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What we'll talk about today

User
behavior
and search
trends

Localizing
your
content

Benefits of
a location
strategy

Getting
started

Evolution
of content
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Fvolution of services

Organization-focused content

Difficult clinical language

Siloed content

Duplicate content
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Patient/user-focused content
Plain, user-friendly language with
consideration of health literacy

System-wide content

Incorporation of linking strategies
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Evolution of physicians

R

Leading with accreditations and
education
Listing specialties without context

Thin profiles with little information

Formal photo, or none at all

Leading with an introduction,
biography, philosophy of care, etc.

Connecting specialties to service
lines

More built-out content based on
selection and qualification criteria

Warm, welcoming appearance
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Does My Organization Need
a Location Strategy?



Does your organization have...

v Multiple locations?
v Different types of locations?
v Unique services or amenities offered at different places?

v User behavior that shows how audiences access location
information?

v Audiences who have different needs from your particular
locations?

v A link between services, physicians, and location pages?
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Location strategy drives
when to create a profile.
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nt types of Iocatlons
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Some content belongs;
some content doesnt.

Patient
Pick-Up &
Discharge
Only

@
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Search trends & user behavior
drive location strategy.
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Location strategy
IS one piece of your site strategy.




Why Location Content Matters
to Your Site Visitors




“Nearly one third of all mobile
searches are related to location.”

Source: Google 2076




63%

of local searches are r

nade by people

undecided on a prov

Source: 2017 Local Media Tracking Study

ider or retailer
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Nearly two-thirds of smartphone
users are more likely to purchase
from companies whose mobile
sites or apps customize
information to their location.

think with GO gle Google/Ipsos Connect, Rising Consumer Expectations in the Micro-Moment, U.S., Dec. 2016 and August 2015, (2016
ThinkwithGoogle.com n=1,516 U.S. online smartphone users, A18+, 2015: n=1,291 U.S. online smartphone users 18+)
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from Micro-Moments Now: Why “near me” intent is a “near you” opportunity

~ . Overthe last two years, comparable
o searches without “near me” have
< \*V  grown by 150%.

Source: Google Data Jan-June 2017 vs. Jan - June 2015. U.S.

think with Google thinkwithgoogle.com



Searches for “is it going to rain today” have
grown more than 85% over the last two years.

thiﬂk with GO gle Gooagle Data Jan. - June 2017 vs. Jan. - Jun 2015. U S
ThinkwithGoogle com
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Getting Started



Understand your users' behaviors.




Large hospital location

Wellness Center EVENTUALLY EXIT
Location 1

Wellness Center Location 1

Large Hospital
Location

EVENTUALLY EXIT

Lab Location 1 Lab Location 1

Hospitals & EVENTUALLY EXIT Large Hospital Location
Locations Homepage
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Lab location

EVENTUALLY EXIT Lab Services

Lab Services b Location

Lab Location

Large Hospital EVENTUALLY EXIT

| ocation Large Hospital Location
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Neurosurgery specialists location

Find 4 Doctor EVENTUALLY EXIT Find a Doctor Search
Neurosurgery Specialists Location
Neurosurgery
Specialists
Location , o ,
Patients & EVENTUALLY EXIT Neurosurgery Specialists Location
Visitors Patients & Visitors
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[dentity what you have.
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Take inventory

Brands (multiple locations)
Physical locations

Horme Insert Page Layout Farmulas Data Review View ACROB,
Depa rtmeﬂtS “D gE’ Calibri 11 AN == - EWaplet Ger
E% -
) ) Paste B I U- H- A~ === =23 [EMerge&iCenter ~ | $
—  Public-facing departments -_|¥
Clipboard = Font I Alignment I
- Unigue name cs - f
- Separate entrance 4] . | . 5 | : |
. 1 |ID Business name Address line 1 Address line 2 Address line 3 Ad
- Distinct category 2 | 1BenefitHospital 300 12th Ave SE

— Different hours

e Practitioners

GEONETRIC®



Set priorities

Decide (and document) how Determine where your efforts

you will prioritize efforts, e.g.,: are at today, and where you

1. Main listing for patient-facing, need to go next.

physical locations

Priority 1

2. Critical/high-volume

departments within locations

3. Ancillary departments Priority 2

4. Individual practitioners Priority 3
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Localize Your Content Strategy



Slapping basic directory info
ON your site isn't going to cut It.
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DIGITAL STRATEGY

Power Up Your Locations Content

Maintaining and optimizing content for your system'’s
location profiles is key to competing in search and
meeting user needs.

Have you noticed webpages for your healthcare system’s location profiles
ranking higher than system-wide service-line pages in Google search

results?

Locations content

Consider:

» Stakeholder goals
« User behavior

« Competition

Connecting relevant
content

On-page SEO

https://www.geonetric.com/digital-strategy/power-up-your-locations-content/
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https://www.geonetric.com/digital-strategy/power-up-your-locations-content/
https://www.geonetric.com/digital-strategy/power-up-your-locations-content/

Our lind a Our Patients & Classes &
Services Doclor Localions Visitors Lvents

Build local landing R R oty 1
pages el

Key information:

¥ Cur Locabors » Forrest General Hospital £ (=]

e Phone number

» Products/services
« Hours of operation

Oct Pregnancy Exercise

* Driving directions == | ® __ &

Cou PONS / offers i,

Ratings & reviews

From Our Blog Recenl News Symptorm Checker



http://www.forresthealth.org/our-locations/forrest-general-hospital/

Use schema

Look specifically at: LocalBusiness,
Physician, Medical Office. Medical
Business

 Local Business Listing

« Parent entity for
RevViews

* Rich Card

Preview available, though not yet
displaying.

e Place Actions

Partner-only pilot currently. E.g.,
ZocDoc

< Physician
Physician

@type

name

url

Physician
Kelly J Nest, MD

http://www.gundersenhealth.org/find-a-

doctor/profile/kelly-nest/

samelAs

tele phnnj

faxNumb

image

medicalSy

Kelly J Nest, MD

4.0 %A K%K (60

@type

name

location

@type

addressLocality

Make an appointment

< zocdoc.com

Select a procedure (optional)

Continue booking

Abscess

Acne

Alcoholism

Annual Pap Smear / GYN Exam
Annual Physical

Anxiety

Arthritis

Asthma

Bad breath/Halitosis

Birth Control / Contraception
Black Stool / Melena
Cholesterol / Lipids Checkup
Chronic lliness

Colon Cancer Screening

R R AR S

photo

or”

Send —




Get “hyperlocal” with supporting content

« What is your “district” or
"neighborhood"?

« What location-specific
content already exists on
your site?

« What other content on your
site relates to locations?

Consider:

e Local references in location
and physician profiles

 Blog content
« Multimedia content
« Connecting with local media
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L ocalize Your Content
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Cone Health Medical Group
Mebane Medical Clinic
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’ §‘2 g M}/M About CHMG Careers p
cone Cone Health Medical Group i

HEALTH.] Partnering for exceptional care

Find a Provider Medical Services Practice Locations Patient Information Healthy Living

Mebane Medlcal Clinlc 4 Return to Location Search Results

Feel at home while getting .hlgh-quallty primary care in Make an Appointment EEEES
the personable, small-practice environment of Mebane




3 MyChart  dmaies  Gaw
cong Cone Health Medical Group

MENTH or e Find & Provider Medical Serviems  Proctice Locasions  Patient Information  Hsally Lweg

Mebane Medical Clinic

Our Providers Servic ces Welnes Matters

Fetl st home whvle getting high-guaity prvmary cane i the pe

tmadl-proctice envieonment of Mebane M o Cinic. Feopie agm 18
and cider becelit from experienced practitionerns at our doctors
office, convensently locatod in MedCenter Mebare noar Tanger
Mebarm, gt off 180
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Our Providen Servicm Patient Resources Wellness Matten Address & Houn

Our Providers

intarnal Medicine & Primary Care Providen
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Mebane Medical Clinic Western Rockingham Family Medicine

Services Services
Healthcare Clinic Services Comprehensive Family Clinic
Primary care is important because it helps you stay in your best health. Improve your Featured Health Services AL The Largest practice In westaen Nodangham County, we're big enough to Serve you Featured Health Services
long-term well-being with our services, including: pramary healih care needs, but small entugh 1o gve persanalized attention Count an us for
Eamily Medicine Family N ne
Management of chronic health conditions, such as high blood pressure, high cholesterol, Internal Medicine
diabetes, arthritis, asthma, COPD, hypothyroidism, hyperthyroidism, depression and ® Phyweal exammations, meluging well check wwaits, phywscals for women and heatth
anxiety heckup:
Preventive care, including annual checkups, wellness checkups and screenings ® Pediatra care and child vaconatons
Healthy lifestyle counseling 8 Onute lab tests
Female wellness exams, including Pap smears # Onsite bone cenmity exams
Men's care, induding prostate screenings B Onute digitsl X-cay tecting, which creates clearer nmages with ket radiation
Immunizations (shots) B Cate of everyday lInesses and injunes
Treatment for skin disorders, rashes, eczema and skin lesions B Referrals to specialist

Care of everyday conditions such as headaches, acid reflux, and ear, nose and throat disorders

Evening, Weekend & Same-Day Appointments

Get All Your Medical Care in One Trip Tuke advintage of our convenient weeekdiy, evenityg atd Saturdsy hours. If you're an sstatilabied

patient with us, ask us for 2 same-day appointment the next tane you need prompt care. We'll get you

Choose Mebane Medical Clinic for easy access to many health care services. Visit a laboratory or radiclogy office in our building to get a lab or
imaging test. Fill your prescription at a nearby pharmacy. And if your doector refers you to a spedialist, ask to see one of the providers

conveniently based on our campus at MedCenter Mebane.

Same-Day Appointments

If you've visited one of our doctors at least once, ask us for a same-day appointment the next time you need prompt care. We'll get you in as

GEONETRIC®



Our Providers Services Patient Resources Wellness Matters Address & Hours

Ot Premnemes

e Patient Resources

View patient information to earn about insurance plans accepted, bill payment, financia! assistance and medical records. You may also call the

phone numbey listed on your insurance card to verify that we're an in-network provider,

(v
MyChart Appointment Guidelines
e P R Use MyChart 10 view medical test results. contact your provider, Arrive 30 minutes early foe your first appointment. Bring your
% . SRSvpR— request prescription refills ang do other tasks. insurance card and kst of medications 1o each visit. If you mast

! ey cancel an appointment, please give us at Jeast 24 hours” notice, If

! « Ao LA YOu miss two new-patient appointments without telling us in
advance, we may not be abie to reschedule you.
After-Hours Calls
Call us at 919-563-3007 after hours 1o reach cur answering
service and, If needed, the physician on call

Wellness Matters

5 Ways to Keep a Sharp Mind as
You Age

ik by
Yo




Owr Providers Services Patient Resources Wellness Matter Address & Hours

Addrass & Hours
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Benefits of Robust Location Content

274%

INnCrease in pageviews
CHMG and Cone Health location profiles

39.7%

Decrease in bounce rate
CHMG location profile

~50

Unique visits to doctors from
location profile

1

Central place for information
and content governance
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Key Takeaways



Key takeaways

Getting started

« Determine when it's appropriate to create a location page
* |dentify your types of locations

e Start an inventory of content on your site

 Dig into user behavior and search trends

» Set priorities

* Localize content
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