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Webinar best practices

Speakerphone tip
Mute your microphone for best audio quality.

Have questions?
We’ll try to answer as many as possible. Enter them in the Q&A field.

We love feedback
Please complete the survey at the end of the webinar.

We’re recording
Video of today’s webinar will be posted on geonetric.com in the 
Ideas section.
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Explain the recent Google core update 
and how it impacts healthcare. 
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Google’s May 2020 Core Update 

• Google released their latest core algorithm update, the May 2020 
Core Update, on May 4th, 2020

• Healthcare fared OK – especially if you were WebMD (saw a 22% 
increase in rankings)

• What to do if negatively impacted? 

– Improve E-A-T (Expertise, Authority, Trustworthiness)

– Use keywords thoughtfully

– Answer your audience’s questions

– Ensure your content is user-focused
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What is a crawl budget? 
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Crawl budget 

• Crawl budget is a certain number of pages Google crawls on a 
website in a given timeframe. If you have more pages than crawl 
budget, there will be pages that aren't indexed. 

• What to do? 

– Address errors

– Review redirects

– Control sections that don’t need crawled

– Develop link strategy 
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Crawl Budget
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How much does site speed affect 
my rankings? 
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Site speed

• Core Web Vitals

– Largest Contentful Paint (LCP)

– First Input Delay (FID)

– Cumulative Layout Shift (CLS)

• Different speed milestones
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How do I tackle local SEO?
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Search Engine Optimization (SEO)

• Your site’s reputation and authority

Off Page

• The quality and relevance of 
your content

On Page

• Your site’s technical 
foundation

Technical
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Search Engine Optimization (SEO)

• Your site’s reputation and authority

Off Page

• The quality and relevance of 
your content

On Page

• Your site’s technical 
foundation

On-SERP    |    Technical

• The real estate your 
site takes up on a 
search engine 
results page



How do I outrank local competitors for 
non-branded “urgent care” searches?
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Factors Affecting Local Search Rankings

Top Foundational Ranking Factors

– Proper GMB Category Associations

– Geographic Location

– Completeness of GMB Listing

– Consistency of Citations 

– HTML NAP Matching GMB Listing NAP

– Quality/Authority of Inbound Links

– Keyword Relevance of Domain Content

Source: Moz 2018 Local Search Ranking Factors Study

Top Competitive Difference-Makers

– Quality/Authority of Inbound Links

– Quantity of Google Reviews

– Domain Authority of Website

– Product/Service Keywords in Reviews

– High Numerical Ratings of Business

– Click-Through Rate from Search Results

– Volume of Quality Content on Entire Website
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Is schema markup effective in moving 
search results? 
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Schema

Schema.org markup is metadata that helps search engines 
understand the information on webpages and provide richer search 
results. As search engines rely on machine learning more and more, 
Schema.org will become increasingly important.

• Add Schema.org markup 

• Optimize content
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Is SEO declining in importance because of 
other platforms like Facebook & Amazon?
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Are there any solutions to better 
creating/controlling Google business 
listings for clinics that have multiple 

locations but no centralized scheduling 
number? 
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Business listings for specialty clinics

• If a location or department has its own unique address, suite 
number, or phone number, it should have its own business listing

• Develop a location strategy to ensure name, address, and phone 
number of your locations are consistent across your website and 
business listings

• Make it as clear and straightforward for the user as possible 
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What’s the best way to craft content for 
medical fields?
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Crafting content for medical fields

• Conduct keyword research to find valuable search terms in your 
market

– Try to focus each piece of content on one specific keyword you want to 
target

• Focus on search intent and consider micro moments

• Develop personas and patient journey mapping
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How does content marketing impact SEO?
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Content marketing & SEO

• Content is king

• Content marketing is a great way to answer user questions and 
align with user intent

• COVID-19 illustrated the power of content marketing

– Some sites saw organic traffic increase by as much as 1,600% due to COVID-
19 which most entrances on content hub pieces

• Many healthcare organizations see large traffic spikes to flu related 
content hub articles every year
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Thanks for attending today’s webinar!


