming
velocity, this could become a full blown
monster, especially after a redesign or
new IA. Use the Reverse Goal path to find
where this erroneous link exists.

Again, in small numbers, site Search is
perfectly fine. However, if searches start
to ramp up, investigate why.

Include a goal to track clicks on feedback
buttons. This can help bring attention to
any negative feedback so that it can be
addressed quickly.

GEONETRIC®



Action items
v' Determine key site objectives and set up goals to
track their performance

v Direct traffic to pages that drive conversions and
modify those that don't

v Determine which traffic sources drive the most
goal completions

v' Make any adjustments that will help lower your negative goals.
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What matters?
Connecting to organizational strategy



From strategic to tactical

Organizational Bl{singss Targets
Strategy Objectives
* How does our * What are the « What do we * What are the * How much of a
organization outcomes we want to change numbers that change do we
plan to achieve need to to achieve those tell us we've want to achieve?
our mission? produce? outcomes? made the
change?
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From strategic to tactical

Organizational Bl{Sin(.eSS Targets
Strategy Objectives

* How does our « What are the « What do we « What are the * How much of a
organization outcomes we want to change numbers that change do we
plan to achieve need to to achieve those tell us we've want to achieve?
our mission? produce? outcomes? made the « Shift 10% of

* Triple Aim: * Improve patient * Introduce online change? appointments to
Population satisfaction appointment * Number of online booking
Health, scores scheduling appointments e Reduce
Experience of booked abandonment
Care, Per Capita - Abandonment rate by 20%
Cost rate in scheduling

funnel
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Hypotheses

Using analytics to test ideas



ideas
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People test ideas
for
internal coherence

Does it make sense?




People rarely test ideas
for external validity

Will it work?
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/1

People rarely test ideas
for external validity when they
don't have internal coherence.”

— Dave Gray
Liminal Thinking




‘Assumethatyouare s e o :
NOt OPjECtive.” EE—
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“You don't have to believe a
Nypothesis to test it.”

— Dave Gray
Liminal Thinking




Test your hypotheses, document your tests

We believe that

Test Card ©Strategyzer
AdWords campaign May I, 2014
Natasha Hanshaw 2 weeks

.STEP 1. HYPOTHESIS

£ We believe that businesspeople are looking for methods

to help them design better value propositions.

_.STEP 2! TEST

To verity, we will

To verify that, we Will  iaunch a Google Adwords

positi

campaign around the search term “value
ability

Gre <@k

... STEP 3! METRIC

And meas
We are rig

Jre
Nt T

And MEASUIre | how the advertising campaign performs

in terms of clicks.
Time Bequired
o o =
" STEP 4! CRITERIA
We are right if i we can achieve a click=through rate (CTR)
of atleast 2 percent (humber of clicks divided by total impressions

of ad).

‘Copyright Business Model Foundry AG. The makers of Business Model Generation and Strategyzer
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Now try this —

Write down a test related to an idea
you've generated.

Why do you want to try this?
How will you know if it has the intended

effect?

1. We believe that ...
2. To verity, we will ...
3. And measure ...
4. We are right if ...
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