
Turn Competing Goals Into a Balanced 
Content Strategy
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Evolution of services

From…

Organization-focused content

Difficult clinical language

Siloed content

Duplicate content

To…

Patient/user-focused content

Plain, user-friendly language with
consideration of health literacy

System-wide content

Incorporation of linking strategies



Evolution of physicians
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From…

Leading with accreditations and 
education

Listing specialties without context

Thin profiles with little information

Formal photo, or none at all

To…

Leading with an introduction, 
biography, philosophy of care, etc.

Connecting specialties to service 
lines

More built-out content based on 
selection and qualification criteria

Warm, welcoming appearance
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Does My Organization Need 
a Location Strategy?



Does your organization have…

✓ Multiple locations?

✓ Different types of locations?

✓ Unique services or amenities offered at different places?

✓ User behavior that shows how audiences access location 
information?

✓ Audiences who have different needs from your particular 
locations?

✓ A link between services, physicians, and location pages?





Location strategy drives
when to create a profile.



Types of LocationsDifferent types of locations
require different strategies.



Some content belongs;
some content doesn’t.



Search Trends & User Behavior
drive location strategy.

• User-focused keyword targeting

Search trends & user behavior
drive location strategy.



Make your point
with a full-size image.

Location strategy 
is one  piece of your site strategy.



Why Location Content Matters 
to Your Site Visitors



“Nearly one third of all mobile 
searches are related to location.”

Source: Google 2016



63%

Source: 2017 Local Media Tracking Study

of local searches are made by people 
undecided on a provider or retailer  









Getting Started



Understand your users’ behaviors.



Large hospital location

Large Hospital 
Location

EVENTUALLY EXIT Wellness Center Location 1
Wellness Center 

Location 1

Lab Location 1

Hospitals & 
Locations

Lab Location 1

Large Hospital Location

Homepage

EVENTUALLY EXIT

EVENTUALLY EXIT
40%

NEXT PAGE PATH EXIT PAGESSTARTING PAGE



Lab location

Lab Location

EVENTUALLY EXIT Lab Services

Lab Location
Lab Services

Large Hospital 
Location

Large Hospital Location
EVENTUALLY EXIT

85%

NEXT PAGE PATH EXIT PAGESSTARTING PAGE



Neurosurgery specialists location

Neurosurgery 
Specialists 
Location

EVENTUALLY EXIT Find a Doctor Search

Neurosurgery Specialists Location
Find a Doctor

Patients & 
Visitors

Neurosurgery Specialists Location

Patients & Visitors

EVENTUALLY EXIT

44%

NEXT PAGE PATH EXIT PAGESSTARTING PAGE
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Identify what you have.



Take inventory

• Brands (multiple locations)

• Physical locations

• Departments

– Public-facing departments

– Unique name

– Separate entrance

– Distinct category

– Different hours

• Practitioners



Set priorities

Decide (and document) how 
you will prioritize efforts, e.g.,:

1. Main listing for patient-facing, 
physical locations

2. Critical/high-volume 
departments within locations

3. Ancillary departments

4. Individual practitioners

Determine where your efforts 
are at today, and where you 
need to go next.

Priority 1

Priority 3

Priority 2



Localize Your Content Strategy



Slapping basic directory info 
on your site isn’t going to cut it.



Locations content

Consider:

• Stakeholder goals

• User behavior

• Competition

• Connecting relevant 
content

• On-page SEO

https://www.geonetric.com/digital-strategy/power-up-your-locations-content/

https://www.geonetric.com/digital-strategy/power-up-your-locations-content/
https://www.geonetric.com/digital-strategy/power-up-your-locations-content/


Key information:

• Phone number

• Products/services

• Hours of operation

• Driving directions

• Coupons / offers

• Ratings & reviews

comScore, Neustar Localeze, 15 Miles, 2014

Priority 1Build local landing 
pages

http://www.forresthealth.org/our-locations/forrest-general-hospital/


Use schema
Look specifically at: LocalBusiness, 
Physician, Medical Office. Medical 
Business

• Local Business Listing

• Parent entity for 
Reviews

• Rich Card
Preview available, though not yet 
displaying.

• Place Actions 
Partner-only pilot currently. E.g., 
ZocDoc

Priority 2



Get “hyperlocal” with supporting content

• What is your “district” or 
“neighborhood”?

• What location-specific 
content already exists on 
your site?

• What other content on your 
site relates to locations?

Consider:

• Local references in location 
and physician profiles

• Blog content

• Multimedia content

• Connecting with local media

Priority 3



Localize Your Content



Make your point
with a full-size image.



Cone Health Medical Group
Mebane Medical Clinic











Mebane Medical Clinic Western Rockingham Family Medicine







274%
Increase in pageviews
CHMG and Cone Health location profiles

~50
Unique visits to doctors from 
location profile 

39.7%
Decrease in bounce rate
CHMG location profile

1
Central place for information 
and content governance

Benefits of Robust Location Content



Key Takeaways



Key takeaways

• Determine when it’s appropriate to create a location page

• Identify your types of locations

• Start an inventory of content on your site

• Dig into user behavior and search trends

• Set priorities

• Localize content

Getting started
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